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Abstract 

Archery has a long history in Iran, and could appeal to tourists. This thesis examines the 

impact of sport events on tourism, and the role of archery in tourism development. The thesis 

studies the relationships between sport and tourism development.  All tourist organizations 

that are responsible for managing sports can use the findings of this research. Decision makers 

and other officials should design their plans in response to these questions: “How does sport 

tourism affects the tourism sector? “What is the effect of sports development on tourism?”  

“What is the need of such study in the case of Iran?”   

The research methodologies are descriptive and qualitative; the instruments were the 

questionnaire, face-to-face interviews, and library research.  

The validity and reliability of the findings is established by SPSS analysis and expert views. 

The findings indicated that archery has a direct impact on society and culture, economics, the 

environment, politics, and tourism development 

Key words: Archery, sport events, sport tourism, sport tourist, tourism development, 

sport tourism development 
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 Chapter 1: Introduction  
Sport represents a universal need. Therefore, a clear description of sports is important. 

Sporting events are a strong component of sport tourism (Zauhar, 2004, Ntloko& 

Swart, 2008). These events are an integral part of “tourism development and 

marketing strategies” (Ntloko & Swart, 2008, p. 79). Studies have claimed that Iran 

has the potential to be among the top 10 tourism destination countries. Archeology, 

cultural heritage, traditions and diversity of nature already draw tourists to Iran. 

However, country ranks quite low in number of international visitors (120th 

worldwide in 2008) (Moeinfard, 2010).  

Nevertheless, Iran’s tourism market has been growing. There is a need to attract more 

tourists to Iran. Sports tourism may meet this requirement (Moeinfard, 2010). 

The host community consists of people who live at or near the event location. This 

community is therefore most likely to understand the impact of better events. Studying 

the impact of sport tourism events on the host community is a way to understand local 

reactions to the events and the reasons for these reactions (Ntloko & Swart, 2008). 

Sport events bring several benefits to communities. The most obvious are community 

visibility, psychic income, and a better community image. Although publicly 

subsidized sport events, however, do not always bring economic benefits. Attracting 

more tourists to Iran as a travel destination through archery and other sporting events 

could give local communities a share of these benefits. This kind of sport events 

introduces travel destinations to the athletes and to the media.  

Sport tourism introduces the host community to tourists and decreases the negative 

social cultural impacts on the environment. These sport events help locals to face the 

reality of tourists as a modern industry despite other factors that might be involved 

(Such as: Transportation, Accommodation, food and Beverage).  

Sport events 

Getz (2007) claim that “Sports events are the actual games or meetings during which 

sport activity is performed; There are many sport events formats: 

• Professional or amateur 

• Indoor or outdoor 

• Regularly scheduled (league plays, playoffs or championships) or one-time 

(exhibition or friendly matches). 

• Local, regional, national or international events. 
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• Sport festivals (a celebration of sport, often for youth, involving many sports) 

single- or multi- sport events” (p.  42). 

Sport event tourism is unique. Getz (2003 cited in Ottevanger, 2007, p.16) considers 

the following special characteristics: 

•  “Many sport events are biddable; they can be attracted to a destination. 

•  Special events can attract more people than regularly scheduled games. 

•  Corporate sponsors love sport events. 

•  Major sport events can be catalysts for new facilities and infrastructure. 

•  New sport facilities become permanent event venues. 

•  There is a potential for various sports events year round. 

•  Sport events appeal to everyone, regardless of age, gender or physical ability. 

•  Sport events can assist in destination branding. 

•  Sport events can benefit to tourism in rural areas that might have limited 

• Attractiveness otherwise”. 

 

Archery 

The bow became a sporting device when the gun replaced it as the principal weapon of 

warfare and hunting. “By the mid-19th century, many archery clubs had formed up in 

England and the U.S. Target-shooting competitions were held at the Olympic Games 

in the early 20th century, but were suspended until 1972. Other varieties of archery 

include field archery, or roving (a simulation of hunting), and flight shooting 

(answer.com, 2010)”.  

Sport Tourism  
In this thesis, sports tourism comprises travelling for participation in a competitive 

sporting activity. 

Hall, (1992, cited in Ottevanger, 2007) argues “travel to participate in a sport and 

travel to observe a sport” are two parties which sport tourism downfall it. For sport 

tourism determined as “non-commercial reasons’ travel” to transformed to demine 

(p.1).  
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Hinch & Higham, (2001, p. 56) remark “This definition enables the adoption of an 

attractions approach to the discussion of sport tourism development and tourism 

development”. These definitions serve the purpose of the present study.  

Sport Tourist  

“A sport tourist is defined as a temporary visitor who stays at least 24 hours on the 

event area and whose primary purpose is to participate in sport event while the area is 

a secondary attraction (Hinch & Higham, 2001, p.49).”  

Tourism development 

“Tourism development aims at developing infrastructures and providing recreational 

facilities for visitors and residents alike. Tourism development means establishing a 

development program consistent with culture, social and economic philosophy of the 

government and the people of the host country or area while optimizing visitor 

satisfaction (Faghri, 2007, p.2).” 

However, tourism developments must be acceptable to local residents. Weed and Bull 

(2004) claim that “there will be an increased emphasis on community involvement as 

well as a   closer relationship between recreation and tourism in such cases. He also 

believed that local resident attitudes towards tourists result from a reaction to tourist 

numbers and their behavior rather than the existing cultural gap (p. 18)”. 
 

Sport Tourism Development  

Ramalla, et al., (2010, pp. 265-266, agreed with Griffin & Hayllar, 2007Higham & 

Hinch, 2002)“Sport tourism development is a strategy carried out more and more by 

tourism destinations, especially large consolidated ones. The aims of such a strategy 

are manifold: product differentiation, enhancement of competitive advantages and 

ultimately the promotion of socio-economic development”.  

He also added that there will be further developments in tourism as an active 

conception of the activity   reinforces the role of sports in tourism.  

 

 

1.1 Research Objectives  
This study presents a broad understanding of the managerial, social and economic 

impacts of sport tourism events on the host communities in Iran, with a focus on 

archery. This is the first analytical study of the subject. 
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The introductory chapter explains the key terms, problem statement and the 

significance of study. This thesis presents the research objectives and questions. The 

research methodology and limitation and the organization of the following chapters 

comprise the last part. 

Therefore, the present study is of great importance as examines the function of 

responsible organizations, proper factors of sport tourism for the first time. Archery 

could be an important factor in developing tourism in Iran. 

Despite its high potential, Iran has never used sport tourism as a part of its tourism industry 

development. Therefore, this research aims at creating public awareness. 

The Objectives of the research are to determine the role of archery events in Iran’s 

tourist development. The potential areas of interest are as follows: 

1. The impact of archery on the economic aspect of tourism development 

2. The impact of archery on the political aspect of tourism development 

3. The impact of archery on the socio-cultural aspect of tourism development 

4. The impact of archery on environmental aspect of tourism development 

5. The extent to which archery can strengthen Iran’s tourism development  

1.3. Outline of the thesis   
The remainder of thesis is organized as follows.  Chapter 2 reviews the literature on 

the history of tourism development and the effect of sport tourism on its development 

in Iran as well as some international articles about tourism development, adventure 

tourism, and sport tourism, history of sport tourism and related subjects and theories.  

Chapter 3 shows the methods used in conducting the research. Chapter 4 analyzes the 

questionnaire and finding related to the archery events in Iran and its effect on tourism 

development. The chapter includes a number of development strategies.  Chapter 5 

concludes the thesis and suggests subjects for future research.
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Chapter 2: Literature Review 
  
2.1 Introduction  
This chapter defines sport tourism, and discusses the history of sport tourism and its impact 

on tourism development. “Sports were part of ancient Persian culture, as reflected in the term 

“Varzesh-e Pahlavani” which was used as a reference to martial arts. Polo dates to the 6th 

century BC; jousting is thought to have originated in Persia as a form of martial arts training 

about 1,000 years ago.  The Olympic Games, which began in 776 BC, are undoubtedly the 

best example of sport in antiquity (Smith, 2009, cited in Esfahani, 2009, p.11)”.  

The study reviews the empirical research and analyzes the effects of archery on Iran’s tourism 

industry.   

 2.2 Theoretical Foundation 

2.2.1 Tourism Development 
Sharpley and Telfer (2002,) state that the definition of development has expanded from solely 

looking at economic growth to a more holistic definition of its economic, social, cultural, 

political and environmental aspects. “If, however, tourism is to be an agent of development, it 

is important to understand the theoretical concepts behind the term development and what 

ideology is behind the strategy driving tourism development (p.4)”.  

Ntloko and Swart (2008) suggest viewing development as a process. Tourism development is 

often viewed as a process of physical change. Dieke (2005 agree with Noronha, 1977) named 

three stages for tourism development. The first stage begins as travelers discover a new area 

of interest. In the second stage, the news of discovery spreads and results , in  the host 

society’s response to this new economic activity in form of constructing facilities and offering 

services.    

Tourism development and promotion are substantiated on the basis of its catalytic function on 

residential social and economic developments. It is believed that tourism is without a major 

social and economic phenomenon. Sharpley and Telfer (2002) commented that discovery  

factors regards " general rule “ tourism assist to the development changing economy for 

national and local area; utter connected develop situation countries (p.4). 
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2.2.2 Adventure tourism 
Adventure travel is an ongoing and self-organized experience. The importance of the 

adventure tourism industry has been recognized (Mansfeld & Pizam, 2006). 

Hudson (2008, p. 449.) believes:“Adventure tourism brings together travel, sport and outdoor 

recreation, and like sport tourism is one of the fastest-growing segments of the tourism 

industry. Adventure tourism is classified based on a distinction between “hard” and “soft” 

activities. Activities such as mountaineering, mountain biking, scuba diving, and white-water 

rafting are examples of hard adventure activity. Soft adventure activities include camping, 

hiking, biking, animal watching, horseback riding, and canoeing and water skiing. ”  

 

2.2.3 Sport tourism 
“It is predicted that tourism and travelling industry will see 5% growth each year until 2020; 

the growth rate for sports tourism is to be 10% per year. Therefore, cities and regions across 

the world are already competing to attract more tourists and consequently enjoy the ensuing 

growth potential (Weed, 2006, p.1)”. 

According to Standeven and De Knop (1999) tourism industry had the main growing 

fragment that named ‘sport’. Some increasing demand for “active sport holidays” and “second 

holidays” are being observed.” the number of participants in sport activity is much higher and 

is still growing; the trend in sport tourism is to practice in several activities and to look for 

variety (p. 227)”.  

Jafari (2003) defines sport tourism as: “A vehicle for tourism endeavors, in which activities 

encompass the physical context of running, jumping, walking, racing, throwing, shooting, 

hitting and the like. Sport tourism has also been delineated along the lines of activity 

categories which have direct relationships to tourism (sports events, attractions, resorts, tours, 

cruises) and are influenced by inherent elements such as history, destination, policy, socio-

cultural characteristics, marketing and economic impact (p. 553)”. 

Ramallar, 2010, about sport tourism says “Sport tourism development is a strategy 

implemented in tourism destinations. The objective of this strategy is to bring about 

differentiation as well as the enhancing the competitive advantages in order to promote of 

socio- economic development”. He continues “New trends in tourism are towards an active 

conception of the activity (p. 266)”. The new concept has reinforced the role of sports in 

tourism (Ramallar 2010).  



 

7 
 

Sport tourism is usually defined as the act of traveling to other countries to participate events 

such as Olympics, Championships, World Cups, and Asian Games.  

Statistical studies have indicated that tourism industry will generate more than 10% of global 

GDP by 2011 (Joseph, 2009). Cave (2003) Argues that the analysis of mega sports and local 

sport activities brings economic benefit to the tourism industry. Therefore, one of the fastest 

growth areas in the tourism industry is sport tourism. Sport tourism has significant economic 

impact, not only due to the hosting of major sports events but also through continuation of 

these events in the host country once the events come to a close. 

While stimulating tourism through sport has existed for over a century, travelling to 

participate or watch sport events dates back to the ancient Olympic Games. However, within 

the last few decades the significant potential of sport tourism has been recognized in many 

destinations that pursue this market niche competitively (Zuhar2004). Defined in broad terms 

it can be said that “sport tourism includes travel away from a person’s primary residence to 

participate in a sporting activity for recreation or competition; travel to observe sport at grass 

roots or elite level, as well as travelling to visit a sport attraction such as a sports’ hall of fame 

or a water park" (Ottevanger, 2007, p. 10).  It must be mentioned here that “sport tourism 

initiatives can boost a destination's export base but not all communities have an equal 

likelihood of hosting such an event successfully” (Daniels, 2007, p.332). Three categories of 

sport tourists are identified: participatory, event, and celebratory (Turco, 2009). 

 

 

2.2.4 History of Sport Tourism 
According to Weed and Bull (2004) sport tourism began in ancient Athens. Sport tourism has 

a long history and it is symbolic that the turn of 20th  century ,, which witnessed the most 

substantial growth and development of sport tourism, “the revival of the modern Olympic 

Games in Athens in 1896 is the most remarkable event” as the Olympic Games clearly reflect 

the importance and significance of contemporary sport  tourism (p.6). “The developments of 

sports make the participants travel and develop sporting activities that involve travelling 

spectators (Weed & Bull 2004, p. 6)”. "The history of the development of sports tourism in 

the twentieth century has been largely about overcoming various constraints to enable such 

opportunities to be widened to involve most people rather than just a privileged few" (Weed 

& Bull 2004, p. 18).  
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“Sport and tourism were seen as important factors in modern life”. Sport which used to be 

regarded as a way of achieving fitness, health is more a matter of pleasure nowadays 

(Ottevanger, 2007, p.9) .The opinions on holidays have also changed over the years. 

Increasingly it has become an important factor in people’s life. Urry (2002, cited in Weed 

&Bull, 2004, p.12) stated that “It is a crucial element of modern life that travel and holidays 

are necessary”. 

The growth of sport events is a result of commercialization and globalization. As a result, 

sports have become commercialized. The globalization of economic activity, growing impact 

of sport culture, the expansion of communication possibilities, rising mobility of people, 

acceleration of international migration and global regulations of organizations like UN WTO 

which are important for sport and the sport-industry are some of reasons for this development 

(Ottevanger, 2007). 

 

2.2.5 Sport events   
Sport tourism activities regularly add value to host communities through enhancing 

community facilities, improvement of transport and communication services, increasing 

visitor’s expenditure, creating provisional and stable employment, and acting as a method of 

physical and social renewal. It is said that “lower levels of awareness and attendance of the 

events by the host community” is a critical issue (Ntloko & Swart, 2008, p.80).  Jafari (2003) 

states that “sport tourism has provided significant economic impact not only because of 

hosting of major sports events but also as the result of developing of sports resorts and sports 

attractions. The increased marketing of sports tourism by countries, regions and communities 

suggests that there is a potential for improved tourism receipts. For example the cruise 

industry has made the sports celebrity an important element of sports tourism. These 

advancements contribute to the positive impact of sports tourism. The importance of the 

sports tourism is now well recognized and has given rise to a professional association- the 

sports tourism International Council" (p. 553 ). 

     

De Knop, (n.d., cited in Buhalis & Costa, 2006, p. 119) says “Sport tourism can be passive or 

active “and he adds says “two-part division of tourism states that sport tourists can be on 

holiday or can travel and participate in sport for business reasons. Based on active sport 

tourism may fall into ‘sports activity holidays’ in which sport is the major purpose of the tour 

or into ‘holiday sport activities’ in cases when attending sport events is not the main activity”. 
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He also adds that there are two categories of “sport activity holidays: the single-sport 

movement holiday (and the multiple-sport activity holiday “.   

“Passive sport tourists can also be grouped according to how important sport is to the purpose 

of their trip. Expert observers are those who have extensive passive involvement, and are 

discriminating in the sports activities they watch and venues they visit as spectators or 

officiators. Casual observers are those who simply enjoy watching an event and who usually 

happen to be present rather than plan their visit (De Knop, n.d., cited in Buhalis & Costa, 

2006, p. 119)”. 

 

2.2. 6 Impact of events  
According to Regan, (1999, cited in Weed &Bull, 2004,)” Some sports events are used as a 

means to introduce tourists to a particular area, and to generate repeat visits, either to other 

sports-related events and activities or to other tourist related aspects of the destination 

(p.142).” Higham, (2005) suggest “Sport tourism developments are more commonly pursued 

in the interests of short-term economic returns, as the long-term strategic visions are less clear. 

Given that many sport tourism events are “short-term events with long-term consequences for 

the cities that stage them” studies have shown that the long-term consequences for 

destinations hosting sports mega-events are often negative (p.96)”. 

Higham (1999, cited in Yusof 2009) added that “small-scale sport events can have more 

positive impacts on host communities. Such events include regular seasonal sporting 

competitions such as soccer, rugby, ice hockey, and adventure/outdoor events such as 

cyclotron or skiing. These sport events require less investment, usually operate within the 

infrastructure, and are more manageable that mega sport events (p.48)”. 

In Malaysia, sport events are not just for big cities; much benefit is gained through amateur 

sporting events in small communities. For example the small-scale sport events at Lake 

Kenyir bring economic benefits to being a rural community that might have limited 

attractiveness otherwise (Yusof, 2009).  

Duran, 2005, says “Barcelona was an industrial and business hub in Spain. The organizers 

hoped that the Olympic Games convert Barcelona’s Manchester into the Copacabana of the 

Mediterranean (p. 8)”. As continue he adds “Barcelona is now a major urban tourist centre in 

Europe offering not only the facilities of a large city but also sand-and-sun tourism of the 

highest quality. It was only in 1997-1998 that the Barcelona tourist phenomenon came into 

and the number of holiday-makers rose to 63% of total visitors (Duran, 2005, p. 8)”.  
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The 2010 FIFA World Cup in South Africa is a further example of major events. 

South Africa’s hosting of the FIFA World Cup in June 2010 meant more than a 30-day 

football tournament even for this football-loving nation. It was about a Legacy. As stated 

emphatically by Danny Jordan, CEO of South Africa’s 2010 Organizing Committee: 

“It’s not about football– it’s about nation building. South Africa has been chosen to not only 

stage the World Cup in 2010 but also to carry the hopes, dreams and aspirations of Africa and 

especially African football. This provides a golden opportunity to change perceptions about 

Africa and to influence public opinion around the globe through the 2010 FWC we can leave 

a legacy of growth, unity and pride (eturbonews, 2010)”. 

 Hosting a mega event is an immediate boost to tourist industry. Tourists’ spending injects 

cash into the local economy and stimulates the service sector long before and after the actual 

event. Even it is noticed that anticipation in the months and years ahead of an event drives 

tourists to host cities (Kearney, 2005).  

The 1996 Atlanta Games can be regarded as an example of the” negative social impacts of a 

mega-sporting event. A task force that investigated the social impact of the Games found that 

15,000 residents were evicted from public housing projects to make way for Olympic 

accommodation. Moreover, between 1990 and 1995, 9500 units of affordable housing were 

lost, and $350 million in public funds was diverted to Olympic preparation during the same 

period. In addition, homeless shelters were converted into backpacker accommodation during 

the Games (Malfas, et al. 2003, p.210)”. 

It is noted by Delamere (2001, cited, Ntloko & Swart, 2008, p.81) say that “awareness of the 

event impacts and of residents’ attitudes towards the event impacts enables the game 

authorities to take actions to reduce the unwanted disruption of local community life”.  

According to Kearney (2005)” regarding second-rate cities, this boost is particular essential. 

For example tourism in “the sleepy town of Lillehammer increased up to 43% in the four year 

preceding the 1994 Winter Olympic Getting the strategies in place early will help ensure that 

the tangible benefits remain solid and strong for years to come (p.4)”.  

Researchers have found that sport tourism could “promote peace among nations” (see 

Appendix A, report on the sports tourism development policy conference held at the holiday 

inn hotel, 2006, p.4). On the local level, sport tourism creates employment and work 

opportunities for members of host community with cultural exchange outcomes. Sport 

tourism attractions are not only for tourists but also for media attention, community side view 

and economic development.  
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Sport tourism may have a positive impact on social health and well-being. The present study 

investigates the influence of sport tourism on economic development of the host community. 

“Sports tourism, if properly developed and planned with the commitment of all stakeholders, 

should bring the following economic, social and community benefits” (see Appendix (A); 

report on the sports tourism development policy conference held at the holiday inn hotel, 

2006, p.3): 

• Bringing  values to people 

• Representing diversity 

• Creating communication 

• Generating physical benefits  

• Providing happiness. 

“Social impacts 

• Promotion of culture and information 

• Transformation and restructuring of society  

• Enhancement and development of culture 

Environmental Impacts 

• Promotion of the preservation of natural assets  

• Awareness education by sports bodies 

Social/Cultural Impacts 

• Employment 

• Interaction: cross cultural exchange 

• Pride to local community 

• Develop sport locally 

• Up skilling/capacity building” (see Appendix A, report on the sports tourism 

development policy conference held at the holiday inn hotel, 2006, pp. 16-18).  

 

 

Data of 5th Asian Archery Grand Prix 2009- Dhaka Bangladesh 

Host: Bangladesh Archery Federation 
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 The competition date: 18-24 October 2009 

Attending countries: Malaysia, Myanmar, Thailand, Singapore, Nepal, Iran, India, Iraq, 

Hungary and Bangladesh  

The number of participants: 64 athletes, 12 officials, 12 scorers and 15 field crew. 

Venue: BKSP (Bangladesh Sports Institute) 

 Dhaka 

Official accommodation: BKSP International Hostel (USD15 per day per person) all-inclusive 

and Hotel Dhaka Regency (USD 60 per day per person with 3 meals) and free transport to and 

from airport. 

Expenses 

Food and accommodation were provided free to Nepal, Thailand, Iraq, Iran and Hungary and 

all Technical officials =USD 8000 

Air ticket was provided free to Nepal team (5 participants) Total cost: USD7000 

Air ticket was provided to technical delegates and 2 judges of Malaysia and 2 participants 

from India. Total cost: USD 2000 

Honoraria were given to all technical organizations. Total amount: USD 2000. 

Other costs 

Opening and closing ceremonies: USD4000 

Venue management: USD 5000 

Transport: USD 3000 

Prizes: USD 2000 

Procurement of instrument and field equipment: USD 5000 

Office expenses: USD 2000 

Total Net Expenses: USD 42000 

Received from teams: Myanmar, Malaysia, Singapore and India: USD11, 000 

Received from sponsor (Uttara Bank Ltd.): USD 20,000 

Others funds managed by Bangladesh Archery Federation. 

This event led to economic and tourism development as well as improvement of sports within 

the country (Archery Federation of Bangladesh 2010).  

 The 2008 Beijing Olympic Games were a big success for archery. A study released by 

Sponsorship Intelligence indicated that the average minute of archery coverage was seen by at 

least 35.2 million viewers globally during the 91 hours of archery broadcast. 

Here are some other interesting facts: 

“In China the average minute of archery coverage was seen by 20.3 million viewers. 
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In China the average minute of archery coverage was seen by 1.7% of the potential audience, 

while the average across all sports was 1.1%. Hence the archery average was 48% higher than 

the average across all sports. In China, archery was three times in the top 5 rating of the day. 

In France, the average minute of archery coverage was seen by 3.2% of the potential 

audience; this was the highest percentage figure in the world” (FITA newsletter, November, 

2009, p.3).  

2.3 History of Archery 

Archery has been used for hunting, warfare, and sport. Stone arrowheads over 50,000 years 

old have been found in Africa (Centenaryarchers, 2010). 

Golabgiran (2009) found prehistoric antediluvian dedication lie at a place near Khomein and 

Golpay-gan, Isfahan province, these ancient remains of goats and hunters date back to about 

45000 B.C. (Ariana Gallery, 2009, See Appendix B).    

“Some 45,000 prehistoric stone inscriptions lie at a place called Teymareh near Khomein and 

Golpay-gan in Isfahan province. These inscriptions are rare ancient relics in terms of their 

large quantity and diversity.  

Ninety percent of these inscriptions depict goats and the rest have pictures of human beings 

hunting, horse riding, fighting and participating in rituals.  

Pictures of animals such as lion, panther, different types of deer, camel, snake, turtle, fish, fox 

and wolf, as well as extinct species of animals and mythical creatures are also engraved on 

these inscriptions” (Abolfath, 2008, n.d.).  

“Ancient Persia at the time of Achaemenid Empire stretched west to the central 

Mediterranean Sea, east to India, and from the Gulf of Oman in the south to Russia in the 

north (See Appendix B, ghoghnos.net, 2010)”.  

“Clear archaeological evidence of how warfare was conducted is harder to identify before the 

3rd millennium B.C. as previous studies on ancient Near Eastern warfare have focused on 

features such as fortifications (Cais-Soas, 2010)”. 

According to Herodotus, the Persians placed great stress on horse riding and archery for all 

young men.   

Herodotus described the equipment of the Median and Persian infantry: “They wore soft caps 

called tiaras, multicolored sleeved tunics with iron scale armor looking like the scales of fish, 

and trousers. Instead of asides they carried Gerrha with their bows cases slung below them. 
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They carried short spears, large bows, cane arrows and daggers hanging from their belts 

beside the right thigh” (Cais-Soas, 2010). 

“Depicts the Alabasta vase (480 - 470 BC) which, portrays an archer (probably a Black 

man from the African provinces serving in Imperial Army) dressed as a Persian marine 

most probably in Xerxes fleet “(See Appendix B, Cais-Soas, 2010).  

“The Persians used a composite Recurve bow which had a wooden core with strips of horn 

glued to the back and reinforced with tendon. Because of their small size these arrows 

could be used by mounted and foot soldiers” (See Appendix B, Cais-Soas, 2010).  

Greek sources provide some hints on the typical Persian education. According to Herodotus, 

Persian boys were not allowed into the presence of their fathers until the age of five; until then 

they lived among the women. From five to twenty, they were trained in horsemanship, 

swordsmanship, archery, and telling the truth (Dandamayev, 2010). 

Tafazzoli (2009, cited in Cais-Soas, 2010), made the following as mark on  the education 

under the Parthian and Sasanian dynasties “[A boy] first learned the Avesta and Zand and was 

then trained in riding, archery, polo, and the military arts,” he had that  “Bahrâm V, whose 

education was entrusted to Mondher, a Sassanian vessel ruler of Hîra in khvârvarân province, 

received instruction by various tutors (mo`addeb) in writing, archery, riding, and law. 

The text of Gignoux’s description the Hâjiâbâd Inscription is an account of an archery feat 

by King of Kings Šâpûr I, mentioning his full titles. “In the presence of kings and princes, 

of the grandees and the nobles, the king of kings had shot an arrow beyond a cairn which 

was not visible and yet constituted the target” (Cais-Soas, 2010). 

Another inscription related to Shapur 1 is given here: 

 *(Parthian-Pahlavi variants in square brackets) 

[ "This (is) the bowshot of me, the Mazda-worshipping god Shapur, king of kings 

of Êran and Non-Êran, whose descent (is) from the gods, son of the Mazda-

worshipping god Ardashir, king of kings of Êran, whose descent (is) from the 

gods, grandson of the god Pâpak, king. And when we shot this arrow, then we shot 

it before the kings and princes and magnates and nobles. And we put (our) foot in 

this cleft [on this rock] and we cast the arrow beyond that cairn. But that place 

[there] where the arrow was cast [fell], there the place was not such [was not that 

kind of place] that, if a cairn had been erected, it would have been visible outside. 

Then we commanded that the cairn be erected more in this direction. [Now] 

whoever may be strong of arm, let them put (their) foot in this cleft [on this rock] 

http://www.cais-soas.com/CAIS/History/hakhamaneshian/achaemenidmilitaryequip.htm
http://www.cais-soas.com/CAIS/Geography/hira.htm
http://www.cais-soas.com/CAIS/Geography/khvarvaran.htm
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and let them shoot an arrow to (wards) that cairn. Then whoever casts [sends] an 

arrow (as far as) to that cairn, they are [indeed] strong of arm"] (Gignoux, 2010, 

cited in Sasanika, 2010). 

Ii.Tang-e Borâq This version differs from that of Hâjiâbâd only at the end, ll. 13-15: 

["(And we) cast the arrow from this cairn [stone] to that cairn. [Now] whoever 

may be strong of arm, let them shoot an arrow from this cairn [stone]. Then whoever 

casts [sends] an arrow to that cairn, they are [indeed] strong of arm." Tr. by D. N. 

Mackenzie, "Shapur's Shooting,”] (Gignoux, 2010, cited in Sasanika, 2010) 

 Archery in shah-Name1 

 Ichaporia (1994) has noticed that archery is mentioned in the national epic of Iran in a 

number of stories and writes  

[“When Rustam is charged with the upbringing of Siavash, he takes him to Zabol, and 

teaches him how to ride, shoot arrows, hunt wild beasts, train falcons, behave decently, 

speak property, exert authority and handle troops. Similar education and knowledge 

were imparted to Bahman, Darab , Ardeshir,and Bahram Gur. These great Zarthusthis 

were also trained by men of culture in the knowledge of Avesta] (Casi-soas, 2010)”. 

Archery has changed the course of history that it was introduced as sport in Olympic Games 

from 1900.      

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
1 Shah-Name is the collection of epic verses of the master peace of Ferdosi the Iranian poet at 10nts C 
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2.4 Archery 
Archery events fall into several competitions. The Federation International de tir a l’arc 

classifies archery events as follows: 

• “World Archery Championships: Recurve and Compound Divisions; 

• World Archery Indoor Championships (optional for juniors): Recurve and 

Compound Divisions; 

• World Archery Field Championships (optional for Juniors): Barebow, Recurve and 

Compound Divisions; 

• World Archery Youth Championships (Juniors and Cadets): Recurve and Compound 

Divisions; 

• World Para-Archery Championships (Compound and Recurve Divisions); 

• World Archery Flight Championships; 

• World Archery Ski Championships; 

• World Archery Run Championships; 

• World Archery 3D Championships; 

• Target, Indoor and Field Archery for Masters: Barebow, Recurve and 

• Compound Divisions. (If possible together with other Masters events). 

     Those events are organized at local, national, continental and international levels. These 

events are held according to the fallowing schedule: 

1. World Archery field in even years;  

2. World Archery indoor in even years; 

3.  World Archery youth in odd years; 

4.  World Archery flight in even years;  

5. World Archery ski every year;  

6. World Archery run in every year;  

7. World Archery 3D in odd years;  

8. World Para-Archery in odd years;  

9. World Archery masters in even years.  

10. Yearly, Grand Prix events” (FITA, Book1, Constitutions and rules, chapter3, p. 3).  

In 2007, FITA decided to introduce this sport to the world. In the first stage of the plan FITA 

aimed at unifying all activities, events, and its members under one brand name that would be 

centrally promoted by the member associations. 
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The objective of the second stage was to focus on improving archery’s International events by 

differentiating Recurve and Compound competitions.  

In the third stage, the focus was on local and national promotion of the game, marketing, and 

media relations. 

FITA plans to strengthen the external promotion of the World Archery brand to the public, 

media and partners by 2011.  In the final phase of the plan the core philosophy will be to 

integrate a mentality of promotion into everything that happens in World Archery. It is in line 

with this policy that FITA Event Organizers Manual 2010 wrote that hosting international 

Archery events has a number of major benefits: 

• “Showcasing the nation, region or city  

• Workforce development 

• Developing  relationships beyond the life of the events” 

The benefits of the 42nd World Archery Championship in New York City were both tangible 

and intangible.  The tangible benefits included new money flowing into New York City from 

the national players, international players, FITA officials, and outside visitors" (Stotlar, 2003,). 

According to South East England Development Agency Annual Report, the World Cup 

Archery Competition in 2007-8 brought £515,000 into host community. 

Hudson (2003) remarks that National Indoor Archery Championship proved to be a 400,000 

pounds boost to England’s economy. The numbers of visitors in three days of competition had 

been over 2,500.  

FITA Newsletter (2008) has reported that these events had 950 million viewers in 2007. FITA 

runs great events in spectacular sites and promotes the participation of the best archers in. 

FITA News letter (2008) stated that 952,000,000 people watched archery. 

FITA’s main objective is to build a global audience for its stakeholders, sponsors and fans. 

The following figures give the findings of an independent study undertaken in 2007: 

• “News coverage -585,000,000 viewers 

• Live and highlights -330,000,000 viewers 

• Feature magazines -37,000,000 viewers" 

      

“In 2007, a total of 44 TV channels showed the archery live programs or the official 26-

minute highlights for a total of 222 hours of broadcasting covering 7 events of Meteksan 

Archery World Cup and Archery World Championships” (FITA newsletter, 2008). This was 

twice as many TV channels compared to 2006. Two of the major broadcast successes have 
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been the Leipzig World Championships and the Dubai World Cup Final in the magnificent 

Madinat Jumeirah. Archery enjoyed live coverage from 8 and 11 TV channels for these two 

events. 

Interestingly enough, during the 13-14 June weekend the YouTube Archery Channel 

(www.archery.tv) had two million video views. FITA’s archery videos were launched on 

YouTube in late December 2007. The total numbers of views passed one million in October 

2008.  

Moreover, statistics of FITA news letter shows that there had been more than 115,000 views 

on YouTube. 

The following details show how successful FITA has been on the internet:  

•  “Videos Uploaded: 65” 

• “Video Views: 115,073” 

• “Channel Views: 13,575” 

• “Subscribers: 230" (FITA newsletter 2008, p.2) 

In June 2010, during a conference in Antalya, Turkey FITA officials suggested that these 

events raise the profile of archery and are economically beneficial to the local community. 

The events help local communities develop commercial partnerships. The most important 

benefit of these events is the development of tourism and workforce. These new skills, 

knowledge and competencies raise the profile of sports in the host country. 

Didier Mieville (2010), FITA Marketing and Communication Director, commented:  

We are delighted to be working with Sport works in a wider capacity; their management of 

our events to date has been excellent, and I know that their skills, experience and contacts in 

the sponsorship sector will reap rewards. Using the same agency across a number of projects 

is certainly a resource-efficient way for us to ensure archery benefits to the fullest 

(sportworksuk, 2010, p.1).” 

Elspeth Gilfillan (2010), Sport works Sponsorship and Marketing Manager made this 

statement: “The sponsorship market is constantly changing at the moment; with every day 

bringing news of new brands taking over from traditional sponsors, a wave of Olympic sports 

taking advantage of the global exposure and excitement around the 2012 Olympic Games and 

some really creative activation programmers using sport to its full potential as a promotional 

vehicle it's a great time to be in the market (sportworksuk,  2010, p.1).” 

There have been a number of major sponsors for FITA events in the form of international 

companies and banks: Kia Motor, Turkish Airlines and Vakif Bank. 
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2.5 Tourism and Archery in Iran   

2.5.1 Iran Tourism Development 

Tourism, while not as ancient or as ever-present as sport, is also a large and growing area of 

economic activity. Tourism, like sport, also contributes to cross-cultural understanding and 

facilitates interactions among communities and nations. It can promote conservation of the 

natural environment, cultures, healthy communities, and enhance the quality of life of visitors 

and residents. Of course, when mismanaged, tourism has significant negative social, 

environmental, and economic effects. Therefore, an understanding of the nature of tourism is 

essential, not just for those of us who work in or study the sector, but for government leaders, 

policy-makers, and citizens. According to Tourism 2020, “a growth rate over 5% a year is 

expected in the Middle Easters and African tourist industries, compared to the world average 

of 4.1%(WTO, 2001)”. 

Sport tourism has had a considerable growth in recent years. Islam recommends travel and 

learning about other cultures is recommended. Iran has a real potential for sport tourism. 

Participation in regional, Asian, international sport events, its moderate climate, 

environmental variety, and cultural heritage of its people can attract tourists to Iran.    

Iran’s tourism development plan started in Kish Island, and Chabahar port, where many 

companies invested in tourism facilities. A short-term plan between 1987 and 1992 focused 

on partnerships and the publication of guide books. Between 1993 and 1998, authorities 

explored the financing of tourism. In last the five-year plan, the government realized the value 

of the tourism industry in increasing employment and replacing oil, but there was only a 3% 

increase in international tourism. The main tourist events were the ellipsis and ‘the dialogue 

of civilization’ in 2001. 

The objective of a 30% increase in tourism industry presented in the current five-year plan is 

almost impossible to realize without a national effort; the growth rate of this sector is 

predicted to be 15% and 20% in the next phases of development.  

On the social level, this tourism master plan reduces youth unemployment, increases foreign 

exchange, and maintains a sustainable level of development which is environmentally friendly. 

According to Iran Cultural and Heritage organization, (2010), although, 5,471,802 tourists 

came to Iran in the last three years (since 2007), only 1,548,016 tourists have visited the 

country in first six months of this year (2010). Therefore, it can be concluded that Iran’s 

tourist industry needs serious attention. Heritage and cultural attraction alone cannot attract 

new arrivals. There is strong need for other attractions such as sport tourism. 
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Iran’s constitution is that mentions sporting activities and stresses the role of sport in the 

social well-being and prosperity. These articles refer to the responsibilities of the Physical 

Education Organization, the National Olympic Committee, and other sport federations in this 

respect, and name them as responsible for the promotion of sports. 

 

2.5.2 Archery in Iran  

First Archery Grand Prix Competition 2007    

The first archery championship held in Iran was the third round of Asian Grand Prix 

Archery events in May of 2007. The historical city of Esfahan was the site of the games. The 

first games were held in a specialized court and the finals were held in Imam Square, a 

historical site registered by UNESCO.  

There were76 participants in both Recurve and Compound divisions of men’s and women’s 

competitions. They came from Indonesia, Georgia, India, Hong Kong, Pakistan, Tajikistan, 

Taiwan, and Iran. This event was given a ranking of 4 by FITA. 

The participants were accommodated in Aseman five-star hotel close to Esfahan CBD to give 

them a chance to visit different locations and become familiar with rich cultural heritage of 

host city. The Islamic Republic of Iran Archery Federation spent US $ 63,000 on the games as 

the games were valued as a cultural event. 

 Second Archery Grand Prix Competition 2008        

The second round of Asian Grand Prix Archery events was held in Tehran for five days in 

May 2008.                                                                                                                                     

The 85 participants in both Recurve and Compound division of men’s and women’s 

competitions came from Malaysia, Georgia, India, Hong Kong, Bangladesh, Kazakhstan, 

Hungry, Taiwan, and Iran. FITA gave the competition a ranking of 4.  

 The athletes were accommodated in the four-star Esteghlal Hotel.  The first-place winners 

received US $12,000, the second place winner $8,000 and the third place winner $4,000. 

Games condition and Activities  

1. Live TV broadcast/coverage  
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2. Participants visit tourist attractions of Tehran 

3. Offering free services and discount  

4. Dinner ceremonies in Esteghlal Hotel  

5. Gift tokens  

6. Financial sponsorship  

7. Cash reward to the winners  

The cost of hosting the games in Tehran was $1,773,200. The game sponsors financed $3,100 

and team entry fees amounted to $24,750 and the Archery Federation undertook the 

remaining expenses which amounted to $51,550. 

Third Archery Grand Prix Competition 2009 

The Third Grand Prix Asian Archery event was held in Azadi Sports Complex from 18 to 24 

May 2009. Sixty archers from Iraq, Syria, India, Nepal, Bangladesh, Hungry and Iran 

competed. The live coverage of this event helped Archery federation to attract sponsors for 

that event. 

Games condition  

1. Live TV broadcast/coverage  

2.  Visit to city tourist attractions 

3. Dinner ceremony.  

4. Free services and discounts  

5. Gift tokens  

6. Financial sponsorships. 

7. Cash prizes  

This round of games cost $140,210. The sponsor financed $15,464 and team entry fees 

amounted to $1,030. The games were held through cooperating with the Organization for 

Cultural Heritage and Tourism.     

2.6 Related Theories   
 2. 6.1 Tourism Development Theories   

“Butler’s model posits that over time a tourism destination has six stages: exploration, 

involvement, development, consolidation, stagnation and then rejuvenation or decline” (Cole, 

2007, cited in ECLAC, 2010, p.13). 
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Analyzing figure 1 illustrated Butler’s model (2006, cited in ECLAC 2010) it is shows six 

important factors in tourism sectors that indicated “some changes in the number of visitors 

arrivals, increase in the number of rooms, or changes in public investment in the tourism 

sector. Six stages are: 1. Exploration stage (very different natural/cultural destinations, this 

stage impact is very low), 2. Involvement stage (it is illustrated “lifecycle by organizing 

facilities and services for tourist formally), 3. Development stage (it defines tourist-market 

area which is supported by significant advertizing), 4. Consolidation stage (it shows that how 

it can develop and promote economic and marketing strategies), 5. Stagnation stage (it 

happens in peak time’s visitors’ arrival and shows signs of exceeding its social, economic and 

environmental carrying capacity), 6. Decline or rejuvenation in the decline stage, the 

destination is no longer able to compete with newer or emerging areas, and will increasingly 

attract short stay or itinerant clients. Property turnover is very high in this stage, and if 

rejuvenation (Undertaken a substantial investment in manmade attractions and focus on 

heretofore untapped natural resources) does not occur, tourism facilities begin to be replaced 

by non-tourism enterprises, as the destination begins its retreat from tourism as a dominant 

economic sector. And it is very simply shows that “joint partnership effort between the 

government and the private sector is necessary” (pp. 14, 15).      

    
 Figure 1: Cyclical Nature of Tourism Development over Time (Butler 1980)*2 

 

Howard (2006) also suggested that "as tourism develops across space and over time, there is 

an array of potential impacts on host communities. However, tourism development occurs 

within a local context which has existing social, cultural, economic and political phenomena 

(p.1)”.   
 

*2: Butler, 1980cited in Harvard, P.J., 2006 p.101  
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2.6.2 Theory of Sport Tourism functions  
According to Leiper’s (1990, cited in Yusof 2009) tourist attraction system, a tourist attraction 

is “a system comprising of three elements: a tourist or human element, a nucleus or central 

element, and a marker or informative element. A tourist attraction comes into existence when 

the three elements are connected” (p.47). 
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 Figure 2: From Leiper, 1990 
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 2.6.3 Theory of ‘A Typology of Sport Tourism’ 
“The first element consists of people travelling away from home in search of satisfying leisure 

related activities. In the sporting context, the tourist or human element is diverse and varied 

and may include spectator and participant-based sport events such as:  

(1). Amateurs taking part in a recreational sport event  

(2). Passive spectatorship of professional sport events  

(3). Athletes, coaches and team managers competing in individual or team-based sports;  

(4). Media official; sponsors and members of sport associations are attending a mega sport 

event (Yusof, 2009, pp.47, 48)”. 

In addition, cost and benefits analysis is the best way applied to events. The most important 

element in economic impacts on the events is expenditure. According to Baade and Matheson 

(2004, cited in Barclay, 2009), it is necessary to make a distinction between the results for the 

event organizer and that for the host city. 

 

 

                                              TOURISM 
 
                                     RELEVANT TO SPORT 
   
                                  
               H OLIDAY                               NON- HOLIDAY/BUSSINES 
  
              Active                                                       passive       Active sport            passive sport  
                 Sport                                                      Sport  
   
 
Sport activity                           Holidays sport          Connoisseur observe       Casual observer  
Holidays                                           Activity                   events      
                                                                                      Sports museums 
                                                                                                  
Single –sport        multiple-sport    organized         
Activity holiday         active holiday  
Sport                                 camps                     independent  
Adventure                         clubs 
Sporting tours                     cure 
Sport festivals                     hotels  
 
 

Figure 3: A typology of sport tourism from Standeven & De Knop (1999)*4 

 
4. Standeven & De Knop, (1999 cited in Buhalis & Costa, 2006, p.120). 
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2.6.4 Categorization of Events 
According to Ottevanger, 2007, events exist differ in size, volume and impact, and their 

reasons for hosting might be different. Special events are one-time or infrequent events. The 

following figure shows the proportion between the scale of impact and the category of events: 

 

High 

 

 

 

 

Low 

         Local                            Hallmark                                    Mega 

 

Figure 4: Description of figure Ottevanger, (2007)     

Local events 

Events with a small impact are local events, minor events or community-based events 

(Ottevanger, 2007) and he adds “many sport events fall into this category. Almost every 

towns or cities run small annual sport events (p.18)”. These events of limited time duration 

are usually held more often than special events. 

Hallmark events 

Getz (1997 cited in Ottevanger, 2007) says hallmark events possess significance in terms of 

tradition, activeness, image or publicity. The event provides the city, community or 

destination with a competitive advantage. Ritchie (1984 cited in Ottevanger, 2007) defines 

these events as, “major one –time” or “recurring events of limited duration”, developed 

mainly to bring about the awareness, appeal and profitability of a tourism destination in the 

short and/or long term (p.18). An example of a hallmark sport events could be the Asian 

Grand Prix or Sydney’s Tennis Competitions. 

Mega events   

“Two main characteristics of contemporary mega-events are the significant consequences 

they have for the host-city, region or nation” (Ottevanger, 2007, p.18). Roche (2000 cited in 

Ottevanger2007) states that mega events are “Large-scale cultural (including commercial and 

sporting) events, which have a dramatic, mass popular appeal and international significance” 

(p.18). The Olympic Games and FIFA World Cups are good example of mega sport events. 

Scale of impact  

Category of events   
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 2.6.5 The Sports Tourism Participation Model  

The Sports Tourism Participation Model (Weed, 2010) “plots sports tourism participation 

against the importance placed on sports tourism activities and trips (see Figure no.5). Levels 

of participation increase along the horizontal axis, whilst the vertical scale indicates the 

amount of importance attached to the sports tourism trip by individuals. The model indicates 

that towards the left of the scale the importance attached to a trip may vary from a relatively 

high level to little importance or even negative importance. At the right of the scale both 

importance and participation are high. This creates a ‘triangle’ of participation- the size of 

which corresponds to the number of sports tourists at each particular level. This refers to 

numbers of participants rather than levels of activity because those towards the right of the 

scale will generate a much higher level of activity per participant than those on the left of the 

scale” (p.4). 

 

Figure5: The sports tourism participation model from Weed and Bull, 2004*6  

 

 

 

 6: Weed and Bull, 2004cited in Weed, 2006 
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2.6.6 The Sports Tourism Model and the Trip Decision Making Process 

The role of sports tourism in the trip decision-making process need to be considered, “here, 

sports tourism may be a deciding or contributing factor in the decision to take a trip and the 

choice of destination, it may be a factor in trip planning that takes place after the trip decision 

and destination choice has been made, and/or it may simply be a spontaneous trip behavior. 

These levels can be illustrated in the Sports Tourism Participation Model as the diagram 

below shows: 

 
Figure 6: A revised sports tourism participation model From Weed, 2006 

The diagram illustrated that sports tourism is a factor in trip decision at the top of the model 

where importance is high. It is a factor in post-decision trip-planning in the middle of the 

model where importance is moderate, and is spontaneous trip behavior at the bottom of the 

model where importance is low. Sports tourism intentions can also influence trip decisions 

and planning, even though this may not be carried through to actual sports tourism behaviors 

(Weed, 2006, p. 9).” 

These theories on sports tourism and event sports tourism behavior research are fundamental 

to the development of sports tourism and event sports tourism provision strategies.  
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2.6.7 Peace Theory    

Combining sport and tourism bring development and understanding of peoples in local 

communities. The table shows the relation between these two elements. 

 

  

   

+Development                                                                                       +Development 

 

 

+understanding                                                                                           +self realization  

                                                     

                                                          Between peoples                                                                                                 

 

Figure 7: WTO, 1975 
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2. 7 Different Impact of Sport Tourism  

 2. 7.1 Economic Impacts of Sport tourism  

“A range of previous economic impact studies in disparate disciplines to present an overview 

of the economic impacts of the sport-tourism link in the UK, stating that their study intended 

to be  ‘indicative of the overall economic impact because of the inconsistent and invariably 

incompatible nature of the available data’. Their ‘conservative’ estimate for the overall value 

of sports tourism in the UK was an overall value of over £2.5 billion annually (Weed & Bull, 

2004, p 28)”. 

Lee (1999, cited in Weed & Bull, 2004,) refers to the ‘immense’ economic impact of 

outbound golf and ski tourism from Japan that is stimulating aggressive promotion by many 

operators in this market (p.28). 

Higgins (2000) claims that previous economic analyses underestimated the contribution of 

outdoor recreation to the Scottish economy. He claims that at least £600–800 million of 

Scotland’s tourist income is derived from outdoor recreation.  

According to Gary and Associates (2001, p.8), A number of previous studies analyzed some 

series of sport events and assessed their economic impact on local communities. The findings 

of these studies are as follows: 

• "In Bunbury WA a regional sports games in 1985 resulted in visitors spending 

$390,000 in the local community. 

• Regional games conducted in Hamilton Victoria in 1990 resulted in visitors spending 

$300,000 in the local community”. 

Moreover, the findings of these studies indicated that the following issues need to be taken 

into consideration, as followed Gary and Associates (2001, p.8): 

• “Small events will boost the local economy if visitors come from outside the region, 

especially from outside the State. 

• Careful planning is essential to ensure that adequate accommodation and facilities will 

be available when required. 

• Planning is essential so that potential visitors have time to make suitable arrangements 

to enable them to participate. 

• Be wary of big attraction events that may require a large proportion of the proceeds to 

go to the outside organizers and hence the local community loses. 
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• Events that attract supporters will add to the visitor numbers. Masters Events are 

particularly advantageous and quite often can be planned to run over a longer period 

(p.8).” 

It is said that making a huge debit can be one of the negative impacts of sport tourism. "A 

primary example of this can be illustrated through the Montreal Summer Olympics in 1976”. 

The Montreal Olympics was one of the worst-managed Olympics. “Therefore, even the 

Olympics can lead to negative tourism (essaybook, 2010)”.    

Despite the negative aspects of sports tourism, its positive impact on the regional economy is 

too great to be ignored. Therefore, plans for a sport tourism industry are undertaken by 

governments all over the world. “Increase in tourism and tourism activities within a region 

that achieve a sport tourism industry leads to an inevitable amount of increased monetary”. 

Thus, it can be said that “the economic factors, improvements in infrastructure and the 

development of sports programs convince political elites to pursue sporting spectacles 

(essaybook, 2010)”. “Sport tourism has greatly increased the economic capacity of regional 

economies. Depending on the size of the sporting spectacle, regional economies can receive 

large amounts of money”... “That is why many politicians see sports tourism events as 

‘money grabbers’ the influx of money is considerable and such political elites show a growing 

interest in sporting activities (Esaybloge, 2010, n.d.).” 

Standeven and Deknop (1999) have named the World Cup of Soccer and the Olympic Games 

as two major moneymaker events. The findings of a 2002 report by Hong Kong Sports 

Development Board are given here: 

1. “The direct economic impact of sport in Hong Kong is a contribution of $21bn to GDP 

per year. This is just over 1.5% of GDP, and reflects over 61,000 jobs, or nearly 2% of 

employment in Hong Kong. 

2.   The total economic impact of sport in Hong Kong including the direct, the indirect 

and the induced economic effects is estimated at over $26bn per year contribution to 

GDP, which is 2.1% of GDP. The total contribution of sport to employment is 81,000 

jobs or 2.5% of total employment. 

3. The other core driver of the economic impact is the spending by Hong Kong people 

participating in sporting events. “ (Nana, et al., 2002, p. 1) 
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2. 7.2 Socio-Cultural Impact of Sport Tourism 
Higham and Hinch (2009) remarked that "Huizinga (1938) is one of the first researchers to 

highlight the connection between sport and culture with his suggestion that culture is rooted in 

play, and also sport as a manifestation of local and global culture" (p 63 ). They also remarked 

that “sport is a powerful tourist attraction the culture dimension (Higham &Hinch, 2009,p 

64)”. 

Bale (1989, cited Higham & Hinch 2009,p.106 ) states” sport tends to become a cultural 

experience not only in terms of sport as a manifestation of culture but also in collective 

behavior of fans from different regions, countries and continents”. 

Sport fits nicely under Leiper’s (1990, cited in Yusof, p.50) framework of “a tourist attraction, 

which he defines as a system comprising of three elements: a tourist or human element, a 

nucleus or central element, and a marker or informative element. A tourist attraction comes 

into existence when the three elements are connected”. 

Bale (1994, cited Weed, 2007) argues that “sports are not natural forms of movement but 

rather form part of a cultural landscape. Even sports that take place in supposedly natural 

environments actually take place in environments that are subject to cultural modification. 

Golf courses that are designed, maintained and used by humans become a part of a cultural 

landscape (p.122).” 

Media 

“Before the 1970s, sport events generated its revenue from entry total admission money and 

membership fees.  When television began covering sport events, the question of “Who’s 

running this game?” was heard as an indication  that the conflict between those attending 

matches and the television viewers’ had to be  addressed. By the 1980s there was no doubt 

that the major source of revenue came from television- the media “was running” sport by then. 

It is now an established fact that the media creates images of both the sporting events and of 

national and local identities. The media have also a direct impact on the moral order of society 

through deciding what sports are worthy of publicity (Tyndall, 2004, p. 90)”. 

Nylund (2009) “In order to promote the consumption of sports and sporting events, television 

and other mass media are in a key position (p.127 )”. Sport tourism events create an image 

through media exposure. According to Kaplanidou, (2006, p.14) “Sport tourism events consist 

of certain attributes which lead to benefits or costs for the sport tourists- participants and 

spectators.” Mass media has emerged as a huge source of information during the last two 
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decades. The entire broadcasting network and the print industry have undergone revolutionary 

changes”. 

Nicholson, (2006) said that managers of the sport-media must have adequate information of 

potential opportunity developments in the sport and media industries to be able to develop the 

sport association, they work. They have to react rapidly and efficiently to media coverage and 

promotional prospects in more and more marketable and global sport environment to achieve 

sustainable, excellence and positive media coverage from a diversity of media association.  

 

 2. 7.3 Environmental impact of sport tourism 

According to Jagemann (2003), sport has a negative impact on the environment because 

sporting events endanger animal and plant species by destroying their natural habitats. 

According to Huggins (2003, cited in Otto & Heath, 2009, p.174) the United Nation 

Environment Programmer identified the main environmental impact by hosting sport events 

for “pollution from liquid spills”, “noise and light pollutions”, “consumption of non-

renewable sources the creation of greenhouse gasses” and “from spectators’ waste and sewage 

plants”. Otto & Heath (2009) say “the tourism industry is making a significant contribution to 

climate change through the direct consumptions of large quantities of energy and increasing 

the level of CO2 emission (p.174)”.      

2.7.4 Political Impact of Sport Tourism 

Burnett, 2010 remarks “state-driven national pride and the political significance of nation-

building provide the stage for national leaders to address national and international political 

issues through sports” (p.9). Buss (2007 cited in Burnett, 2010, p. 9) argued that “it was the 

socio-political meaning in terms of creating a new form of patriotism that brought about a 

sense of national identification”. The liminality (feeling of togetherness) fosters social capital 

for inter- and intra-continental, nation-state bonding and cooperation between diverse 

communities, whereby the social fabric of a society is reaffirmed and national identities, as 

well as differences explored (Azara & Crouch, 2006, cited in Burnett, 2010, p.10)”.   

Nixon, (1994, cited in Burnett, 2010, p. 10) suggests that “The ‘feel good factor’ and 

celebratory nature of sport events engender liminoid space that can foster social value through 

a sense of community.  In this sense, sport events may also provide a stage for black youth to 
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shed their feelings of marginality and bask in the (fleeting) sensation of ‘being a global force’ 

(p.10).” 

Buss (2007, cited in Burnett, 2010) agrees that the quality of life or health-related issues often 

take a back seat as possible consequences that may result from hosting an event.  It is possibly 

the long-term nature of potential effect that excludes tracing the impact at individual level in a 

medium term. The unit of data analysis is mostly centered around the collective effect; 

however, it must be  acknowledges that the psychological factors such as an improved self-

image, self efficacy and mood changes are inherent in the cathartic value of being part of an 

event (p.11).” 

Peace  
Ghafouri (et al., 2009) suggested that “Sport and physical activity are universal phenomena”. 

In the era of globalization close cooperation among countries is more urgent than ever. This 

necessity has become more visible due to Such special world conditions as wars and 

economic crisis ,and gradual growth of communication beginning in the late1950s and early 

1960s (p.261). 

“The international federations, international World Cup associations, and Commonwealth 

country competitions are good examples of the globalization of sport. Under such conditions, 

one could claim that every change in the vision of a nation could affect other nations. 

It can also be expected that social demand, ideas, interests and even world values are being 

manipulated to resemble each other (Ghafouri et al., 2009, p. 261)”. 

According to a WTO report on sport and tourism, tourism and sport are key components of an 

emerging new world culture. The report suggests that sport events and competitions can be 

organized everywhere.  

 

2.8 Previous Research 
Horne (2000, p.35) found that small events have economic benefits and motivate local people 

for to hold similar events in future.  This research shows that “an ongoing series of smaller 

hallmark events, based on amateur sports, can create an image as a “host” city which leads to 

development of tourism industry”. 

“The cities of Melbourne and Perth merit examination, having common characteristics with 

many state or provincial capitals in large and highly urbanized countries such as Canada. In 

such countries the sparse population and devolution of political power from the national has 
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enhanced the status of capitals state as tourism gateways and as centers for decision-making 

about tourism and events across their respective hinterlands and states (King& Jago, n.d., 

p.1).” 

King and Jago (n.d.) found that the tourism development in Melbourne and Perth showed that 

both cities have different histories, cultural backgrounds, populations, and locations, but they 

have same result about holding events impact on the tourism development and to make new 

images for these cities. These benefits of holding events are increase community involvement 

in tourism sectors. “They can also provide tourists with specific reasons to visit a city. Special 

events can be used to create or change a city’s image and are important for adding color and 

life into a city’s landscape (p.11)”. The study also showed increasing capturing and staging 

events is likely to increase the demands from event organizers for public supports. 

Greing and McQuaid (2003) wrote that “the six nations tournaments is as regular event, 

provides unique opportunities and advantages over and above the direct income associated 

with one-off events.  Extracting the maximum potential economic benefit from the event, 

development of strategies to spread the economic benefits beyond the immediate area, 

particularly to areas in need of regeneration were the strong image imparted on visiting 

spectators. These events can also be capitalized upon to raise international profile and 

encourage further international events and business investment, not necessarily related to the 

tournaments (p.21)”. 

Ntloko and Swart (2008, p.88) found that “community involvement in the planning and 

organizing of the event and community benefits in relation to the event (direct benefits, social 

inequalities, and host and guest relations)”, can develop tourism sectors in Africa. 

Yusof et al. (2009, p.56) found that sport events are not just for big cities. “Much benefit can 

also be realized through small amateur sporting events”. He also finds out “There might be 

some overlap or similarities between sport tourism, organized tourism and educational 

tourism”. 

Adabi (2006) conducted a study of the environmental factors that affect sports tourism in Iran 

and concluded that the main drawbacks, in addition to lack of infrastructure, are cultural and 

management issues. 
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Chapter 3: Methodology  
3.1 Research Purpose 
Zauhar (2004, p.6) is of the belief that “tourism has been studied in terms of travel 

patterns, typology, financial implications, general activity movements” and he adds 

“while other features such as the demand-supply equation and service developments 

are also considered in some cases".   

Zauhar (2004) suggests” tourism activity in the 1990s would be the scale and variety 

of tourism development in tourism destinations all over the world. The interest in 

people and cultures of developing countries increases the number of consumers with 

free time, financial ability and interest to travel (p.5)”. 

According to the WTO, prime examples of” market niche targeting related to sports 

are sailing, yachting, scuba diving, golfing, resort holidays and island hopping. 

Themed holidays are also becoming popular, accounting for a significant proportion of 

total tourist demands approaching the stage of mainstream holiday rather than the 

traditional ”beach” sequence (Zauhar, 2004, p. 5)”. Additionally, people participate in 

sports more often and travel to certain destinations for the pleasure and enjoyment of 

physical activities as well as professional reasons. Zauhar (2004) argues that “sports 

seem to have played a minor or secondary role in touristic popularity and thrust (p.6)”.  

Tourism has become an economic development alternative for developing countries 

such as Iran. However, the future of development of tourism in Iran presents a number 

of challenges. Due to Iran’s historical background there are many sites that satisfy the 

need of every tourist with a different taste. 

Owing to its rapid and continuing growth and ensuing potential economic contribution, 

it is not surprising that tourism is widely regarded in practice and also in academic 

circles as an effective means of achieving development. That is why, in both the 

industrialized and less developed countries of the world, tourism has become “an 

important and integral element of their development strategies” (Jenkins, 1991, cited 

in Sharpley& Telfer, 2002, p. 61).  

Recent study on tourist attraction (Iran Travel, 2010) announces “Iranians are famous 

for their hospitality, compassion, and generosity”. “Historical monuments dating back 

to different periods of human settlement in the plateau of Iran along with diversity of 

landscapes make Iran an attractive country to every tourist.”  

javascript:;


 

36 
 

It is believed that visitors can satisfy their intellectual and aesthetic needs through 

visiting Iran (Esfahani, 2009).   According to the UN WTO (2001, p.46) reports, “the 

total tourist arrival indicates that by 2020 the top three receiving regions will be 

Europe (717 million tourists), East Asia and the Pacific (397 million) and the 

Americas (282 million).”  The number of tourists to Iran is estimated to be between 2 

to 2.5 million annually. The tourism generated income has been 250 to 300 million 

dollars which shows a 5.5% growth as 1384 (2005) compared to1385 (2006). It means 

that Iran has only share of 0.4% in the global tourism. The growth rate of tourism in 

Asia has been 7% more than international growth rate, and the current situation in the 

Middle East had not affected this growth trend as negatively as it was expected (Jam, 

2006). 

Iran has great potential for ecotourism, cultural tourism and recreational tourism, but 

these resources are not being utilized properly. Iran does not have a considerable share 

of tourism-generated capital although it is among the top ten countries with tourism 

sites and attractions. 

Iranian officials believe that sport tourism is an area of possible development. Tourism 

officials have created an international sport committee authority. This committee is 

responsible for long-term planning of sport tourism, and for increasing tourism income 

(hamshahrionline, 2006). 

Iran’s tourism sectors need to introduce the social and cultural aspects of Iran to other 

nations as part of their development plans. Iran needs sustainable tourism development, 

because sport tourism is an alternative solution.  

3.2 Research approach 
Iran’s tourism industry needs to recognize the new opportunities; therefore, this 

research was designed to determine the factors in attracting sport tourism, especially 

archery events, to Iran. 

The present study is especially significant because it examines the function of tourism 

industry and the impact of this kind of tourism on social-cultural, economic, 

environmental, political development in Iran as a destination. 

Promoting Iran’s sport tourism industry needs the practical involvement of Iranian 

organizations. These organizations have to realize the significance of raising the 

standards of sports infrastructure and tourism facilities to achieve their long-term 
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objectives. Both private and state organizations need to coordinate their activities in 

both sport centers and tourism destinations. 

Research questions can be the best approaches to get all sides of facts for their 

strengths’ and weaknesses. It is necessary to reach some by research questions. The 

five main research questions have been identified as below:   

1. What is the impact of archery on the socio-cultural aspects of tourism development? 
2. What is the impact of archery on the economic aspects of tourism development?  
3. What is the impact of archery on the environmental aspects of tourism 

development? 
4. To what extent archery as sport tourism contribute to strengthening of the tourism 

development in Iran? 
5. What is the impact of archery on the political aspects of tourism development? 
According to these research questions responds, it can be identified the best ways to 

guide researchers to answers their questions. 

3.3 Research Strategy 
The characteristics of the research questions explain the research methodology and research 

tools. The chapter also describes the study design, population and sampling technique. It 

describes the instrument used to collect the research data, and the methods that determine the 

validity and reliability of instruments.  

Experiential research produces a priori theory. This empirical study explains and forecasts 

trends in sport tourism.  The descriptive method is used in the analysis of the collected data in 

order to test the hypotheses.  

Qualitative and quantitative methods were used in data gathering phase. “A literature 

study was used to provide background to the study, presenting a holistic understanding 

of sport tourism events, while placing in context what the study sought to achieve” 

(Ntloko & Swart, 2008, p.81).The data gathering instruments in this research were 

Interview and questionnaire.  

Quantitative techniques were used to obtain data. In order to complete the data 

gathering, a qualitative approach was selected. The research method was descriptive 

and exploratory. 

In this study, data gathering was accomplished partly through using the International 

Archery Confederation resources as well as interviewing with the Iranian Federation 

officials, Judges, players or sportspersons and tourism experts.  
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SPSS (Statistical Package for Social Science) is used such as a tool for inputting data 

and analysis (descriptive).research approach is believed to contribute to the 

understanding of archery’s impact on tourism development.  

 

3.4 Data collection procedure  
A questionnaire and interview were chosen as data collection instruments. Questionnaires 

were printed and self-report forms were designed to elicit information. In-depth face-to-face 

interviews were also conducted.  

A questionnaire assessed athletes’ and archery community knowledge and vision on sport 

tourism. Questionnaire was determined upon the following criteria:  

1. The impact of archery on the economic aspect of tourism development.  

2. The impact of archery on the political aspect of tourism development. 

3. The impact of archery on the socio- cultural aspect of tourism development. 

4. The impact of archery on the environmental aspect of tourism development. 

5. The impact of archery on tourism development in Iran. 

These five research questions were addressed through following items on the questionnaire.  

• Questions 1, 2, 13 and 14 addressed the first research question. 

• Question 15 addressed the second question of research question.  

• Questions 4, 5, 6, 7, 9 and 16 addressed the third research question. 

• Questions 10, 11 and 12 addressed the fourth research question.  

• Questions 3 and 8 addressed the fifth research question (Appendix C). 

The researcher realized that the respondents might not express their true opinions and 

valuable information may be lost as the answers would be in most cases brief and pleasing to 

the researcher. 

 

 

3.5 Sample Selection  
A descriptive review was selected to provide a precise interpretation or explanation of the 

individuality, behaviors, opinions, beliefs, and knowledge of particular individuals, situations 

or groups. This design was chosen to elicit the knowledge and views of athletes' and archery's 

association with the sport tourism industry. 
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Questionnaires were distributed by the researchers to the sample group via e-mail, web- page, 

archery councils in different provinces, the archery federation, and to participants in two 

National Archery competitions in Tehran. The data was collected over a period of two months.  

• Questionnaires were mailed to over 150 subjects. Only 30 responses were received.  

• Questionnaires were posted for one month at www.Vilasport.com; only 20 responded. 

• During the two months an average of 20 responses was given by Archery Councils of 

each one of 12 responding provinces.  

• Only 20 questionnaires were completed by Iran archery federations.    

• Only 20 questionnaires were submitted during National Archery competitions. 

The sample community which answered questionnaires included judges, coaches, federation 

officials, archery sport team officials, Archery Council managers and tourism industry 

managers with a sports backgrounds.  

The other data-gathering instrument was the in-depth interview. All individuals who answered 

these questions were divided into two categories (Sports and Tourism Section).  

The questionnaires for community members were divided into two parts: 

• Part 1 contained demographic information on the respondents such as sex, marital 

status, age, education, sport activity, sport major, and sport experience.  

• Part 2 contained questions on the impact of archery events in developing tourism in 

Iran. There were 16 items with five rating scales: very weak, weak, medium, strong 

and very strong. 

3.6 Data Analysis  
The data was organized and analyzed by Statistical Package for Social Science (SPSS) 

software. Tables, histograms and bar graphs were used to represent the findings of the data 

analysis. The 16 questions were submitted to qualitative content analysis to identify emerging 

characteristics and concepts. Concept analysis is process of analyzing verbal or written 

communication in a systematic way to measure variables qualitatively.       

Formula of Cronbach: 

                             

According to the results, the distribution of the archery community observed is 357 out of 

5000 in all Iran provinces - (8.4%) by mail, (5.6%) by website, (5.6%) in average for each 

http://www.vilasport.com/
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province, (11.2%) for competitions and (11.2%) for Iran Archery Federation. Total number of 

respondents was 357, 92.7% of responses were used for analysis and 7.3% were excluded.  

The calculation of the Cronbach’s alpha (<0.6) indicated a high degree of co-efficiency 

among respondents. The expert views were also used to confirm the validity of questionnaire.  

The validity of the questionnaire based on the five measures was 79.5% which means that 

there is a high degree of co-efficiency (See Appendix D). 

The conduct of research requires not only expertise and diligence, but also honesty and 

integrity. To render the study ethical, the rights of self-determination, anonymity, 

confidentiality and informed consent were observed. 

Anonymity and confidentiality were maintained throughout the study. Burns and Grove 

(1993) define anonymity as a condition in which the subjects cannot be linked, even by the 

researchers, with their individual responses. In this study, anonymity was ensuring by 

exclusion of the names on the questionnaire and research reports and by separating the written 

consent from the questionnaire.  

When subjects are promised confidentiality, it means that the information they provide will 

not be publicly reported in a way which identifies them. In this study, confidentiality was 

maintained by keeping the collected data confidential and not revealing the subjects’ identities 

when reporting or publishing the study. No identifying information was entered onto the 

questionnaires, and questionnaires were numbered only after data was collected.  

The ethical principle of self-determination was maintained. The subjects were treated as 

autonomous agents by informing them about the study and allowing them to choose to 

participate or not. Finally, information was provided about the researcher in the event of 

further questions or complaints. 

Scientific honesty is a very important ethical responsibility in research. Dishonest conduct 

includes manipulation of design and method, and retention or manipulation of data. The 

researchers tried to avoid any form of dishonesty by recording the answers of subjects who 

could not read or write truthfully. Manipulating data could not be done as the supervisor and 

an independent statistician entered the data from the questionnaires into the SPSS software. 

The statistician produced the results independently of the researcher to avoid subjective 

collaboration. 
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Chapter 4: Presentation of Findings 
4.1 Result of Research Topic: 
This chapter consists of descriptive statistics and charts, the validity and reliability of 

questionnaire-t-test and statistical inference. The study employed single group t-test as there 

was no pre- and post-testing and 60% was regarded as the optimal score. 

 The data analysis in this study was done by SPSS. The result is simultaneous analysis of how 

archery events affect the development of tourism in Iran. The hypothesized relationships at 

the theoretical level are empirical. 

Three hundred and fifty-seven people took part in the survey. Respondents were divided into 

groups based on their age, gender, marital status, education, sport major, sport activity and 

years of experience. 

 

 

4.1.1 Gender descriptive table Statistics 

 

Gender  

N Valid 357 

Missing 0 

Mode 2.00 

 

                                              Gender  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

 

 

Valid 

Female 145 40.6 40.6 40.6 

Men 212 59.4 59.4 100.0 

Total 357 100.0 100.0  

  

Forty-six percent of respondents were female and the rest were male (Appendix F). 
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4.1.2 Age Descriptive Table Statistics 

 

Age  

N Valid 357 

Missing 0 

Mode 2.00 

 

Age  

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid to 20 year 41 11.5 11.5 11.5 

21 to 30 year 131 36.7 36.7 48.2 

31 to 40 year 102 28.6 28.6 76.8 

41 to 50 year 64 17.9 17.9 94.7 

51 to 60 year 19 5.3 5.3 100.0 

Total 357 100.0 100.0  

 

There were five age categories (Appendix F): younger than 20 years old (11.5%), twenty one 

to thirty years old (36.7%), thirty one to forty years old (28.6%), forty one to fifty years old 

(17.9%) and fifty one to sixty years old (5.3%). 
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4.1.3 Marital Descriptive Table Statistics 
 

Marital Status  

N Valid 357 

Missing 0 

Mode 1.00 

 

Marital Status  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Single 190 53.2 53.2 53.2 

Married  167 46.8 46.8 100.0 

Total 357 100.0 100.0  

 

Fifty three percent of respondents were single and the rest were married (Appendix F).            
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4.1.4 Sport Experience Descriptive Table Statistics 
 

Sport Experience  

N Valid 341 

Missing 16 

Mode 2.00 

 

Sport Experience  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid under 1 to 2 

years 

72 20.2 21.1 21.1 

2 to 3 years  105 29.4 30.8 51.9 

3 to 5 years 80 22.4 23.5 75.4 

over 5 years 84 23.5 24.6 100.0 

Total 341 95.5 100.0  

Missing System 16 4.5   

Total 357 100.0   

 

Twenty percent of respondents had a year or less of experience in their major, 29.4% had two 

to three years of experience, 22.4% had three to five years of experience and 23.0 % had more 

than five years of experience (Appendix F). 
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4.1.5 Education level Descriptive Table Statistics 
 

Education Level  

N Valid 351 

Missing 6 

Mode 4.00 

 

Education Level  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid High School 25 7.0 7.1 7.1 

Diploma  89 24.9 25.4 32.5 

College 59 16.5 16.8 49.3 

BA 139 38.9 39.6 88.9 

Master 32 9.0 9.1 98.0 

PhD 7 2.0 2.0 100.0 

Total 351 98.3 100.0  

Missing System 6 1.7   

Total 357 100.0   

 

Respondents were divided into five categories: no high school diploma (7%), high school 

diploma (25%), and some college education (17%), Bachelors (39%), Masters (9%) and PhD 

(2%) (Appendix F). 
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4.1.6 Sport Major Descriptive Table Statistics 
 

Sport Major  

N Valid 325 

Missing 32 

Mode 1.00 

 

Sport Major  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Recurve 203 56.9 62.5 62.5 

Compound  112 31.4 34.5 96.9 

Shooting 10 2.8 3.1 100.0 

Total 325 91.0 100.0  

Missing System 32 9.0   

Total 357 100.0   

 

 

Almost 57% of respondents were in Recurve, 31.4% in compound, 2.8% in Shooting and 

information for 9% was missing (See Appendix F). 
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Sport Activity  

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Athlete 250 70.0 70.0 70.0 

Coach 18 5.0 5.0 75.1 

Sport Supervisor 25 7.0 7.0 82.1 

Judge 30 8.4 8.4 90.5 

Sport Manager 12 3.4 3.4 93.8 

Tourism manager 8 2.2 2.2 96.1 

Federation Official 14 3.9 3.9 100.0 

Total 357 100.0 100.0  

 

 

The majority of respondents (70%) were athletes, 5% were coaches, 7% were supervisors, 

8.4% were judges, 3.4% were sport managers, 2.2% were tourism managers and 3.9% were 

affiliated with the Archery Federation. (See Appendix F). 

 

 

 

 

 

 

 

 

 

 

4.1.7 Sport Activity Descriptive Table 

Statistics 
Sport Activity  

N            Valid 

               Missing 

357 

0 

1.00 Mode 
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4.2 Histogram of Descriptive Statistics  
Statistics 

 
Social and 

Cultural  Economic  Environment  Tourism  Policy  

N Valid 357 357 357 357 357 

Missing 0 0 0 0 0 

Mean 3.8613 3.5609 2.9720 3.8613 3.5798 

Median 4.0000 3.5000 3.0000 4.0000 4.0000 

Mode 4.00 3.50 3.33 4.00 4.00 

Std. Deviation .70000 .66512 .67168 .77783 .84961 

Variance .490 .442 .451 .605 .722 

Sum 1378.50 1271.25 1061.00 1378.50 1278.00 

 

4.2.1 Social and Cultural Descriptive Histogram   (Mean 3.86, Std. Division 0.7, N=357)    

Histogram 

 

 

 
 

 

4.3.2 Environment Descriptive Histogram   (Mean 2.97, Std. Division 0.67, N=357) 
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4.2.3 Tourism Descriptive Histogram   (Mean 3.86, Std. Division 0.778 ,N=357 ) 

 

 

 

 
4.2.4 Political Descriptive Histogram   (Mean 3.58, Std. Division 0.85 ,N=357 ) 
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4.2.5 Economic Descriptive Histogram   (Mean 3.56, Std. Division 0.66, N=357 ) 

 

 
 

 

 

4. 3. Analysis of Descriptive Statistics 
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4. 3.1 Social and Cultural Impact analysis  

The socio-cultural impact of archery events was studied as follows: 

       

4.3.1.1    Sport Activity and Socio-Cultural Descriptive Data  

Custom Tables 

 

Socio- Cultural  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

activity  

Athlete 3.89 4.00 4.00 .69 250 

coach  3.69 3.75 3.50 .69 18 

Sport Supervisor 3.71 3.83 3.50 .99 25 

Judge  3.73 3.67 3.67 .76 30 

Sport Manager  3.89 4.00 4.00 .40 12 

Tourism manager 3.96 4.00 3.67 .39 8 

Federation Official  4.01 4.08 3.83 .33 14 

Graph 

 
This graph shows the socio-cultural and sport activity of the respondents. The scores between 

3.67 to 4.33 by archers and 4.01 by Federation members indicate that they believe in the 

positive socio-cultural impact of archery. 
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4.3.1.2 Education level and Socio-Cultural Descriptive Data    

Custom Table 

 

Socio-Cultural  

Mean Median Mode 

Standard 

Deviation Count 

Education 

Level 

High School 3.81 3.83 3.67 .81 25 

Diploma 3.78 3.83 4.17 .69 89 

College 3.94 4.00 4.00 .77 59 

BA  3.90 4.00 3.83 .68 139 

Master  3.76 3.83 4.50 .67 32 

PhD 3.90 3.83 3.50 .54 7 

 

Graph 
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This graph shows the socio-cultural and educational level of the respondents.  The purple line 

in the educational level graph of respondents indicates that the PhD holders believe that 

archery events have a positive socio-cultural impact. 

 

 

 

4.3.1.3. Age and Socio-cultural Descriptive Data 

Custom Tables 

 

Socio-cultural 

Mean Median Mode 

Standard 

Deviation Count 

Age  to 20 year 3.72 3.83 3.00 .73 41 

21 to 30 year 3.92 4.00 4.17 .64 131 

31 to 40 year 3.78 3.92 4.00 .80 102 

41 to 50 year 3.94 4.00 4.00 .66 64 

51 to 60 year 3.89 3.67 3.67 .52 19 

 

Graph    

Education and Socio-cultural Graph 
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This graph shows the socio-cultural and age group of the respondents. The green line 

indicates those who were 21 to 30. Most of them gave the positive score of 3.83 to 4.33 and a 

few 4.50 to 5.00. it indicates that they believe that archery has a positive  socio-cultural 

impact. 

 

 

 

4.3.1.4. Sport Experience and Socio-cultural Descriptive Data 

Custom Tables 

 

Socio and Cultural  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

experience  

 under 1 year to 2 3.99 4.00 3.83 .63 72 

2 to 3  Years  3.93 4.00 3.83 .65 105 

3 to 5 Years  3.69 3.83 3.50 .70 80 

above 5 years  3.87 4.00 4.50 .80 84 

 

Graph 
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This graph shows the socio-cultural and sport experience of the respondents.The green line on 

the graph (respondents with 2 to 3 years of experience in sports with score of 3.6 to 4.50) 

reveals that they were of the belief that archery has a positive socio-cultural impact. 

 

 

4.4.2 Economic Impact Analysis  

The economic impact of archery events was studied as follows: 

4.4.2.1   Sport Activity and Economic Descriptive Data         

Custom Tables  

 

Economic  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Activity  

Athlete 3.58 3.75 4.00 .64 250 

Coach 3.53 3.63 3.00 .92 18 

Sport Supervisor 3.25 3.25 3.25 .64 25 

Judge  3.48 3.50 2.75 .75 30 

Sport Manager  3.77 3.63 3.25 .55 12 
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Tourism manager  3.44 3.50 3.00 .42 8 

Federation Official 3.84 3.75 3.25 .61 14 

 

Graph 

 
This graph shows the economic and sport activity of the respondents. The scores between 

3.25 to 4.50 by archers and 3.84 by Federation members indicate that they believe in the 

positive economic impact of archery. 

 

4.4.2.2    Education Level and Economic Descriptive Data     

 

Custom Table 

 

Economic  

Mean Median Mode 

Standard 

Deviation Count 

Education 

level  

High School 3.40 3.75 4.00 .77 25 

Diploma 3.50 3.50 3.50 .62 89 

College  3.62 4.00 4.00 .71 59 

BA 3.65 3.75 4.25 .68 139 

Master  3.41 3.38 3.25 .50 32 
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Economic  

Mean Median Mode 

Standard 

Deviation Count 

Education 

level  

High School 3.40 3.75 4.00 .77 25 

Diploma 3.50 3.50 3.50 .62 89 

College  3.62 4.00 4.00 .71 59 

BA 3.65 3.75 4.25 .68 139 

Master  3.41 3.38 3.25 .50 32 

PhD 3.43 3.25 3.00 .61 7 

 

Graph 

 
The purple line indicates the answers given by BA holders and the green line shows the 

distribution of answers given by high school diploma holders; these results make it clear that 

both groups think of the events postively. 

 

 

4.4.2.3. Age and Economic Descriptive Data      

Custom Table 
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Economic  

Mean 

Media

n Mode 

Standard 

Deviation Count 

Age  to 20 year 3.22 3.50 3.50 .80 41 

21 to 30 year 3.68 3.75 3.75 .67 131 

31 to 40 year 3.55 3.75 4.00 .61 102 

41 to 50 year 3.55 3.50 3.50 .58 64 

51 to 60 year 3.61 3.50 3.00 .66 19 

 

Graph 

 
This graph shows the economic and ages of the respondents the age group 21 to 30 with and 

the age group 31 to 40 with the highest distribution rate was 3.25 to 4.00 the respondents who 

believe that the archery has a positive economic impact. 

 

 

 

 

4.4.2.4    Sport Experience and Economic Descriptive Data      

Custom Tables 
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Economic  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Experience   

Under 1 to 2 year 3.65 3.75 3.75 .58 72 

2 to 3 years  3.53 3.50 4.25 .69 105 

3 to 5 years  3.50 3.50 4.00 .62 80 

over  5 years  3.58 3.50 3.75 .71 84 

 

Graph 

 
This graph shows the socio-cultural and sport experience of the respondents. The green line 

refers to answers given by those who had 2 to 3 years of sport experience with score of 4.00 

to 4.50 and the purple line the ones with 5 years of experience with scores of 3.00 to 4.00; 

both groups think that these events have a positive economic impact. 

 

 

 

 

4.4.3. Environmental Impact Analysis  

The environmental impact of archery events was studied as follows: 
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4.4.3.1   Sport Activity and Environment Descriptive Data     

Custom Table 

 

Environment 

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Activity  

Athlete  2.95 3.00 2.67 .69 250 

Coach 2.93 2.67 2.33 .73 18 

Sport Supervisor 2.88 2.67 2.67 .48 25 

Judge 3.27 3.33 3.67 .61 30 

Sport Manager  3.03 3.17 3.00 .64 12 

Tourism Manager  2.96 3.00 3.00 .68 8 

Federation Official 3.00 3.17 3.33 .76 14 

 

Graph 

 
The dark blue line refers to answers given by sportsmen and sportswomen who gave the score 

of 2.00 to 3.00 indicating that these events do not have a negative environmental impact. 

Judges’ scores showed that they believe there is a positive environmental impact.  

 

 

4.4.3.2    Education Level and Environment Descriptive Data     

Custom Tables 
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Environment  

Mean Median Mode 

Standard 

Deviation Count 

Education 

level  

High School 2.93 3.00 3.33 .84 25 

Diploma 2.95 3.00 2.67 .65 89 

College 2.86 2.67 2.67 .63 59 

BA 3.06 3.00 3.33 .71 139 

Master 2.88 2.83 2.67 .48 32 

PhD 3.24 3.33 3.33 .32 7 

 

Graph 

 
The purple line indicates the answers given by BA holders and the green line shows the 

distribution of answers given by high school diploma holders; these results make it clear that 

both groups think that archery events have no negative environmental impacts.   

 

   

 

4.4.3.3. Age and Environment Descriptive Data  
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Custom Table 

 

Environment  

Mean 

Med

ian Mode 

Standard 

Deviation Count 

Age  to 20 year 2.92 2.67 2.67 .81 41 

21 to 30 year 3.03 3.00 3.33 .66 131 

31 to 40 year 2.96 3.00 2.67 .59 102 

41 to 50 year 2.89 3.00 2.67 .70 64 

51 to 60 year 3.05 3.00 3.33 .79 19 

 

Graph 

 
The green line 21 to 30 age group-gave the score of 2.33 to 3.00, the 31 to 40 gave the score 

of 2.96 and 51 to 60 age group gave the score 3.05 as an indication that  Archery events have 

no negative environmental impacts.  

 

4.4.3.4. Sport Experience and Environment Descriptive Data 

Custom Tables 
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Environment  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Experience  

under 1 to 2 years  2.87 2.67 2.67 .68 72 

2 to 3 years  2.99 3.00 3.33 .61 105 

3 to 5 years  2.95 3.00 3.33 .66 80 

over 5 years  3.06 3.00 3.00 .74 84 

 

Graph 

 
This graph shows the environment and sport experience of the respondents. The dark blue line 

refers to answers given by those who had 1 to 2 years of sport experience who gave the score 

of 2.33 to 3.00 in most cases and 3.00 to 3.33 in a few instances indicating that these events 

do not have a negative environmental impact. 

 

 

 

4.4.4. Tourism Development Analysis  

The tourism development impact of archery events was also studied as follows: 
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 4.4.4.1. Sport Activity and Tourism Development Descriptive Data          

Custom Table 

 

Tourism  

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Activity  

Athlete  3.90 4.00 4.00 .78 250 

Coach 3.64 3.50 3.50 .70 18 

Sport Supervisor  3.56 4.00 4.00 .87 25 

Judge 3.65 3.75 4.00 .82 30 

Sport Manager  4.25 4.50 4.50 .72 12 

Tourism Manager 4.38 4.50 4.50 .52 8 

Federation Official 3.89 4.00 4.00 .49 14 

 

Graph 

 
This graph shows the tourism development and sport activity of the respondents. The scores 

between 3.25 to 4.50 by archers and 3.84 by Federation members indicate that they believe in 

the positive impact of archery on the economic life of host community. 

 

4.4.4.2 Education Level and Tourism Development Descriptive Data       

Custom Tables 
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Tourism  

Mean Median Mode 

Standard 

Deviation Count 

Education 

Level  

High School  3.72 3.50 3.50 .85 25 

Diploma  3.74 4.00 4.00 .81 89 

College 3.98 4.00 4.00 .75 59 

BA 3.91 4.00 4.00 .78 139 

Master  3.80 4.00 4.00 .66 32 

PhD 4.14 4.50 4.50 .69 7 

 

Graph 

 
The purple line indicates the answers given by BA holders and the green line shows the 

distribution of answers given PhD  holders; these results make it clear that both groups think 

that archery events have a positive impact on development of tourism. 

 

 

 

 

4.4.4.3. Age and Tourism Development Descriptive Data 

Custom Tab 
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Tourism  

Mean Median Mode 

Standard 

Deviation Count 

Age  to 20 year 3.56 3.50 3.00 .93 41 

21 to 30 year 3.89 4.00 4.00 .74 131 

31 to 40 year 3.83 4.00 4.00 .82 102 

41 to 50 year 4.03 4.00 4.00 .62 64 

51 to 60 year 3.92 4.00 3.50 .79 19 

 

Graph 

 
The green line--21 to 30 age group--gave the score of 3.00 to 4.50, the 31 to 40 gave the score 

of 3.83 as an indication that both groups think archery events have a positive impact on the 

development of tourism.  

 

 

 

4.4.4.4. Sport experience and Tourism Development descriptive data        

Custom Tables 



 

67 
 

  Tourism  

  

Mean Median Mode 

Standard 

Deviation Count 

Sport Experience  Under 1 year 3.99 4.00 4.00 .76 72 

2 to 3 years  3.74 4.00 4.00 .68 105 

3 to 5 Years  3.77 4.00 3.50 .82 80 

5 years above  3.95 4.00 4.00 .84 84 

 

Graph 

 
 

The green line indicates the answers given by respondents who had 2 to 3 years of experience 

in this sport and the purple line shows the distribution of answers by respondents with 5 years 

of experience in the sports; these results make it clear that both groups think that archery 

events have a direct  impact on development of tourism. 

 

 

4.4.5. Political Impact Analysis  

The political impact of archery events was studied as follows: 
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4.4.5.1. Sport Activity and Political Descriptive Data   

 

Custom Tables 

 

Political 

Mean Median Mode 

Standard 

Deviation Count 

Sport 

Activity 

Athlete 3.59 4.00 4.00 .84 250 

Coach 3.17 3.00 3.00 1.10 18 

Sport  Supervisor 3.64 4.00 4.00 .76 25 

Judge 3.47 4.00 4.00 .90 30 

Sport Manager 3.67 4.00 4.00 .89 12 

Tourism Manager  3.75 4.00 4.00 .89 8 

Federation Official  3.86 4.00 4.00 .53 14 

Graph 

 
The scores between 3.25 to 4.50 by archers and 3.84 by Federation members indicate that 

they believe in the positive impact of archery on the economic life of host community. 

 

4.4.5.2. Education Level and Political Descriptive Data        

Custom Tables 
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Political  

Mean Median Mode 

Standard 

Deviation Count 

Education 

Level  

High School 3.48 4.00 4.00 1.16 25 

Diploma 3.40 4.00 4.00 .84 89 

College 3.73 4.00 4.00 .67 59 

BA 3.63 4.00 4.00 .81 139 

Master  3.62 4.00 4.00 .94 32 

PHD 3.43 4.00 4.00 1.13 7 

 

Graph 

 
This graph shows the Political and Education level of the respondents. The purple line (BA 

holders) gave the score of 3.25 to 4.00; the green line (high school Diploma holders) gave the 

score of 3.25 to 4.00as an indication that both groups think archery events have a positive 

impact on economic development host community 

 

 

4.4.5.3. Age and Political Descriptive Data   

Custom Tables 



 

70 
 

 

 

Political 

Mean Median Mode 

Standard 

Deviation Count 

Age  to 20 year 3.34 3.00 3.00 1.02 41 

21 to 30 year 3.67 4.00 4.00 .72 131 

31 to 40 year 3.50 4.00 4.00 .97 102 

41 to 50 year 3.67 4.00 4.00 .80 64 

51 to 60 year 3.58 4.00 4.00 .69 19 

Graph 

 

 
The green line (21 to 30 Age -group) gave the score of 3.25 to 4.00; the 31 to 40 gave the 

score of 3.57as an indication that both groups think   archery events have a positive impact on 

economic development host community.  

 

 

 

 

4.4.5.4    Sport Experience and Political Descriptive Data         

Custom Tables 
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Political 

Mean Median Mode 

Standard 

Deviation Count 

Sport 

experience  

under1 to 2 years 3.67 4.00 4.00 .80 72 

2 to 3 years 3.62 4.00 4.00 .85 105 

3 to 5 years 3.46 4.00 4.00 .84 80 

over 5 years 3.57 4.00 4.00 .91 84 

 

Graph 

 
The green line (2 to 3 years of experience) gave the score of 3.25 to 4.00; those with 5 years 

of experience gave the scores of 3.00 to 4.00 as an indication that both groups think   archery 

events have a positive impact on economic development host community. 

 

 

 

4.5. Illustrative Statistics  

4.5.1. T-Test 
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Social and Cultural Descriptive Table  

One-Sample Statistics 

 
N Mean 

Std. 

Deviation 

Std. Error 

Mean 

Socio and Cultural 357 3.8613 .70000 .03705 

 

Social and Cultural One- Sample Test Table  

One-Sample Test 

 

Test Value = 3                                        

T Df 

Sig. (2-

tailed) 

Mean 

Difference 

Socio and Cultural 23.249 356 .000 .86134 

 

One-Sample Test 

 

Test Value = 3                                        

95% Confidence Interval 

of the Difference 

Lower Upper 

Socio and 

Cultural 

.7885 .9342 

If 3 ≥ µ¯ than H0 is acceptable, this indicates that more than 60% of the respondents have 

given the optimal answer the question: if  3  ≤ µ¯  than the question is proper. 

This assumption is acceptable within the range of these figures α=  0.01  ,df= 356 ,and 99% 

certainty level and means that the social –cultural impact of Archery events are above the 

predicted levels of 60% optimal answers.H0 is rejected when compared to H1 

H0: X =µ     Archery events have an impact on social and cultural aspect of Tourism 

development in Iran. 

H1: X ≠ µ         Archery events do not have an impact on social and cultural aspect of Tourism    

development. 

 

4.5.2. T-Test 

Economic Descriptive Table  
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One-Sample Statistics 

 
N Mean 

Std. 

Deviation 

Std. Error 

Mean 

Economi

c  

357 3.5609 .66512 .03520 

Economic One- Sample Test Table  

 

 

One-Sample Test 

 

Test Value = 3                                        

T Df 

Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

Economi

c  

15.935 356 .000 .56092 .4917 .6302 

 

H0: X =µ   Archery events have an impact on Economic aspect of Tourism development       

in Iran.  

 

H1: X ≠ µ   Archery events do not impact on economic aspect of Tourism development in 

Iran. 

 

This assumption is acceptable within the range of these figures α=  0.01  ,df= 356 ,and 99% 

certainty level and means that the Economic  impact of Archery events are above the 

predicted levels of 60% optimal answers.H0 is rejected when compared to H1. 

 

 

 

 

 

 

4.5.3 T-Test 
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Environment Descriptive Table  

 

One-Sample Statistics 

 
N Mean 

Std. 

Deviation 

Std. Error 

Mean 

Environme

nt 

357 2.9720 .67168 .03555 

Environment One- Sample Test Table  

 

One-Sample Test 

 

Test Value = 3                                        

T Df 

Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

Environme

nt 

-.788 356 .431 -.02801 -.0979 .0419 

 

 

H0: X =µ Archery events have an impact on environment aspect of Tourism development       

in Iran.  

H1: X≠µ Archery events do not have an impact on environment aspect of Tourism    

development in Iran. 

This assumption is acceptable within the range of these figures α=  0. 5 ,df= 356 ,and 95% 

certainty level and means that the Environment  impact of Archery events are below the 

predicted levels of 60% optimal answers.H1 is rejected when compared to H0. 

 

 

 

 

 

 

 

4.5.4. T-Test 
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Tourism Descriptive Table  

 

One-Sample Statistics 

 
N Mean 

Std. 

Deviation 

Std. Error 

Mean 

Tourism 357 3.8613 .77783 .04117 

Tourism One- Sample Test Table  

 

One-Sample Test 

 

Test Value = 3                                        

T Df 

Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

Tourism 20.923 356 .000 .86134 .7804 .9423 

 

 

H0: X =µ Archery as sport tourism contributes to strengthening of the tourism development in 

Iran. 

 

H1: X ≠ µ   Archery as sport tourism does not contribute to strengthening of the tourism 

development in Iran. 

This assumption is acceptable within the range of these figures α=  0.01  ,df= 356 ,and 99% 

certainty level and means that the Tourism of Archery events are above the predicted levels of 

60% optimal answers.H0 is rejected when compared to H1. 

. 

 

 

 

 

 

 

4.5.5. T-Test 

Political Descriptive Table  
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One-Sample Statistics 

 
N Mean 

Std. 

Deviation 

Std. Error 

Mean 

Politica

l 

357 3.5798 .84961 .04497 

Political One- Sample Test Table  

 

One-Sample Test 

 

Test Value = 3                                        

T Df 

Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

Political 12.895 356 .000 .57983 .4914 .6683 

 

H0: X =µ Archery events do impact the economic aspect of tourism development in Iran. 

H1: X ≠ µ Archery events do not impact the economic aspect of tourism development in Iran. 

This assumption is acceptable within the range of these figures α=  0.01  ,df= 356 ,and 99% 

certainty level and means that the political  impact of archery events are above the predicted 

levels of 60% optimal answers H0 is rejected when compared to H1.
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Chapter 5: Conclusion and Recommendations 
5. 1: Research Summary  
 This is a case study on the impact of archery events on tourism development in Iran. 

It identifies the economic, political, socio-cultural, environmental impact of archery and role 

in the development of sport tourism in Iran.  

The method used in this research is based on questionnaires and face-to-face interviews.  

The final part of this chapter explains the findings.  

5.2 Findings  
A) The impact of archery events on the social and cultural aspects of tourism development. 

According to the surveyed group, archery events can have a relatively strong impact on social 

and cultural aspects of tourism development. On a scale of 1-5, the average impact of these 

events on cultural and social aspects was 3.87±0.70. Gender, age, marital status, education, 

years of experience and sports activity of respondents did not significantly affect their 

evaluation. However, there was a significant difference among the groups of archery 

professionals.  

B)  The impact of archery events on economic aspect of tourism development. 

The respondents believed that the economic impact of archery events is medium (3.50±0.66). 

Gender, marital status, education, sport activity or years of sport experience did not affect the 

responses of different groups to this question, but their age and sports major. 

C) The impact of archery events on environmental aspect of tourism development. 

According to respondents, the ecological impact of such events is not strong (2.97±0.67). We 

did not find any major effect of gender, age, marital status, education, sports major, years of 

experience or sports activity on the responses of surveyed groups to this question. 

D) The impact of archery events on tourism aspect of tourism development. 

According to our respondents, on the scale of 1-5, the effect of archery events on tourism 

development in Iran is 3.86±0.77, indicating a relatively strong effect on tourism of the 

country. Except for sports major, age, gender, marital status, education, sport activity or years 

of experience, did not affect the responses. 

 

E) The impact of archery events on the political aspect of tourism development 

Respondents believed that the political impact of archery events is moderate (3.57±0.84). 

Gender, age, education, sport activity, sports major or years of sport experience did not affect 

the responses.  
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5.3: Discussion on the Research Findings: 
The analysis of the research findings on the impact of sports, especially archery, on the 

development of sport tourism in the context of socio-cultural, economic, political and 

environmental issues led to the following conclusions: 

 Social –Cultural, as shown in table 4.1.3.1.1, members of Archery Federation and tourism 

managers think more positively of the immediate socio-cultural impact of these events than 

coaches do. Federation members and managers are in close contact with tourists, they are  in 

the events in an international level while coaches spent most of their times with their teams 

within the framework of clubs activities.  

As indicated in table 4.1.3.1.2, the education of respondents had no direct impact on their 

answers. The responses were evenly distributed. The answers given can be directly related to 

social and cultural class of the respondents. 

The findings given in table 4.1.3.1.3, shows that respondents in Groups 4 and 2 think 

positively about the role of events in attracting tourism; this can be because of their 

international experience.  

Table 4.1.3.1.4 indicates a direct relationship between the socio-cultural background of the 

practitioners and their sporting experience. This sport activity is favored by sport people from 

certain backgrounds, and also cultural background plays a crucial role in forming this interest.                   

Higham (1999 cited in Yusof) suggests that small-scale sport events are usually in form of 

regular adventure and outdoor competitions.       

 Mr. Nourmohammad, the head of provinces affairs and general manager of the competitions, 

has the following comments on the economic, political, social-cultural and environmental 

impact of archery events:   

 These events create a friendly atmosphere among athletes from different countries. It is 

important to hold several archery events each year as such events draw public attention to this 

sport. The opening and closing ceremonies of these events as cultural symbols illustrate the 

scope of tourism industry development within the host country. 

Sadeghi, the Secretary of Archery Federation, believe that  holding these events in regular 

intervals in both local and international levels has a positive impact in all these areas as well 

as introducing the culture of the host community. 

Ms. Somayyeh Partorad, the international relationship director of Archery Federation and Mr. 

Daneshgar, the former management of Parsian Resort Hotel, made the following comments:   
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These events have obvious social impact on the host community as advertising and other side 

events introduce the games’ host to the other people all around the world. Holding three 

rounds of the games has made us aware of the cultural importance of the events. They also 

make people from all around of the world familiar with the issue of cultural diversity.  

Mr. Taghdimi, the former head of Tehran Archery Association answered:  

Archery is a traditional sport and affects the host community culturally. Holding the games 

needs the support of sponsors to attract tourists and participants. The social impact of the 

games reveals itself in the long run.  

Those games bring competitors from different provinces together which leads to cultural 

exchange within the local setting. Through holding these games Iran can demonstrate its 

cultural heritage.  

Mr. Nasirnezhad, FITA international referee, said:  

The social impact of the games is directly related to the length of games and its TV 

broadcasting. Sponsors and game organizers must introduce cultural heritage sites during the 

games. Through planning and managing of the resources, these events can facilitate tourist 

development.  

Mr. Qasemi, the Visa Officer of the Ministry of Foreign Affairs, commented:  

Archery is a traditional sport in Iran and the Holy Prophet of Islam had recommended this 

sport. The growth of this sport in Iran has been slowed down because of its expensive 

equipment. In Iran, there are several locations that are suitable for these games. The holding 

of these games doesn’t affect the economic life of the host communications gives a good 

chance to different businesses to offer their services. These events attract tourists to Iran and 

needs the support of international sponsors. The scope of advertisement affects the success of 

the games and is very important in attracting tourists. Archery is also a common sport event in 

the other countries of the Persian Gulf region and can be politically important.  

Mr. Taghavi, the member of Gilan Archery Council, stated: 

The cultural exchange during the games happens in two manners, one is the planned 

exchanges and the other one which affect the communities in the long run happens in more 

natural context and can be regarded as a cultural transfer. Archery is a green sport and in fact 

is a return to nature.  

All of the respondents who are involved in archery events believe that it has a positive impact 

on socio-cultural matters. The respondents express a need for greater use of its potential. 

Economic, as shown in table 4.1.3.2.1, the type of sport activity affects its economic 

efficiency. The members of Archery Federation understood the economic impact of the events, 
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as part of the Federation budget depends on the success of the games at the local, national and 

international levels. The managers who support the games know that if they were well 

organized, tourism and sport tourism would develop. This stance has led to close cooperation 

between sports officials and tourism industry managers despite some differences of opinion. 

Table 4.1.3.2.2, indicates that education level of the respondents affects their answers. Groups 

5 and 6 rated the economic impact as less important, it can be because of their analysis is 

affected by their educational level (According to these statistics findings).  

According to Table 4.1.3.2.3, age affects views on the role of archery events in developing the 

host community’s economy. The age group 2 as in labor market thinks positively in this 

respect. These seasonal sports provide potential job opportunities.  

Table 4.1.3.2.4 shows that sport experience has a positive economic impact on the tourism 

sector but it does not play efficient role in this aspect (According to these statistic findings).  

 The previous studies on the economic aspect of sport events have indicated that tourism 
industry will generate more than 10% of global GDP by 2011 (Joseph, 2009). Cave (2003) 

believes that these events bring economic benefits to the tourism industry. It must be 

mentioned here that sport tourism has an economic impact, only through continuation of these 

events in the host country once the events come to a close. 

(Burgan &Mules, 1992, cited in Higham, 2005, p.96) “Sport tourism developments are 

more commonly pursued in the interests of short-term economic returns, and the long-term 

strategic visions are usually in less clear focus. It must also noted that a number of studies 

have shown that the long-term consequences sports mega-events in some cases are negative”.  

“Small events will boost the local economy if only visitors come from outside the region” 

(Gray & Associates, 2001, p.8). 

    

Mr. Sadeghi and Mr. Daneshgar suggested that the sport industry creates job opportunities in 

local communities especially in case of small cities. Taghavi suggested that these games 

introduce the values of the host community to the participants. He added that the games do 

not lead to any sort of inflation; moreover, the games provide job opportunities. 

It becomes clear in the final analysis of the findings of this section, that the opinions 

expressed are of a mixed nature. The economic impact of the events does not reveal itself in 

the short run; some respondents expressed some doubts in this regard.   

 Environmental, table 4.1.3.3.1 shows that all respondents, except the referees, did not 

associate these events with negative environmental impacts. The views expressed by referees 
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may be due to the fact that they have a closer exposure to the running of the events as they are 

in executive positions and realize that there is a degree of material waste during the games.  

It is shown in table 4.1.3.3.2 that education affects viewpoints. Only group 6 hold different 

views in this respect which is due to their scientific bent of mind.  

The table 4.1.3.3.3, on age level variable shows that only groups 2 and 5, expressed negative 

viewpoints.  

Table 4.1.3.3.4, shows that only group 4 believes in the minimal environmental impact of the 

games, and that holding of the games shows negative aspects to participants and managers in 

the long run.  

 

According to findings of the Fiji case related to environmental impacts, it is possible to 

conclude: 

-“Preservation of natural assets through sports (such as marine parks in the diving industry)  

- Inappropriate planning of sports facilities 

- Destruction of natural habitat/ecosystem 

- Pollution” ((see Appendix A) report on the sports tourism development policy conference 

held at the holiday inn hotel, 2006, p.18). 

Adabi (2006) concluded in his study on the environmental factors that affect sports tourism in 

Iran that the main obstacle; in addition to lack of infrastructure, are cultural and management 

issues. 

According to Mr. Nourmohammad, these events are environmentally friendly and do not have 

any negative impact. 

Mr. Sadeghi and Ms. Somayyeh Partorad and Mr. Qasemi believe that the archery events have 

no negative environmental impact. Mr. Daneshgar believes that archery events are not 

harmful to the environment. 

According to Mr. Hamid Asiyaie, the management of the games and the events of this nature 

need careful planning to ensure success. 

Mr. Nasirnezhad suggests that the environmental impact of the games can easily be controlled. 

The FITA has adopted several measures to reduce the amount of waste produced during the 

games.  

The present research concludes that the archery events are not as harmful to nature and the 

negative impacts can be controlled through the implementation of the suitable measures.  
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Tourism, table 4.1.3.4.1 indicates that all respondents held positive views on the impact of 

the games on the tourism development. The sports managers and tourism managers think 

highly of the role of these events. This shared view opens the way for further cooperation 

between managers from the two sectors. 

Table 4.1.3.4.2, shows that all groups have a positive opinion in this regard, and group 6 has a 

more detailed analysis of the issues involved because of the educational level of its members.  

Table 4.1.3.4.3 indicates that age as a variable is not affecting the expressed views, while it is 

a positive factor. 

Table 4.1.3.4.4, makes it clear that sport experience is a positive factor and does not affect the 

views adversely.   

Higham (1999, cited in Yusof, 2009, p.48) has shown that “the small-scale sport events 

require less investment and usually operate within the existing infrastructure as well as being 

more manageable in terms of crowding and congestion as compared to mega sport events”. 

Duran, 2005, announces “Barcelona was a grey and boring city before the games, today it is a 

city of color and life. By 1994, the time of the tourist downturn, holidays still accounted for 

less than 40% of total visitors to the city (p.8).” 

The 2010 FIFA World Cup in South Africa is a further example of major events. 

South Africa’s hosting of the FIFA World Cup in June 2010 meant more than a 30-day 

football tournament even for this football-loving nation, turned out to be as stated 

emphatically by Dr Danny Jordan, CEO of South Africa’s 2010 Organizing Committee 

(eturbonews, 2010). 

Sport events not only attract tourists, they attract media attention, increase community profile, 

contribute to economic development, enhance local sport development, increase participation 

in sport, help to improve and develop facilities and contribute to community pride. Social and 

health benefits are also important outcomes of a strong sport tourism sector (Gray & 

Associates, 2001). A feature contributes to tourism development:  

1. “Planning is essential so that potential visitors have enough time to make suitable 

arrangements to participate in the games. 

2. Events that attract supporters will add to the numbers of visitors. Masters events are 

particularly advantageous and quite often can run over longer period of time to be of 

greater benefit to the host community” (Gray & Associates, 2001, p.8). 

According Mr. Sadeghi, sponsors are crucial in such events as they can facilitate the provision 

of the service. 
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Mr. Hassani, the General Director of Physical Education Organization, Golestan province, 

expresses the following views:  

In Golestan province, this sport activity is favored by a large number of people and can be 

used as a means to attract tourists to the region. These sport events bring about economic 

growth and provide job opportunities for the locals during the games. These events attract 

tourists to the region and develop tourism in Golestan province. 

Mr. Daneshgar suggests that sports tourism can make people think positively about the 

industry. Each tourist can contribute to employing at least eight members of the host 

community.  These sports events establish friendship among athletes. If the cost of these 

events will be kept low, more participants attend the games and more tourists visit the region.  

Mr. Mazaheri, the head of Tourism Department of Qoba College of Tourism, said these sports 

events can be used by the tourist industry and needs careful planning. Archery is 

environmental friendly. The types of sponsor of the games have s direct impact on its 

attractiveness to the tourists. At the moment this is not very popular in Iran and needs to be 

developed by the sports authorities.  

Mr. Asiyaie, the head of International Relations of Qoba College of Tourism, said that  

“The context of this sport need to be defined and its attraction depends of the region selected 

for hosting the games. The international potential is greater than its local impact as Archery is 

not popular in Iran at the moment.” 

Mr. Mazaheri and Mr. Asiyaie highlighted the point that with good and high managerial 

planning sport can attract the tourism to Iran. They have also remarked that these events 

would introduce Iran to other nations in a new way.  

Expressing similar views Hossain Nasirnejad said that branding destination can help the 

country to bring the athletes with their families during the competitions. A good example of 

these events can be Antalya World Cup. 

There is a relationship between the games and tourism, and all the people involved within the 

events believe in the positive impact of such sports activities on tourism. 

 

Political, table 4.1.3.5.1 shows that people involved in various professions believe in the 

political significance of the sports events and people in executive position have a better 

understanding of this concern. 

Table 4.1.3.5.2 shows people with more education are more conservative while commenting 

on the political impact of sports events while all the various groups believed in such a 

relationship between sports and politics.  
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Table 4.1.3.5.3, shows that age is a positive and natural factor (in political factors).  

As indicated in Table 4.1.3.5.4, previous sports experience is a natural and positive factor. 

Nourmohammad (2010) stated that these sports events bring people of different nations 

together in a peaceful and friendly context which leads to putting international political 

problems aside.  

Mr. Sadeghi (2010) said, “Many countries have turned to sports events to reduce political 

tension. The “ping-pong diplomacy of USA and China is a good example.” 

Ms. Somayyeh Partorad believes that the issuing of visa for the participants just within 48 

hours shows the political importance of such sport events and helps the host country to gain a 

good image in the eyes of tourists, especially sport tourism.  

Mr. Daneshgar said that holding these games leads to better political relations, especially 

when these events are held at regular intervals. 

Mr. Qasemi and Mr. Karim Safaie, the President of the Archery Federation of Iran, mentioned 

that these games bring senior managers of different countries to Iran and make them familiar 

with Iranian culture. This gives the federation a larger share in the annual budget of the Iran 

Organization for Physical Education so that it can expand this sport and improve the position 

of FITA and AAF. Mr. Qasemi and Major Baharuddin Jamil, the honorary member and vice 

president of the AAF have added that these games would be of a great political benefit. 

Qasemi commented that visiting VIP and CIP members of the teams must be the focus of 

attention in designing the games cultural activities 

 This research has proven that there is a direct relationship between the games and politics. 

All of the respondents believed that sports and politics are interconnected. 

 

5.4 Conclusion and Suggestions 
Generally speaking, athletic events have a direct impact on the host community. Countries all 

around the world use these events to introduce their cultural heritage. Archery helps people to 

relate to and enjoy nature; it is not only a sport but also a way of life in hunting communities. 

Since archery events are usually held outdoors, they can encourage the development of eco-

tourism.  

Archery is a green sport in the sense that it does not harm nature. Tax incentives might 

encourage factories to make archery equipment: this can lead to job creation and economic 

growth.  
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The main political benefit of this sport is believed to be the reduction of regional and 

international tensions through holding the international competition among nations. 

These goals are achievable only in case of close cooperation between tourism managers and 

government. There is a need for a comprehensive plan designed in accordance with 

religious[ Archery has been cited in Iranian religious and historical texts; religious leaders 

such as Zoroaster and Prophet Mohammad have encouraged people to learn and participate in 

archery competitions (Niknam, 2009; Qafari, 1911); and moral values of Iran to utilize all the 

benefits pertaining to the games. The opening stage can be holding the games in Asia then 

moving onto a larger scale. 

There is also a need for tourism infrastructures and planning in the following areas: 

• Educating school pupils from the early stage to familiarize them with archery and the 

way it can attract tourists. 

• Holding regular competitions to enable athletes to establish friendships and learn 

about cultural diversity. 

All of these exchanges must be done in the framework of values held by Iran, in order to 

avoid any possible misunderstanding or clash of interests.  

As these games have an international scope their proper management can lead to diplomatic 

relationship among participating countries. The political impact of such games can be based 

on establishing relationships with two groups of countries that already have a firm political 

relationship with Iran. Iran can then establish relationships with third-party countries and 

attract tourists.  

Meanwhile those countries, which have a real potential for political exchange which are not 

utilized yet by Iranian officials, Such a political relationship enables Iran to achieve  benefits 

in respect to foreign investment, clarification of false views held by the public in these 

countries in addition to achieving the objectives of sustainable development in tourism sectors.  

Iranian officials need to prepare economic infrastructures and provide sports clubs with 

facilities such as tax incentives to enable them import the equipment needed.  

The private sector should also contribute to development of archery through constructing sites 

and undertaking other infrastructures renovations.  

The development of this sport in Iran is only possible if people involved upgrade their 

practical and theoretical knowledge of tourism as well as sport.  



   

86 
 

An athletic game attracts tourists from different regions and allows the host community to 

advertise its cultural products.  The management planning in the area of tourism development 

must take marketing issues into consideration.  

On a more positive note the games can be of real value to the host community as they are 

environmentally friendly, and the games can be used to make the public aware of 

environmental issues.  The visitors and residents can share in eco- tour activities which keep 

the environment clean and ready for future use.  The NGOs in the host country can undertake 

advertise the games and attract new visitors by removing any possible environmental policy 

and legal obstacle.  

The Archery federation must consider the following issues:  

• International regulations  based on chain relationship 

• Tourism might have cause environmental damage and waste   

Finally, the games could have a positive impact on the cultural life of host community and is a 

good example of PESTLE measures to be implemented because of the natural setting of this 

sport and its attractiveness to visitors.   

 

Archery, therefore, can make people aware of the importance of sustainable development and 

encourage them to support laws protecting natural environments.   

Being a technology- imported sport, archery in Iran is not a local and well populated sport yet. 

Therefore it is suggested that the technology should bought from the developed countries    

The sport events can create relationships among nations and bring about international 

cooperation. These games show the capacities of the host communities to the participants and 

in some cases can be a step towards removing political sanctions. The games have a positive 

economic impact as the result of development of sport tourism. 

 

 

 

 

 

 

 

 

 



   

87 
 

5.5Research limitations and faced obstacles: 
A major limitation to this study proved to be the difficulty in contacting the individuals for the 

purpose of data collection due to geographical constraints. Other limitations were lack of 

Internet access and data banks on archery in Iran. In addition, there were few professionals 

with sound knowledge of sport tourism and tourism industry in both tourism and sport groups. 

The limitations are into the research project, in this research limitations are be as 

follows: 

1- Lack of information of the responsible Iranian organization in the area of sport 

tourism industry. 
2- Lack of reliable Persian references in Iran. 
3- Lack of previous research on this topic in Iran. 
4- Lack of information about sport centers and sport tourism issues. 
5- Lack of statistical data. 
6- Time constraints  
7- Low return rate of questionnaires. 

 

 

 

 

5.6 Suggestions for further researches: 
It would be important to study more special sites that are available. Spending more 

time investigating and researching would be equally relevant. To provide some 

governmental infrastructure to access individual measurement view point such as face 

book, YouTube and the other informational sites. To this end it is necessary work 

closely with FITA and AAF members.  
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Appendix A:  A case study of Fiji  

On the Sports Tourism Development Policy Conference 2006 

In Fiji, sports tourism is used to promote international peace and goodwill, create local 

employment and even change cultural perspectives. 

Sport events not only attract tourists; they attract media attention, raise a community profile, 

contribute to economic development, enhance local sport development, increase participation 

in sport, help to improve and develop facilities and contribute to community pride. Social and 

health benefits are important outcomes of a strong sport tourism sector. Sports tourism, if 

properly developed and planned, and with the commitment of all stakeholders should bring 

about economic, social, and community benefits. 

Sports tourism in Fiji has enormous potential. Many factors, including strong inbound tourism 

growth, a sporting culture, good sporting infrastructure and the catalytic effect of the 2003 

South Pacific Games are combining to make this a key growth area. 

A sport is very attractive because of its values, its diversity, the communication, physical 

benefits, and happiness it provides. 

Social impacts 

-Promotion of culture and information transformed of society and the restructuring, 

enhancement and development of culture. 

-The benefit of sport tourism on society and economic development is often misunderstood/ 

underestimated. This is because of the absence of reliable statistics that would reflect the 

knock on effects of sports tourism related activities. 

- National impact: destination promotion and increased number of visitors to Fiji, 

development of infrastructure through increased investments, use of venues after 

events…continuous revenue stream for owners, employment creation, increased tax revenues 

for government. 

Environmental Impacts 

- Promotion of the preservation of natural assets through sports such as 

Marine parks in the diving industry   

- Awareness by resorts to clients prior to participating in activities such as Snorkeling 

On the Sports Tourism Development Policy Conference 2006 

- Awareness education by sports bodies 

- Inappropriate planning of the development of sports facilities 

- Destruction of natural habitat/eco system 



 

 
 

 

- Congestion 

- Pollution 

- Aesthetic pollution 

Social/Cultural Impacts 

- Employment 

- Interaction: cross cultural exchange 

- Pride to local community 

- Develop sport locally 

- Develop local human resources capabilities 

- Education/understanding 

- Up skilling/capacity building 

- Influx of people can stretch 

- Inappropriate dress/behavior 

- Local access to resources 

 

 



 

 
 

 
 
Appendix B: Picture of Golabgiran  
 
 

 

 
 

 
 
Golabgiran Pictures  
 
 
 
 
 
 
 
 
 
 



 

 
 

 
 
 
Appendix C: Picture of Achaemenid Military Equipment 
 

  

 
http://www.cais-soas.com/CAIS/History/hakhamaneshian/AchaemenidMilitaryEquip.htm 
 
 
 
 
 
 



 

 
 

 
 
Appendix D: Questionnaire 
To what extent do archery events have an impact on… 

Very strong Stron
g 

Mediu
m 

Weak Very Weak   

     (…) increasing job creation? 1 
     (…) increasing commodity prices 

in the location of events? 
2 

     (…) attracting sports tourists in the 
low season? 

3 

     (…) social values? 4 
     (…) increasing the social-cultural 

prestige of the host country? 
5 

     (…) social-cultural exchange 
among the athletes of the events? 

6 

     (…) social lifestyle of the host 
community? 

7 

     (…) tourism culture? 8 
     (…) cultural exchange and sending 

friendship messages to other 
countries? 

9 

     (…) in decreasing environmental 
pollution? 

10 

     To what extent is an international 
Archery event consistent with 
environmental standards? 

11 

     In comparison with the other basic 
sports, in your opinion, to what 
extent do 3D fields and Archery 
events have positive impacts on 
protecting the natural 
environments? 

12 

     To what extent do the sponsors of 
Archery events have impacts on 
attracting tourists? 

13 

     To what extent do sport program 
expenses have an impact on team 
decisions regarding participation 
in these events? 

14 

     To what extent can international 
Archery events contribute to the 
establishment of political 
relationships among the countries? 

15 

     To what extent does an 
international Archery event can 
facilitate cultural exchange among 
the countries? 

16 

 
 



 

 
 

 
 
Appendix E: Table of variables and 
Reliability  
Scale: ALL VARIABLES 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

     Reliability Statistics 

Cronbach 's Alpha N of Items 

.856 16 
Item Statistics 
 

Mean 
Std. 
Deviation N 

s1 3.6275 .95024 357 
s2 3.9944 .93314 357 
s3 2.7143 1.12036 357 
s4 3.1933 1.08574 357 
s5 3.5518 .93960 357 
s6 3.9356 1.02978 357 
s7 4.0364 .92488 357 
s8 4.0420 .98353 357 
s9 3.2437 1.12654 357 
s10 4.2941 .93334 357 
s11 3.2381 1.21642 357 
s12 4.2997 .90089 357 
s13 3.7283 .98106 357 
s14 4.0252 .97838 357 
s15 3.4622 1.14010 357 
s16 3.5798 .84961 357 

Case Processing Summary 

  N % 

Cases 

Valid 357 100.0 

Excludeda 0 .0 

Total 357 100.0 



 

 
 

 
Scale: ALL VARIABLES 

. 
Case Processing Summary 
 N % 
Cases Valid 357 100.0 

Excludeda 0 .0 
Total 357 100.0 

a. List wise deletion based on all 
variables in the procedure. 

 
Reliability Statistics 
Cronbach's 
Alpha 

N of 
Items 

.795 5 

 
Scale Statistics 

Mean Variance 
Std. 
Deviation 

N of 
Items 

17.8354 7.442 2.72800 5 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

 
 
Appendix F: Demographic Graph  

 
 



 

 
 

   
 

 
 
 
 
 
 
 
 



 

 
 

 
Appendix G: Interviewer Table  

 Name and Surname Title Date of 
interview 

1 
Mr. Major Baharuddin Jamil 

 
AAF Honorary Vise President 25/Sep/2010 

2 Mr. Karim Safaiee 
President of Iran Archery 

federation 
28/Sep/2010 

3 
Mr. Qasmi, 

 

visa officer of the foreign 

ministry commented 
30/Sep/2010 

4 Mr. Reza Nourmohammad 
head of provinces affairs and 

general manager of the events 
10/Oct /2010 

5 Mr.Reza Sadeghi 
Secretary of Archery 

Federation 
12/Oct /2010 

6 Ms. Somayyeh Partorad 
international relationship 

director of Archery Federation 
12/Oct /2010 

7 Mr. Hassani, 

General Director of Physical 

Education Organization, 

Golestan Province. 

12/Oct /2010 

8 Mr. Mohammad Ali Daneshgar 
the former management of 

Parsian Resort Hotel, 
15/Oct /2010 

9 Mr. Taghdimi 
former head of Tehran 

Archery Association 
20/Oct /2010 

10 
Mr. Hossain Nasirnezhad, 

 
FITA international referee 22/Oct /2010 

11 Mr. Jahandar Mazaheri 
head of Tourism Department 

of Qoba College of Tourism 
25/Oct /2010 

12 Mr. Hamid Asiaie 

head of International 

Relations of Qoba College of 

Tourism 

25/Oct /2010 

13 Mr. Taghavi 

Student master of MBA 

Course and the member of 

Gilan Council 

30/Oct /2010 

 
 



 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 



 

 
 



 
 

 
 

 


