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Abstract 
University students enrolled on the “Media and communication program” in northern Sweden 
have been interviewed regarding their use of social media. By examining the resulting 
narratives through approaching poststructuralism, the study put emphasis on how the media 
students think and feel about their use of Facebook. Media students are heavy Facebook users 
who spend many hours on the social network. As future professional workers in the media 
industry they have a multidimensional interest in social media. The students feel that it is 
essential to take part of what happens on Facebook. For many, Facebook has turned into a 
cultural habit which has become quite an important part of their lives. However, they also feel 
that the use of Facebook is quite problematic – for them and for others. On the one hand, 
many are involved in a kind of capitalistic bragging about what they have bought or where 
they have travelled. On the other hand, they think critically about these Facebook phenomena 
and have ideas about how Facebook ideally could be used to improve people’s lives. Each 
student has their own individual experience of Facebook, an experience which is quite 
complex. Some evident gendered differences in the use of Facebook were also observed in the 
narratives. It is noticeable that the media students live in a culture which is strongly 
influenced by Facebook norms. 
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Introduction 
Since the introduction of social networks on internet, millions of people around the world 
have been attracted to join different network services. Facebook is by far the most popular 
social networking site as of February 2013; Facebook had over 975 million users who spent 
more than 10 billion minutes per day on the site (Facebook, 2013). Sweden has reached over 
4,5 million users in 2013. Furthermore, Facebook was in 2012 integrated with over seven 
million websites and applications (Facebook, 2012; Tsotsis, 2011).  

Media students enrolled on the Media and communication programme at Luleå 
University of Technology in northern Sweden have been interviewed. The study uses in depth 
interviews in order to find nuances about various aspects of the use of Facebook. Facebook 
has been studied by social scientist for a number of years; Wilson et al. (2012) suggest that 
there are a couple of broad reasons why studies of Facebook is of specific interest. First, 
activities performed on Facebook (e.g., connecting to others, expressing preferences, 
providing status updates) can leave a wealth of concrete, observable data on the way people 
communicates. Therefore, the domain provides many new opportunities for studying human 
behavior that previously had to rely on behaviors that were difficult to assess (e.g., making 
friends, chatting). Second, the tremendous popularity of Facebook makes it a topic worthy of 
study in its own right. Facebook and other social networks are interesting to study because in 
addition reflects existing social processes, and the way the digital culture affects people. 
Social media have become a part of daily life of some people so that their online and offline 
worlds have become at least partially integrated (Lampe, Ellison, & Steinfield, 2006). 
Facebook is by far the most popular social media (Kreutz, 2009), making it especially 
interesting to study.  
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Methods  
Interviews 
Interviews with eighteen media students were carried out in the northern Sweden during 
2011-2012. The respondents were of similar ages, 23-28 years old. The intention of these 
interviews was to collect information about the impact of Facebook on media student’s lives. 
The majority of respondents was pleased to have the opportunity to express their views about 
Facebook and seemed enthusiastic about sharing their thoughts. The interview situation 
creates circumstances that can be specific for each particular interview. Each interview in 
itself has its own discourse, how the interview is done, what kinds of questions that are raised, 
resulting in what kinds of answers will follow (Widerberg, 2002).  By using open ended 
interviews I tried to avoid too much influence: the interview questions were, in the main, 
broad and the respondents spoke in a rather free style.  
 
Discourse analyses and poststructuralism 
Discourses are systems of communication that make use of language as well as the activity of 
daily life. Discourse analysis builds mainly on the works of Foucault (e.g., 1979; 1982; 1990; 
1994). According to Foucault (1994) several discourses exists at the same time, but with 
different levels of importance. Foucault states that a discourse is anything that can carry 
meaning, such as language, images, stories, scientific narratives and cultural products. 
Discourses are systems of communication that involve the use of language as well as the 
activity of everyday life (Alsop et al., 2002). Through discourse analysis, I aim to look for 
contradictions and variations as well as trying to determine the general meanings of the 
respondents. Poststructuralist theory focuses on language, where language is understood as 
the place where our sense of ourselves is constructed. According to this range of theories, 
subjectivity is socially produced in language and is a site of conflict between different 
meanings ascribed by different interest groups. Individuals are seen only as inhabiting subject 
positions within language. A poststructuralist analysis conceptualizes identities as subject to 
constant change and as not merely a product of our experiences but also the meaning we give 
to our experiences in our social world (Sarup, 1993). Being inspired by discourse analysis and 
poststructuralism, I can search for contradictions and nuances in the material. In the analysis, I 
use the language expressed by the respondent to connect to their understandings, thoughts and 
feelings.  
 
 
Results 
The interviews  
The student interviews resulted in a series of exciting texts. Each student/respondent has a 
multiple view of Facebook and a unique feeling related to their own use of Facebook.  A few 
quotes are taken from the interviews and sorted into themes related to various thoughts and 
feelings of the respondents; each quote is followed by a short analysis.   
 
Why use Facebook? 
For all students interviewed, it is a matter of course to be on Facebook. Social media is seen 
as an ultimate tool to show that you exist. It is obvious that Facebook is extremely popular 
world-wide, and many choose to be included on the social network. The use of Facebook is 
popular among media students and they spend a lot of time on the social network: 

“I am maybe on Facebook between ten and twenty times a day, if my day is 
as usual. I am not inside so long each time. But, I log in to check if 
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something has happened. So after a few hours again, I check again. It 
becomes like a routine”. (Male 27 years old). 

Many seem to use social media in order to obtain confirmation and attention from their 
surroundings. Students use social media daily; and several times a day. Some are online 
almost all the time and get so-called "news items" whenever something new happens on 
Facebook. In this way, some are always available and never logged out from Facebook. The 
majority of the students check their accounts as soon as they have a minute, while waiting for 
the bus or if they just feel bored. It has become a habit to check the social network as soon as 
they can. This most often does not have to be about updating anything about themselves, but 
to check regularly in order not to "miss" anything. It could also be that some students use 
social media to pass the time, as soon as they have nothing to do, they connect to Facebook. 
 

“If you cannot check all the time, then you feel incredibly out of date. And 
you don't really know, you feel you have not kept up with things, and you feel 
the pressure on you that you must update yourself about what happened so 
you can participate in the discussion when you come back to school, and so 
that you know what people are talking about”. (Female 26 years old). 

Some students explain that it is obvious that you have to be updated on Facebook in order to 
participate fully in discussions in your ordinary social life, otherwise you feel problems. They 
mean that they can feel excluded if they do not have updated news from Facebook. If they 
miss things or events they feel outside of their normal social group of friends. Comparisons 
between students suggest that there are differences in the importance to "keep up". Also the 
importance of being updated seems to change over time for some students.  
 
Why are media students using Facebook? Different motivations occur when discussing why 
one is on Facebook:  

“It is so fun to find people who you might not know as much about 
otherwise”. (Female, 26 years old). 

Communication across boundaries is seen as very positive. The absence of clear boundaries 
and the ability to be in touch with people who are not previously well known is something 
that makes some students feels good.  

 
“And then whatever purpose you have, to reach out to people, to have 
contact with people, I can imagine that many use Facebook just to talk about 
or write about themselves, as a way to feel better about their everyday 
lives”. (Male, 28 years old). 

The students use Facebook at different levels of updating and they express different emotions 
in their updates. On Facebook it seems that they can write quite freely, although, most notably 
positive updates performed. Students think that a positive thing with social media is the ability 
to be able to share videos, images or links. Another positive thing with social media as the 
students brought up is the ability to have a large network of contacts.  
 

“I think it is good to keep contacts, and yes you can create contacts and you 
may be able to find a job and then you know what is going on. I want to work 
in the media business; I think it (Facebook) is pretty important”. (Female, 
24 years old). 

Another quote that shows a student that sees professional possibilities in the potential to 
getting contacts with employees through Facebook.   
 
The students also talk about that all in one's circle of acquaintances has a user account on 
Facebook. It is much more unusual to encounter a person who does not use Facebook than 
people who have an account. A couple of students expressed that it is not so common to visit 
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each other anymore and spontaneously ring at the door. Instead they use Facebook to 
communicate with each other. And also when they do see each other and socialize, even then 
at that particular moment, there is a need to constantly keep themselves updated. 
 
Cultural changes due to Facebook? 
Perhaps Facebook use makes people “live” in a culture that is strongly influenced by being on 
the social network. Facebook is daily used and media students live in a more or less digital 
culture: 

“Facebook is with you everywhere. Yes, it is clear that everyone is there and 
share things, all want to interact on Facebook, all businesses and all other 
things, you have to keep up to date. It's less real contact with people because 
they are on Facebook you do not need to be in contact in any other way 
anymore”. (Female 25 years old). 

Facebook is with you everywhere – meaning that one is thinking of Facebook and often 
checking it on computers and mobile phones.  
 

“I don't really know (about liking Facebook), I think about reality, I enjoy 
real life. But I think I, almost, have become a bit fearful of people because 
everything is on the internet. So I shut myself inside my own world, I never 
go out, never have to meet people at all, because I have it all on the 
computer”. (Female 26 years old). 

This person says that she enjoys real life, but still is using Facebook and that she finds things 
going the wrong way for her. It is difficult to know if she is referring to herself or if she is 
referring to other people when she states that she shuts herself in her own world. 
 
Discussion 
Social media is seen as a convenient way to keep in touch with friends and family. To 
communicate via social networks is seen by the students as sometimes easier than other 
communication. The results show that satisfaction is a factor that influences the use Facebook. 
Among other things, to connect to friends and relatives has a significant effect on the 
intention to use Facebook. Users feel both joy and discomfort of using Facebook. The 
interviews also clearly show that users are in favor of being part of the network. But, one can 
also see that they do not like the pressure they may feel by using networks beyond their level 
of comfort. 

The media students, as a group, also inhabit a specific discourse in both using Facebook 
and studying new media (including Facebook) in their education. This particular media 
student discourse shaped their narrative in different ways and the results will be discussed. 
 
A digital culture 
Previous research has shown that people find joy and satisfaction in using social media (e.g. 
Curran et al. 2011). The results obtained in this study are similar and, students expressed their 
satisfaction in different ways. The students ' needs is met in varied ways on Facebook.  

Some students feel that it is fun with social media because they can see what their 
friends are doing at the moment. Other students get their needs met by communicating with 
other, sometimes, more or less, unknown people via chat features. Some satisfy their needs of 
being seen and heard via updates about themselves and post photos on social networks. Most 
students are strongly motivated to use Facebook. Some students are using Facebook mainly 
for private use. Most students use many more functions on Facebook than just keep in touch 
with friends and family. Some students want to use social media in their future work and have 
some ideas about how this will work. 
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There are both similarities and differences between students with regard to motivation 
and use of social media. Everything is based on the needs of each individual. It all depends on 
how you are as a human being which is based on personality and identity (discourse). In this 
perspective it is easy to see that different people use social media in different ways. Curiosity 
is a need that motivates students; they want to "keep an eye" on friends and relatives, but also 
far distance acquaintances or sometimes even famous people. There certainly exist a feel of 
curiosity to stay up to date on the lives of others. Although some students were clear about the 
interest in other people’s lives although some students express a kind of embarrassment to 
admit that they were interested in other people's updates.  

The students mainly claim that their motivation for using social media is to 
communicate with their friends. However, the narratives also tell other things, although they 
are certainly using social media to communicate with friends and relatives. Perhaps other 
things also are driving their motivation; the motivation seems often to be to meet their needs 
for confirmation or make up for feeling lonely or being bored. Some students are possibly 
using social media to still their need to get noticed and be seen. To post a picture is about to 
view something about oneself for others, and this picture is often carefully chosen to represent 
a positive image. The students express, mainly indirectly that they need some kind of 
confirmation after posting text or pictures. Some students seem to have created a certain need 
that only goes to meet via social networks.  
 
Feelings about Facebook? 
A negative side that the students took up was that they could feel stress related to social 
media. Everyone felt some kind of stress, but for different reasons. Several of the students feel 
a stress related to miss anything happening on the social network. Others feel stress over to 
constantly have to update their accounts. The results show difference between the students, 
some spend a lot more time on Facebook than other do. Some students take more time to visit 
Facebook; they go in if they have a moment to spare. Not having access to the Internet and the 
ability to check social networks caused stress among some students. The students are 
experienced users of social media and it is no longer about going into social networks for a 
moment of entertainment, for some it has become a kind of addiction 

Reading the narratives, one could argue that Facebook controls the students' lives, at 
least to some degree. As many of the students put it, "you have to have Facebook". There is 
seemingly a pressure among the students to belong to and use the social network not to be 
ruled out in the real world. Past research has linked consumption of social information on 
Facebook to such undesirable outcomes as jealousy (Muise et al. 2009), increase in social 
tension (Boyd et al. 2006), social overload (Maier et al. 2012), isolation (Burke et al. 2010) 
and even depression (O’Keeffe and Clarke-Pearson 2011). Other studies have reported 
students have been using Facebook simply to pass time, and boredom was stated as a reason 
for Facebook use (Lampe et al., 2008). However, students used Facebook regardless of how 
busy they were, suggesting that boredom is unlikely to be the only factor influencing 
Facebook use (Pempek, Yermolayeva, & Calvert, 2009). A 2010 survey of 1,193 participants 
found correlational evidence that users who engaged in directed interaction with others, such 
as leaving wall posts or messaging friends, reported lowered feelings of loneliness and 
increased feelings of social capital (Burke et al., 2010). The researchers found that users who 
engaged in extractive social searching (e.g., directed clicking on a friends’ profiles) showed 
greater physiological evidence of pleasure than users who browsed passively, e.g., undirected 
viewing of the news feed (Wise, Alhabash, & Park, 2010). According to (Krasnova et al. 
2013) passive following on Facebook is likely to reduce users’ life satisfaction in the long-
run, as it triggers upward social comparison and invidious emotions.  
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An interesting part that came up in many of the narratives is the fact that the use of 
Facebook is important in order to socialize and hang out with friends and family in real life. 
Basak (2010) also claimed that different socialization activities on the Internet contributed to 
identity and development processes for young people.  

It seems that the women interviewed are somewhat more stressed than men about what 
others are doing and expressing on Facebook. The narratives suggest that there is some link 
between social media, stress and addiction, which also is concluded in earlier studies. 
Addiction here is about how online communication can create dependence in the people who 
use it and how they are influenced and affected by social media. Facebook has met criticism 
on a range of issues, including online privacy and there have been many concerns expressed 
regarding the use of Facebook as a means of surveillance for commercial use. Christian Fuchs 
(2010) pointed out that users of Web 2.0, such as Facebook, can be seen as productive 
workers because they create media content that results in profit. Perhaps the media students 
are a bit more cautious in their use of social media than other people. However, there is no 
one of the students saying straight out that these matters will make them leave Facebook. 
 
Conclusions 
The students feel that it is important to take part of what happens on Facebook. The students 
spend much time on social media and use it daily; some a few times a day; while some are 
logged on more or less all the time. The students are motivated to use social media to satisfy 
their needs of confirmation through a variety of features on the social networks. Some are 
motivated to use social media to keep in touch with family, relatives and friends. Some also 
want to satisfy their need of curiosity, through "keeping an eye" on people in their 
environment.  

The students use social media to update themselves about what is happening in their 
daily lives, such as posting pictures or make status updates. Some are using social media 
mainly to communicate with family, relatives and friends. Many also use social networks to 
share photos that other post. However, some prefer not to update anything about themselves. 
The media students think it is positive use social media when you want to spread information 
quickly and share links. For many, Facebook has turned into a cultural habit which has 
become quite an important part of their lives. However, social media can also create anxiety, 
stress and addiction in people who uses it. Some gendered differences in the use of Facebook 
were also observed in the narratives, this differences show up in that women seem to be 
somewhat more negatively affected by what others are expressing on Facebook. The study 
shows that students have different needs, and based on these, they use social media and 
networks in various ways. This can associate to using Facebook to find a certain kind of 
satisfaction. The result shows both differences and similarities in terms of use and motivation 
among the media students as well as how they are influenced by the use of Facebook. 
However, it is noticeable that the media students live in a culture which is strongly influenced 
by the Facebook norms. 
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