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ABSTRACT 
The aim of this essay is to analyse how Die Welt and The Moscow Times framed the 

2013 Moscow mayoral election and one of its candidates, Alexei Navalny, by using 

framing theory and quantitative content analysis. 

The results showed that the game frame is the dominating overall main-frame in both 

newspapers and that Navalny is most commonly either described in neutral or flattering 

terms, but that he predominantly is a passive object in the texts and not an active 

subject. The newspapers used several of the sub-frames, mainly the horse race-frame 

and the conflict frame (The Moscow Times) and the political strategy frame (Die Welt). 
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oppositionskandidaterna, Aleksej Navalnyj, med hjälp av gestaltningsteori. 

Analysen visade att den dominerande huvudgestaltningen var spelgestaltning och att 

Navalnyj vanligtvis framställs i antingen smickrande eller neutrala termer och att han 

till största del positioneras som ett passivt objekt istället för en aktiv aktör. Bägge 
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CONTENT:

1. INTRODUCTION
The news of a new mayoral election, years earlier than expected, struck the Russian 

capital in early June 2013. As Moscow is the biggest capital in Europe (it has more 

inhabitants than all of Denmark and Norway combined), and is the economic and 

political epicentre in Russia its election was consequently considered to be one of the 

most important political happenings in Russia (and Europe) that year since Moscow, 

like many other capitals, is considered to be a political trendsetter. 

There has been plenty of research in the area of election news and how politicians are 

portrayed in media. However, the amount of research that has been done on Alexei 

Navalny and the Moscow Mayoral election is limited.  

Alexei Navalny, the blogger, anti-corruption activist and self proclaimed national 

democrat ran for mayor and received 27 % of the votes, which was more than all other 

oppositional candidates together. In Russia where alternatives to president Vladimir 

Putin and his  party are scarce, Navalny decidedly is one of the more famous and 

powerful, which in turn makes the portrayal of this election and his candidacy 

interesting to investigate further. 

Some might argue that there are other oppositional politicians, which indeed is an 

accurate observation.  There were four other oppositional candidates but as none of 

them received more than 11 % of the votes they are not as noteworthy or famous. 

(Melnikov received almost 11 %, but the others never made it over the 4 % line). In 

contrast, the Levada institute found that 54 % of the Russians knew who Navalny was 

after the election (Levada Institute, 2015). For someone who for his election campaign 

was not granted a minute of on air time on national television and six months prior to 

the election was know by a mere 37 % (Ibid.), it was quite a remarkable 

accomplishment in the world’s biggest country. 

The future of Alexei Navalny is uncertain in several aspects (it could be argued against 

the background of Navalny’s constant run ins with the authorities and Boris Nemtsov’s 

tragic death in early 2015 that being Russian and disagreeing with the current power 

might be hazardous to one’s health), but it is sure to be intriguing. 

The incumbent mayor, Sergei Sobyanin, won the Moscow mayoral election with 51,37 

% and narrowly avoided a second round after passing the 50 % limit. However, the  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election became dramatic as Navalny sky-rocketed in the opinion polls just weeks 

before the election, which has been hailed as one of the fairer elections in modern 

Russia. 

This essay aims to analyse said election along with its premier oppositional candidate, 

Alexei Navalny and investigate how the happening was framed in the German Die Welt 

and the Russian The Moscow Times. 

2. AIM AND RESEARCH QUESTIONS 
The aim of this essay is to do a quantitative framing analysis on news articles in Die 

Welt and The Moscow Times that revolve around Alexei Navalny and the Moscow 

mayoral election in 2013 and to highlight and compare the differences and similarities 

in the ways the articles are framed. By doing this the essay also strives to comment on 

the media logic in the chosen newspapers. 

The following questions were asked:  

A. To what extent are the newspapers using either an issue, a game or a sensationalism 

frame in their articles when writing about Navalny and the mayoral election?  

B. To what extent do the two newspapers use sub-frames in their articles?  

C. How is Navalny positioned and assessed in the articles?  

D. Where do the newspapers differ in their portrayal, and where do they agree? (Based 

on question A-C). 

 
3. BACKGROUND
 
3.1 THE MOSCOW MAYORAL ELECTION
The Moscow mayoral election is of outmost importance in Russia. Moscow is a city 

bigger than many European countries population-wise and it is Russia’s economic 

centre in addition to being the heart of Russian political life. The Kremlin is situated in 

Moscow and serves as the official residence of the Russian president and his staff. The 

state Duma is located only a few blocks away. This means that the person that is elected 

mayor in the capital rules over more than 11 million people, but also that he or she may 

easier form connections with the collected political elite. 
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In addition to that it is public knowledge that it is a post that has been held by previous 

presidents and that it is a good indicator of how much trust a politician possesses. If he 

or she is elected mayor, it is also an sign that he or she is likely to do well if he or she 

would participate in the presidential election. 

On the 4th of June 2013 Moscow’s incumbent mayor Sergei Sobyanin suddenly 

declared that he was resigning from his post (Orttung, 2013). However, Russian law 

allows a mayor to first resign and then run again for the same office as long as the 

president gives his approval (Bovt,  2013). Shortly after having resigned Sobyanin thus 

told the public about his intention to run for office again. 

The 2013 mayoral election started out like any other election but things got heated in 

the last weeks before the event (Orttung, 2013). Suddenly opinion polls showed that 

Navalny was rapidly gaining voters but for Sobyanin, who was expected to win, things 

got a bit tense (Ibid.). In the end, Sobyanin won, managing to just barely avoid a second 

round with 51,37 % (Ibid.). Navalny came second with 27%, more than all the other 

oppositional candidates together (Ibid.). Sobyanin promised a clean election beforehand, 

and he delivered. The election has been hailed as one of the fairest in modern times 

(Ibid.) However, as of 2012 Russia employs a  municipal filter (federal law) that 

requires  all candidates to be supported by at least 6% of the elected municipal deputies 

or heads of municipalities. In Moscow that means that every person running for office 

must provide signatures of at least 110 municipal deputies that represent 75% of all 

Moscow municipalities (Waller, 2013). Waller among others argue that this filter is 

making it next to impossible to pass for oppositional candidates, as most municipalities 

are controlled by the party United Russia (ibid.).  

Navalny tried to contest the election results afterwards but with little success. 

3.2 ALEXEI ANATOLIEVICH NAVALNY

Alexei Anatolievich Navalny, born on 04.06.1975 in Butyn outside of Moscow, is a 

married father of two (BBC, 2013a). He is as of November 2013 officially the leader of 

the political party the Progress Party (Partya Progressa, formerly known as Narodnyiy 

Alyans or the People’s Alliance), lawyer, blogger and anti-corruption activist (Ibid.). He 

is an active critic of president Putin and Putin’s former party United Russia (Putin’s old 
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party), a party that he has given the nowadays classic slogan ”Partya shulikov i varov”, 

which translates into ”a party of crooks and thieves” (Barry, 2011, 9th November). 

Navalny started his political career around year 2000 when he joined the party 

”Yabloko”, whose Moscow division he led in Moscow between 2004 and 2007 (The 

Moscow Times, 2011). During his last two years in Moscow he also was a member of 

the federal council of Yabloko (Moscow Times, 2011). In 2007 he was however 

suspended from the party because he was considered too nationalistic, something that 

was deemed detrimental to the party (Barry, 2011). 

RosPil & RosYama 

In 2010 Navalny launched the project RosPil, which  is an anti-corruption homepage 

that is financed through crowdfunding. In RosPil the members themselves get to publish 

information that is proof of corruption and discuss it with the other users (Yale World 

Fellows, 2013). After having launched RosPil Navalny initiated  RosYama. RosYama is 

an organisation that works against corruption within the road construction sector (Yale 

World Fellows, 2013). 

Nationalist Activities  

Navalny has at multiple occasions participated in the Russian March, and he has also 

taken part as a speaker (Barry, 2011). The Russian March is a march where Russian 

nationalists demonstrate in favour for Russia ceasing their support to the Caucasian 

republics and other related issues (this is also something that Navalny advocates in his 

LiveJournal blog (Navalny, 2013). 

Arrests & Convictions 
Navalny has been arrested on several occasions for the demonstrations that he has 

organised or co-organised (Ghelli, 2011). Less than a month after it was announced that 

there would be mayoral election in Moscow Navalny was sentenced to five years in 

prison for having embezzled money from Kirov Les, a state timber company. In October 

2013 the penalty was transformed from five years in a work camp to a suspended 

sentence (BBC, 2013b). 

The Kirov case aside he has also been prosecuted for two other fraud cases. One is for 

having swindled a nowadays inactive liberal party of approximately 100 million 

Roubles around seven years ago and another is for having stolen 55 million Roubles 
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together with his brother between 2008-2011 from a mail service company that he was 

working for (BBC, 2012 and 2013a). 

In 2014, on the 28th of February, just around the time when the Crimean crisis started, 

Navalny was placed in house arrest. The decision was made by the investigators who 

were accusing him of having gone against the terms of an earlier suspended sentence 

(BBC, 2014). During the house arrest he was also prohibited from using the internet and 

talking to journalists. 

 
3.3 GERMANY’S RELATIONSHIP WITH RUSSIA

Germany has had a long relationship with Russia. When the Soviet Union fell and 

Germany had its reunification in the early nineties there were a lot of Russian/Soviet 

citizens integrated in German society. This has led to several cultural exchange 

programmes over the years and extensive trading. In 2013, i.e. before the annexation of 

Crimea, the relationship was still good and Russia was not viewed as a big threat. 

There are more than half a million people in Germany that has German/Russian 

citizenships (Die Zeit, 2014), as well as a certain amount of people with Russian 

passports only. How many of the aforementioned that are eligible to vote in the Moscow 

mayoral election is unclear. 

 
4. PREVIOUS STUDIES & THEORIES
 
4.1 PREVIOUS STUDIES
In order to fully understand Navalny and the election one has to understand the West’s 

relationship with Russia in general. Some might argue that talking about Russia’s image 

and the West’s relationship to the country is irrelevant since this essay is restricted to a 

mere mayoral election and a candidate that was not expected to win. However, the 

West’s relationship with Russia constitutes the backdrop against which we (the West) 

create/build/frame/construct our view of Navalny and the Moscow mayoral election, 

one might call it the master-frame of sorts. In other words, when reading about Navalny 
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and the election, one is simultaneously reading about Russia and Russian politics, likely 

using previous understanding when decoding what is encountered. 

In the book Lonely Power from 2010 Lilia Shevtsova writes about the relationship 

between Russia and the West. Amongst other things she goes into the change in the 

relationship that has occurred since Vladimir Putin came to power. These changes are 

more aggressive in nature because of a ”super power dream” together with a more 

personalised power than during the Soviet years (Shevtsova, 2010). These tendencies 

are putting a strain the relationship (Ibid.), which might show in the way Die Welt 

portrays Russian politics. 

There is limited research done on Alexei Navalny to this date. Nevertheless founding 

contributions have recently been made by Natalia Moen-Larsen ”Normal nationalism”: 

Alexei Navalny, LiveJournal and ”the Other” (2014) where she meticulously has 

analysed Navalny’s LiveJournal for several years and observed the way Navalny talks 

about various ”Others” and how many of the posts that are nationalistic in their content. 

Moen-Larsen’s analysis shows that Navalny favours something he calls ”normal” 

nationalism, which he compares and contrasts with radical and marginal nationalism. In 

his blog Navalny emphasises how important a national rebirth is and in turn constructs a 

Russian national identity  that is based on a great and victorious  historical past. This 

identity is also ethnically Russian and other ethnic groups are constructed as 

”Others” (especially Chechens) and do not belong inside of Navalny’s imagined 

Russian community (Moen-Larsen, 2014). 

Marlene Laurelle (2013) has written Alexei Navalny and challenges in reconciling 

”nationalism” and ”liberalism” where she discusses his actual politics and ideological 

background and the discrepancies between the two. In her text Laurelle deciphers three 

major axes of Navalny’s narratives on the national question. Subsequently Laurelle 

examines the political and social context within which the national-democratic (referred 

to as Natsdem) movement was born. The Natsdem movement reflects a fundamental 

shift in Russian society in the way they are simultaneously pro- European and 

democratic but also xenophobic, and target the urban middle classes (ibid.). Lastly in 

her article she examines the paradoxes of Navalny’s trajectory, […]in which a failed 
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theoretical articulation between “nationalism”, “democracy”, and “liberalism” nonetheless 

has translated into a political success.. (Laurelle, 2013, p. 276 ) 

Richard Sakwa (2014) provides a general overview of the Russian opposition after 2011 

and its future prospects in his essay Whatever happened to the Russian Opposition? 

where he concludes that 

  Ultimately, the fundamental question is whether the dual-state 

‘situation’ can be transcended in an evolutionary manner 

through an alliance of regime and oppositional soft-liners, or 

whether the hard-liners in both camps will fight it out. (Sakwa, 

2014, p. 19) 

This is an interesting statement insofar that it is rather pessimistic. Regardless the 

possibility of a peaceful alliance between the two groups, the ever-present danger is that 

the oppositional soft-liners risk being subsumed by the Kremlin and made part of the 

apparatus. The opposition want change. However, being inside the Kremlin there is a 

risk that they will change instead. Because of the pervading political mistrust of the 

public (Oates, 2009), the opposition could lose their credibility if they become part of 

the Kremlin. Right now it seems more likely the hard-liners in both camps will fight it 

out. Where and how this will end is impossible to predict. 

Lastly, Russian Analytical Digest no. 136 is entirely dedicated to the Moscow mayoral 

election. It contains two articles on the topic together with statistics (opinion polls, 

eligible voters etc). First is an analysis of the campaign called Navalny’s Campaign to 

be Moscow Mayor  by Robert W. Orttung where he compares Navalny’s election 

campaign to that of Barack Obama and how this has pawed way for a new way of 

campaigning in Russia. In Re-setting the Game: The logic and Practice of Official 

Support for Alexei Navalny’s Mayoral Run by Julian G. Waller the motivation behind 

Sobyanin’s resignation and how this showed in the way the authorities treated Navalny 

is discussed further. 

Regarding election news in general, Strömbäck and Lee Kaid are the editors of the 

comprehensive book Handbook of Election Coverage Around the World (2009), which 

is an anthology that covers the news coverage of national elections in countries around 

the world. Russia is one of the countries represented. The book gives a thorough view of 
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the political and media system in Russia and the way media treat the state Duma and 

presidential elections. Sarah Oates writes The Russian political and media sphere has a 

democratic design, but an authoritarian content that is best understood as a legacy from the 

Soviet regime.  (Oates, 2009, p. 357). This is an interesting observation as many of the 

journalists covering the mayoral election have hailed it as one of the fairer in modern 

time (Waller, 2013). The book was released before the Moscow mayoral election and 

thus says:  

As there is little chance for grass-root organisation and 

opposition in an increasingly repressive state, political 

communication cannot counter the authoritarian direction, In 

case of Russia, electoral communication is now used to 

consolidate, rather than challenge, political power. 

(Oates, 2009, p. 368).  

The Moscow mayoral election challenged this. Navalny ran his campaign in a 

completely different manner and made a grass-root movement possible through the use 

of social media (Orttung, 2013). This has possibly opened a door for something new and 

future elections in Russia might come about in a different manner. 

4.2 THEORY PRELUDE: DIFFERENCES BETWEEN FRAMING, 
AGENDA-SETTING AND GATEKEEPING  
This essay uses framing theory as its main analytical tool. Like many other theories, 

framing has its roots in other, older theories. In order to clarify what this essay is not 

taking into account, two closely related theories, agenda-setting and gatekeeping will be 

explained in short and then how framing differs from them. 

Agenda-setting refers to the theory that the issues that media prioritises also become the 

issues that the readers find to be the most important ones. The expression was coined in 

the 70’s by McComs and Shaw (McQuail, 2005). The core of the theory is that the 

media does not decide what kind of opinions people have, rather they decide about 

which things people have opinions on (Ibid.). 
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Gatekeeping refers to the mechanisms behind what makes it to the news pages and what 

doesn’t. The gatekeeping function is usually held by not one sole individual at in the 

newsroom but rather the the editorial staff as a group or the group that owns the media 

outlet (Hadenius, Weibull and Wadbring, 2011). 

Framing differs from these two closely related theories in that framing concerns itself 

with the message and how it is conveyed (the essence of the issues at hand), rather than 

that concerning itself with a particular topic (like agenda-setting) or whether the topic/

happening is mentioned or not (gatekeeping) (McQuail, 2005). 

This closeness to especially agenda-setting is also why some argue that framing is a 

form of second level agenda-setting – framing not only tells the audience what to think 

about (agenda-setting) but also how to think about the issue (Ibid.). 

Framing in the MCS context might be built on agenda-setting but it has developed into 

its own theory and nowadays it is commonly argued that it is separate from agenda-

setting because it has grown and developed much in the past two decades (Devereux, 

2009). 

4.3 FRAMING THEORY

Framing has its origins in the sociologist Erving Goffman’s Frame Analysis which was 

published in 1974. However, the theory has developed over the years as it has proved 

valuable to the media and communication studies community (Devereux, 2009). 

However its strength is also its biggest weakness as the term frame can mean many 

different things (Ibid.). There are many opinions on what constitutes a frame. Jamieson 

and Capella (1997) suggest three criteria. 

A news frame must 

i. […]have identifiable conceptual and linguistic 

characteristics. 

ii. […] be commonly observed in journalistic practice. 

iii. […] be possible to separate and distinguish the frame 

reliably from other frames. 

(Jamieson and Capella, 1997, p. 47) 
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Frames are present in all conversations we have, in the media we consume and any 

questionnaires we might fill in. The way things are framed possibly primes us to 

respond in certain ways (Devereux, 2009), which makes them especially interesting in 

election news as the readers in a way respond by voting. 

The consequences and characteristics of framing do not have to be obvious or intended 

by the journalist to be present, it is often an unconscious act (Strömbäck, 2000) 

According to Jesper Strömbäck media frames reality in a specific way by including and 

excluding certain parts of the described scenario, which in turn makes the reader 

perceive the world in different ways (Strömbäck, 2000). Thus, Strömbäck deems it 

inappropriate to say that news mirrors the world, instead news should be viewed as a 

reconstruction of reality since a news text only can take on a limited amount of 

perspectives and angles. This eventually gives the reader a reconstructed view of the 

world (Strömbäck, 2004). 

Strömbäck builds his theory on that of Robert Entman, one of the pioneers of framing. 

Framing is, according to Entman:  

 

To frame is to select some aspects of a perceived reality and 

make them more salient in a communicating text, in such a way 

as to promote a particular problem definition, casual 

interpretation, moral evaluation, and/or treatment 

recommendation for the item described.  

(Entman, 1993, p. 52) 

Entman suggested later in the same article that news frames can be identified by […] 

the presence or absence of certain keywords, stock phrases, stereotyped images, sources of 
information and sentences that provide thematically reinforcing clusters of facts or judgments. 

(Entman, 1993, p. 52) 

Strömbäck argues that there are four alternative ways to frame politics in media, namely 

through issue, trivia, sensation or game frames (Strömbäck, 2004). However, Strömbäck 

has not used the trivia frame when writing about election framing in several years and 

since this study is based on his more recent works it too will forego the said variable in 

question. The definitions of the main-frames are the following:  
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Issue Framing focuses on what has happened, what has been suggested or what has 

happened to the extent that it relates to political content (Strömbäck, 2004). Issue 

framing refers to the objective content of politics or actual/objective conditions in 

reality that are relevant to the political content (Ibid.). 

Game framing centers on politics as a game, strategy and the relationships between 

different political actors or parties and how politics are conducted (Ibid.). Important 

indicators are words such as ”winners”, ”losers” together with game, sport and war 

metaphors (Ibid).  

Lastly, sensationalism framing focuses on scandals, morally and legally dubious 

behaviours of politicians together with verbal slip ups (Ibid). Articles about corruption, 

crimes and mob connections are also placed in this category (Ibid.). 

In addition to these broader main-frames the study also goes deeper into details by 

looking at other frames than issue, game and sensationalism frames. Since this study is 

based on Strömbäck’s study (2009) it will also include and apply the following sub-

frames (variable 7-16): horse-race, conflict, human interest, economic consequences, 

political mistrust, politicians as individuals, media as agents, citizens as victims, politics 

as strategy and news management (Strömbäck, 2009). The study (2009) is written in 

Swedish, but as Strömbäck has written many other simliar articles on the topic in 

English the essay has used the English terms from those texts whenever possible. 

However, the sub-frame ”Media som aktörer” was not found in any of his more recent 

works. I have chosen to translate it to ”Media as agents” as the word agent alludes to 

[…] a person or thing that takes an active role or produces a specified effect. (New Oxford 

American Dictionary, 2015). 

The sub-frames are defined as follows: 

• Horse-race frame: the article is about winners and losers, the fight for the voters and 

the opinion (Strömbäck, Aalborg & Vreese, 2011 and Strömbäck & Dimitrova, 2006). 

• Conflict frame: Do the text portray a higher level of conflict anywhere in the text? 

(Real or imagined is inconsequential) (Ibid.). 

• Human interest frame: This frame is about how the voters feel, are affected by and 

view the happening which the article is about. Articles about individuals that are 

portrayed as ”themselves” and as professionals also belong here (Strömbäck, 2009). 
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• Economic consequences frame: Is present if the article is about economic 

consequences of something, This something relates to specific ideas or suggestions 

from politicians or global happenings (Strömbäck, 2009). 

• Political mistrust frame: If the article is portraying mistrust from the subjects towards 

politicians or parties, either individually or as a general group. It might also be the 

case that a certain action from a specific individual might increase/lead to political 

mistrust. (Strömbäck, 2009). 

• Politicians as individuals: How politicians are as individuals/persons. (Strömbäck & 

Dimitrova, 2006) 

• Media as agents frame:If media is affecting politics in some aspects (Strömbäck, 

2009). 

• Citizens as victims frame: If the articles portray citizens as being disadvantaged by 

current or future politics. (Strömbäck, 2009). 

• Politics as strategy frame: If the article is mainly about which strategies that are used 

by the parties or candidates  in order to gain more votes or in order to undermine their 

opponents. (Strömbäck & Dimitrova, 2006) 

• News management frame: How parties or politicians act in order to better or increase 

their publicity or lessen the impact of bad press (Strömbäck & Dimitrova, 2006). 

The horse-race frame together with political strategy frame and the news management 

frame can, according to Strömbäck and Aalborg (2008), be viewed as forming part of 

the game meta-frame. 

In addition to the previous ten sub-frames,  two extra sub-frames (17-18) were created 

and added by the author, namely which position Navalny holds in the articles (subject or 

object) together with the character assessment for Navalny (favourable, neutral or 

unfavourable). The reason behind this is that the essay aims to observe how his 

”character” is built. When referred to, is Navalny a person with power or is he more of a 

supporting character? And when mentioned, is he framed as likeable or as a person that 

might be detrimental to Russian society?

Furthermore, this essay will analyse the character assessments and narrative positions 

that Navalny takes on in the texts. According to Van Gorp (2010), narrative roles, values 
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and archetypes are a kind of framing. These cultural frames, commonly dichotomous 

pairs such as good and bad, clever and dumb etc., are tempting to news journalists as 

dichotomies play on the pre-understanding of the readers:  

... such frames make an appeal to ideas the receiver is already 

familiar with, their use appears to be natural to those who are 

members of a particular culture or society.  

(Van Gorp, 2010, p. 87). 

Analysing how political actors are portrayed or framed in election news is a broad 

gebiet. In Mediernas prestation och betydelse [The Achievements and Importance of 

the Media] Kent Asp analyses the ways political actors were framed on a scale from 

favourably, neutral and unfavourably during the Swedish election in 2010 (Asp, 2011). 

This essay strives to do the same with regard to Navalny in order to observe his 

narrative function and how he is framed. 

▷The complete coding schedule can be found in its entirety in the appendix of this essay. 

4.4 MEDIA LOGIC

The term media logic is part of the broader discussion on the mediatisation of politics 

(Strömbäck, 2009). The mediatisation of politics refers to a process, the changes and the 

dynamics of the media - politics relationship (Ibid.). According to Strömbäck (2009) the 

question of the mediatisation of politics is more a question of levels or of degrees where 

politics can be more or less mediatisated. This is based on the assumption that media 

and politics are two separate systems and that political communication  largely is 

governed by either media logic or political logic (Strömbäck, 2009).  

When Altheide and Snow started to use the term media logic in the late eighties they 

argued that media logic uses a specific set of narrative techniques in order to reduce the 

amount of information in the articles to make them more accessible and 

”catchy”(Altheide and Snow, 1979).  According to the theory, media content is decided 

by which kind of content that suits the chosen media format, its organisation, 

conventions and working conditions the best (Ibid.). 
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In plain English, media logic has an impact on what gets represented in the medium and 

how the representation is executed, which links it closely to the concept of framing. 

Consequently, media logic points to specific processes and forms that organise the 

”product” within a particular medium, for example a newspaper (Ibid). Media logic also 

indicates the audience’s cultural competence and frames of perception, which reinforces 

how production within the medium takes place in the never ending cycle of media 

production and consumption (Ibid.). 

Media logic leads to, in election campaigns, that politicians that are trying to get the 

attention of the people have adjusted so much to the logic that it is hard to discern the 

two of them (Ibid). Politicians have adjusted to the way media work and in turn this has 

changed how politics is ”done” (Ibid.). 

4.5 POLITICAL LOGIC

The basic definition of political logic is that it is a theory that describes politics as 

collective and authoritative decision making together with the implementation of 

political decisions (Strömbäck, 2009). According to Jesper Strömbäck (ibid.) the term 

political logic is a less evolved idea than media logic but useful nevertheless as it helps 

us to understand how mediatisation shapes as well as reshapes politics. When political 

logic is dominating, according to Strömbäck, media and its content are more influenced 

by the political system, its institutions and actors (Ibid.).  

Issue framing is viewed as an indicator of that political logic is more prominent than 

media logic (Strömbäck, 2009). 

Political logic consists of at least the following six dimensions according to Strömbäck 

and Esser: 

• A power allocation dimension: the efforts to, and processes of, 
distributing and allocating political power through elections or 
appointments. 

• A partisan dimension: the efforts to win partisan advantages, mainly 
although not exclusively through elections. 

• A policy dimension: the efforts to, and processes of, defining 
problems that require political solutions, and of finding solutions for 
politically defined problems. 
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• A deliberation dimension: the efforts to, and processes of, 
deliberating, building consensus, or compromising between different 
policy proposals, and of making authoritative decisions. 

• An implementation dimension: the efforts to, and processes of, 
implementing political decisions. 

• An accountability dimension: the efforts to, and processes of, 
monitoring political decision making and implementation, and 
holding those responsible accountable for their conduct. 

  (Strömbäck and Esser, 2009, p. 213-214).  

Politics and political communication can be governed predominantly by either media 

logic or political logic (Strömbäck, 2009).  When media logic takes the most prominent 

position it shapes […] the means by which political communication and governing is played 

out by political actors, covered by the media, and understood by the people. what people find 
interesting and what is commercially viable for media companies take precedence. […]media 
are essentially perceived of as commercial enterprises with no particular obligation apart from 

catering to the wants and needs of their audiences (Strömbäck, 2009, p. 214-215) . When 

political logic prevails […] the needs of the political system and political institutions take 

center stage and shape how political communication is played out, covered, and understood. 
[…] what is important for people to know, as interpreted mainly by political actors and 
institutions, takes precedence. […] Media are perceived as political or democratic institutions, 

with some kind of moral, if not legal, obligation to assist in making democracy work. 

(Strömbäck 2009, p. 215).

5. MATERIAL

5.1 SELECTION 
The German-language newspaper Die Welt and the English-language newspaper The 

Moscow Times were chosen to be analysed due to the fact that my skills in these two 

languages, though not a native speaker, should enable me to perceive the nuances of 

these two languages and treat the texts in an equal manner. Another reason was that the 

newspapers are made under markedly contrasting conditions as Germany was on the 

17th spot (Freedom House, 2013) on the press freedom index and in the cultural sphere, 

usually referred to as ”the West”, and Russia, on the other hand, was number 148 on the 
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aforementioned press freedom index and situated in the ”East” (Ibid.). The fact that the 

newspapers cater to different groups and are published in different countries and have 

journalists with possibly markedly different cultural backgrounds make them well suited 

for a comparative analysis when the aim is to perform a  most different systems design 

analysis, which this study does. 

The Moscow Times was owned by the Finnish Sanoma Group in 2013 but the majority 

of the journalists were Russian. Being owned by the Finnish Sanoma, The Moscow 

Times (together with its nowadays suspended sister newspaper the St. Petersburger 

Times) has long been viewed as the to go page and paper for many non-Russian 

speaking journalists who cover the Russian sphere as well as the urban Moscow middle-

class and the English-speaking intelligentsia in Russia. However, in late April 2015 it 

was made public that Sanoma would sell The Moscow Times, as well as its one-third 

stake in Vedomosti, Russia’s most influential business newspaper (Roth, 2015, 30th 

April). The deal ends 23 years of uninterrupted foreign ownership of The Moscow 

Times (Ibid.). The sale follows a new law that limits foreign companies to own more 

than a 20 percent stake in Russian firms. The legislation was adopted last year with the 

reasoning that it was needed to ensure Russia’s national security (Ibid.). How this will 

affect the newspaper is yet to see, but this sale does not affect how the 2013 articles 

were produced. At the time of the Moscow mayoral election Andrew McChesney held 

the position of editor-in-chief, a job which he held for almost two decades before being 

succeeded by Nabi Abdullaev in 2014 (The Moscow Times, 2014).

Die Welt (German: ”The World”) was founded in 1946 and is part of the Axel Springer 

concern since 1953 (NE). It is a conservative German newspaper that in 2013 had a 

circulation of approximately 225 000 copies (IVW, 2015). The newspaper is one of the 

most influential in Germany (Encyclopaedia Britannica). It is distributed nationwide in 

Germany and in several other countries (Ibid.). Die Welt was already a conservative 

newspaper when Axel Springer (✝ 1985) bought it, but it became even more 

pugnaciously anti-fascist and anti-communist under his ownership (Ibid.). In 2013 Jan-

Eric Peters was the editor-in-chief at Die Welt (and still is) and at the time of the 

Moscow mayoral election Thomas Schmid was the publisher. 
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Every article in the study is considered as one (1) unit of analysis. All articles were 

collected from the Swedish media archive ”Retriever” (Retriever, 2015). Retriever is a 

Swedish full text newspaper material online archive that provides printed and digital 

material from all major Swedish daily newspapers, provincial newspapers and hundreds 

of magazines, journals and periodicals together with more than 270 million newspaper 

articles from all over the globe (Retriever, 2015). The essay does not differentiate 

between articles that were in print and those that are only to find online, it analyses and 

encompasses them all. The reasoning behind this is that many of them are in both the 

print and online versions of the newspapers. 

Alexei Anatolievich Navalny (Алексей Анатольевич Навальный) is a man of slightly 

varying names in this essay: Alexei Nawalny and Alexei Navalny. This occurs since his 

name is transliterated differently in different languages in order to best fit the patterns 

and pronunciation of the target language. 

In order to find the articles on Navalny in English the transliterated versions of his last 

name ”Navalny” AND ”mayoral election” was typed into Retriever. The following 

restrictions/perimeters were added:  Exclusively articles from the Moscow Times, and 

the time frame was limited to 09.08.2013 to 09.10.2013 (31 days before and after the 

election). This is because any campaign is at its most intensive right before the election 

date, and one month after and it is interesting to see what the newspapers write when 

they have the answer sheet. After that all texts that were not news text (e.g. texts such as 

blurbs, chronicles, editorials or video materials) were weeded out manually by the 

undersigned. 

The procedure for Die Welt followed the same pattern, ”Nawalny” AND 

”Bürgermeisterwahl” was typed in and the same time frame was added. All non-news 

text were then removed manually. The reason for excluding all texts apart from news 

texts is that they have another ”nature” whereas news articles are supposed to be 

objective and impartial which makes their frames more interesting and relevant to 

analyse. This means that the essay will not answer how The Moscow Times and Die 

Welt overall framed the election and Navalny, but rather how the news pages did that. 

At a total, Die Welt has produced 24 articles relevant to the study and The Moscow 

Times 51 texts during the set time frame. 

!22



Regarding the photographs accompanying some of the articles: it can be asserted that 

photographs are inarguably important aspects in framing but due to the essays 

limitations it was decided that the photographs would not be taken into account at this 

stage. The photographs deserve their own essay but this paper is limited to texts only. 

The quantitative method has often been criticised for only observing the manifest 

meaning of the material, ignoring the underlying message, as well as subjected to the 

critique that it is impossible to measure a text. However, Esaiasson et. al. (2012), argue 

that a quantitative content analysis often implies a pre-interpretation of the material in 

order to later be able to place the units in the correct category (Esaiasson, 2012). 

Framing theory, which is used in this essay, has qualitative streaks as it is interpretative 

by its nature which in turn enables the study to comment on the message and what is 

made salient and that which is not. 

5.2 IMPLEMENTATION

This quantitative analysis is inspired by a coding scheme that Jesper Strömbäck among 

others has used in a study about the mediated image of politics and the way media 

frames politics in the national election campaign in Sweden 2006 (Strömbäck, 2009). 

However, it has been modified slightly and some additions have been made in order to 

tailor it to fit this specific study and area. 

In this coding scheme there are 18 variables and every variable describes a trait that 

differs between the units of analysis (Esaiasson et al., 2012) 

Every unit of analysis has in turn been given its own variable value depending on which 

newspaper it originates from. This means that this study has two values for the first 

variable, namely Die Welt (200- -) and The Moscow Times (100- -).  

This essay applies one time frame only and it is not divided into different parts and is 

thus not a variable in the coding scheme. 

Variables 3-6 in the encoding scheme consist of the different main-frames. In order to 

answer which kind of frame, every article (unit of analysis) is given different possible 

frames/values; issue frames, game frames and sensationalism frames. In addition there 

are the options Other (if the article fits neither of the three aforementioned) and Not 

applicable in case the variable was missing altogether. 
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Variable 3 refers to the framing of the title and variable 4 to the framing of the lead 

paragraph and variable 5 refers to the framing in the body text. Variable 6 describes  the 

dominating frame in the article. This means that we can view the unit in both a micro 

perspective (title, lead paragraph and body text separately), but also in a macro 

perspective (dominating overall frame) and see how they relate to each other. 

If an article shows more than one kind of framing the study employs the major portion 

principle, which means that the article is classified according to which frame that 

predominates the article (Esaiasson et. al., 2012). 

6. METHOD

This essay employs a quantitative comparative content analysis. It will first critically 

examine the texts in Die Welt and The Moscow Times and observe how they frame 

Navalny and the election, and then compare the results. The reason behind doing a 

quantitative analysis instead of a qualitative analysis is that the material is so extensive 

that picking 5-6 articles at random and analyse them would likely say nothing about the 

material at large. A quantitative content analysis answers how frequently something 

occurs or how much space it makes up of the total material, which makes it a suitable 

tool when one administers a larger material and wants to be able to measure the results 

in numbers (Esaiasson et al., 2012). As this essay aims to give an overview and not just 

how Navalny and the election are framed in a few chosen articles, this method suits the 

research aim and question. 

When conducting comparative studies of different countries or entities there are 

essentially two possible approaches when choosing cases to compare (Dimitrova & 

Strömbäck, 2005). Possibility one is the most different similar systems design and the 

other is the most different systems design (ibid.). The former approach examines the 

differences in otherwise similar systems, and the latter approach focuses on trying to 

find similarities in the systems that otherwise are like apples and oranges. 

This essay employs the most different systems design as it is interested the similarities 

of two countries with vastly different working conditions for journalists. 
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6.3 RELIABILITY

Any quantitive study worth its name lastly employs a reliability test that tells us how 

well or how poorly the research was made (Esaiasson et al., 2012). 

In order to check intracoder reliability, 10 % of the Die Welt texts and 10 % if the 

Moscow Times texts were randomly picked out and recoded by undersigned. The 

reliability score was 0.97 using Holsti’s formula. This level of agreement was 

considered sufficient. It would have been germane to have had another fellow student to 

recode the articles but due to the language barriers that Die Welt posed this was not 

feasible. 

6.4 VALIDITY

Validity can refer to many different things. It could mean that one’s theoretical 

definitions and operational indicators correspond, an absence of systematic errors and 

thirdly that one measures what one claims to do (Esaiasson et al., 2012). 

Esaiasson et al. (2012) differentiates between construct validity (no.  1 and 2) and no. 3 

which they call result validity. A lack of systematic and unsystematic errors results in 

high result validity. 

In order to have god result validity two things must come about: construct validity must 

be high (i.e. clear of systematic errors) and secondly reliability must be high, which 

means that it has to be free from accidental and un systematic errors (Esaiasson et al., 

2012) 

The fact that a study has high validity implies that is measures what it claims to 

measure, nor does it contain systematic error. Also, the theoretical definitions that are 

offered must correspond with how the material is collected and interpreted (Esaiasson et 

al., 2012). The study must also obtain high reliability which means that the analysis 

doesn’t contain random or unsystematic error (Esaiasson et al., 2012). 

The validity of this study is founded in the fact that it is based on a previous study by 

achieved scholars (Strömbäck 2009 and Asp, 2011) and that the intracoder reliability is 

satisfactory according to Holsti’s formula. These two factors, high construct validity and 
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high reliability, together proves the result validity of the study according to Esaiasson et. 

al. (2012), which I claim that this study has.

6.5 METHOD CRITICISM AND DISCUSSION 

Further research is needed to strengthen the results presented in this essay. However, the 

amount of articles was fairly big and should thus give an adequate picture of how Die 

Welt and The Moscow Times framed the Moscow mayoral election and Alexei Navalny 

in their texts. 

Be that as it may, there are several limitations to this analysis. Firstly, this study has 

omitted all photographs of Navalny. Albeit a conscious choice, it is a draw back as it is 

not uncommon that the reader skims through the newspaper and only looks at the titles 

and the photos, i.e. they do matter in order to get people to read the articles and it can be 

presumed that the message in the photo affects how the text is perceived altogether to at 

least some extent. 

Another limitation was Retriever, the newspaper online archive. Retriever is a 

convenient tool for getting an overview, but it cannot be trusted not to change the 

articles to a certain format or to arbitrarily cut them short, this was discovered by chance 

and could thus be solved because the material wasn’t too abundant and it could be 

checked manually. Nevertheless, using Retriever for an even more comprehensive study 

of this style might not be the optimal solution. 

The method used is not infallible. The main problem with the method has been the 

undersigned. My limited experience of especially coding and statistics made it 

necessary to recode the first 20 articles because I felt that I had changed as a coder as I 

reached article number 75. When conducting a study like this it is important to 

remember that I, as a coder and researcher is not infallible and that no matter how 

precise the coding schedule there are bound to be moments where I am subjective. It is 

impossible to be entirely confident how another person with another background and 

knowledge would have interpreted some of these articles. 

. 
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7. RESULTS AND ANALYSIS

In this section the results of the collected data and findings will be displayed and 

explained. A total  of 75 articles have been analysed (Die Welt 24 and the Moscow 

Times 51) in this study. As the study consists of less than 100 articles all numbers will 

be displayed as they are and not in percentages. 

First we will look at the overall main-frames in the newspapers together, and then look 

at them newspaper by newspaper. Thereafter the sub-frames will be examined. 

7.1 MAIN-FRAMES

A. Dominating frames in full articles on the Moscow mayoral 

election and Navalny in Die Welt and The Moscow Times
The dominating overall frame refers to the overall impression after having read both the 

title, the lead paragraph and the body text. The game frame refers to politics as a game, 

a strategy and how politics are conducted, rather than actual politics, i.e. what has 

happened or what has been suggested which is what the issue frame covers. The 

sensationalism frame covers scandals and any morally dubious behaviour of the 

politicians. 

Dominating overall frame

Issue Frame 1                                                                                                   

Game Frame 50                                                                                                 

Sensationalism Frame 19                                                                                 

Other 5                                                                                                             

Not Applicable 0                                                                                               

50 of 75, i.e. two thirds of the articles were dominated by the game frame whereas only 

one (1) out of the 75 articles employs the issue frame.  There are 19 cases of the 

sensationalism frame (roughly 1/4 of the articles) and 5 are coded as Other as they do 

not fit into either of the previous ones. In sum: the game frame won the race. 
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B. Frame in title in full articles on the Moscow mayoral election and 

Navalny in Die Welt and The Moscow Times
These numbers show which kind of main-frame that is used in the titles in The Moscow 

Times and Die Welt. In the term titles, potential subtitles and subheadings are included. 

Frame in title
Issue Frame

9
Game Frame

33
Sensationalism Frame

12
Other

21
Not Applicable        0                                                                            

What is shown is that almost half of the articles are game framed (33), 21 are framed as 

Other, 12 of them employ the sensationalism frame and the remaining 9 use the issue 

frame. 

C. Frame in lead paragraph in full articles on the Moscow mayoral 

election and Navalny in Die Welt and The Moscow Times 

The lead paragraph refers to the possible introduction to the article, frequently written in 

bold. However, only Die Welt actually had clearly defined lead paragraphs, whereas The 

Moscow Times does not use lead paragraphs in their articles, therefore a relevant 

comparison can not be made. Retriever automatically puts the first paragraph in bold 

but that was ignored, and instead all articles were manually checked online in order to 

determine their ”true lead paragraph”. The results here should therefore be interpreted 

with these conditions in mind. 

Lead paragraphs total

Issue Frame 1                                                                                                  

Game Frame 3                                                                                                 

Sensationalism Frame 2                                                                                 

Other 0                                                                                                             

Not Applicable 18                                                                                              
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The amount of lead paragraphs with issue frames make up 1 out of 24 and 3 uses game 

frame. 3/4 of the Die Welt articles lacked a lead paragraph and the remaining 2 used the 

sensationalism frame. No lead paragraph could imply that the article is too short to need 

one which in turn could suggest that the articles published by Die Welt usually are of 

shorter character.  

  

D. Frame in body text in full articles on the Moscow mayoral 

election and Navalny in Die Welt and The Moscow Times
The body text is usually the largest portion of the text and thus it is of considerable 

importance when deciding the overall dominating frame. 

Body text frames

Issue Frame 2                                                                                                  

Game Frame 50                                                                                                 

Sensationalism Frame 18                                                                                 

Other 5                                                                                                             

Not Applicable 0                                                                                              

Fifty, i.e. two thirds of the news texts used the game frame but the second largest frame 

is the sensationalism frame (18) as it makes up almost 1/4 of the total frames. Two body 

texts are dominated by the issue frame and 5 out of 75 are defined as other, i.e. about 

politics but not entirely fitting into any of the other former frames. 

7.2 MAIN-FRAMES BY NEWSPAPER

A. Comparison between the use of main-frames in the titles
Separating the newspapers we see that The Moscow Times uses the game frame more 

frequently (24 out of 51) in comparison to Die Welt that uses said frame in 9 out of 24, 

i.e. roughly in 1/3 of their titles. Also it can be noted that Die Welt is more likely than 

The Moscow Times to use the sensationalism frame as well as the issue frame (7/24 

versus 5/51). 
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The category Other is considerably more frequent in The Moscow Times than in Die 

Welt (20/51 compared to 1/24).  

B. Comparison between the use of main-frames in the lead 

paragraphs
Since The Moscow Times doesn’t make use of lead paragraphs a relevant comparison 

between the two newspapers is not applicable. Please see ”Frame in lead paragraph in 

full articles on the Moscow mayoral election and Navalny in Die Welt and The Moscow 

Times 09.08.2013-09.10.2013”  for the full analysis. 

C. Comparison between the use of main-frames in the body text
The Moscow Times and Die Welt are both most commonly using the game frame 

together with the sensationalism frame. However the Moscow Times makes more use of 

the latter than Die Welt. The Moscow Times uses the game frame in 32 of their articles 

(roughly 2/3) and Die Welt in 17 out of 24. 

Fourteen out of fifty-one of The Moscow Times articles use the sensationalism frame in 

the body text, 4 are categorised as other and 1 out of 51 use the issue frame. Die Welt in 

turn uses the game frame in 3/4 of their articles (18/24) , just under 1/5 (4/24) employ 

the sensationalism frame and 1 use the issue frame. The rest (1) is coded as Other. 

D. Comparison between the use of main-frames in the overall 

text
The Moscow Times uses the game frame in 33 of the 75 articles, 13 (approximately 1/4) 

employ the sensationalism frame, 1 is issue framed and the remaining 4  are categorised 

as other. 

The game frame predominates in 17 (just under 3/4) of Die Welt’s overall texts, 6 of 24  

use the sensationalism frame and 1 was coded as other. The issue frame was not 

dominating a single article in Die Welt. 

What these numbers show is that the overall dominating frame corresponds fairly well 

with the frame that dominated the body texts in both newspapers. 
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7.3 SUB-FRAMES

A. Comparison: The horse-race frame

The horse-race frame is present when the text to some extent is about or mentions the 

fight about peoples’ votes and the ”fight” for the votes, together with winners and losers 

in the aforementioned fight. 

The Moscow Times used said frame in 25 out of 51 articles. Die Welt did so in 14 out 

24 cases.  

What is shown here is that Die Welt is somewhat more likely to use the horse-race 

frame in their articles than the Moscow Times, which employs said frame in just under 

half of  their articles. 

B. Comparison: The politicians as individuals frame

The frame refers to whether the articles wholly or partially focus on politicians as 

individuals or not. Politicians as individuals means that the text mentions how the 

politicians are as persons, their behaviours, characteristics and interests instead of them 

being spokespersons for political parties and ideas. 

The Moscow Times employ this frame in 4 of their 51 articles, which is less than 1/10 

and Die Welt uses aforementioned frame in 6 out of 24 articles, which is roughly 1/4. 

In short, The Moscow Times is less likely to focus on politicians as individuals than Die 

Welt. 

C. Comparison: Media as agents frame

The media as agents frame refers to whether the journalists reflect upon how media acts 

and how its actions might affect politics in any way or not.  

The Moscow Time uses this frame in 9 of their 51 articles (roughly 1/5 of their articles) 

and Die Welt does not employ the frame at all. The results could lead to the assumption 

that journalists at Die Welt do not ponder upon their and their colleagues’ role and how 

it might affect the election. 
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D. Comparison: The citizens as victims frame

The frame refers to whether the articles portrayed citizens as suffering because of the 

current political situation. 

The citizens as victims frame was not commonly used in either of the newspapers, but 

slightly more prevalent in The Moscow Times. Two out of twenty-four of Die Welt’s 

texts use this frame and 7 out of 51 in the Moscow Times.  

A possible explanation for this could be that the journalists at The Moscow Times have 

easier access to the Ivanovs and Petrovs on the streets and also that they are aware of 

the results of current politics in a more obvious way as they are present in Russia. 

E. Comparison: The political mistrust frame

The frame refers to the amount of political mistrust in the articles. Political mistrust is 

coded as present when the article portrays one or more citizens as wary or skeptical of 

politicians, or if the journalists speculate that a certain action will lead to increased 

political mistrust among the population. 

The Moscow Times employs this frame in 6 of their 51 articles and Die Welt did not use 

this frame in any of their articles.  

F. Comparison: The political strategy frame

The frame refers to whether the articles mention political strategies or not. An example 

of political strategy is when the text describes how the candidates are trying to gain 

more votes or power in general. 

Nineteen (just under than 1/3) of The Moscow times articles use the political strategy 

frame and in Die Welt a little less than half of the articles apply the political strategy 

frame (11/24). Here, the numbers show that the newspapers were behaving in rather 

similar ways regarding the political strategy frame. 

G. Comparison: The news management frame

The frame refers to how many of the articles that refer to how parties and politicians act 

in order to better their publicity or how they act in order to lessen the impact of bad 

press. 
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This frame was present in a few of The Moscow Times articles (4 out of 52) but not at 

all present in Die Welt. Nonetheless, this is a difficult frame to determine since in a way 

every single word that a politician utters in a way means to either improve or increase 

their publicity and visibility in some way or another. 

H. Comparison: The conflict frame

The frame refers to the level of conflict in the articles. The conflict may be real or 

imagined. Low levels of conflict were coded as a not present since some sort of tension 

is needed in most stories in order for them to make it into the newspaper. One often 

occurring ”conflict” in the texts was when two opinions were pitted against each other 

or when one politicians criticised an opponent. 

The conflict frame was used in 29 (2/5) of The Moscow Times texts, and approximately 

7/24 of the articles in Die Welt. 

I. Comparison: The human interest frame

It was a rare occurrence that the newspapers wrote about the voters and how they fared, 

felt and were affected by the happenings surrounding the election. 

3 out of 51 of The Moscow Times texts and 1/24 of the Die Welt articles used this 

frame. 

J. Comparison: The economic consequence frame

The economic consequence frame is coded present when the article partly or wholly is 

about how a certain action or happening affects the country’s economy or its citizens’ 

economy. 

The economic consequence frame was rare in The Moscow Times (1 out of 51 articles) 

but not present at all in Die Welt (0/24). This makes the sub-frame the rarest of them all. 

7.4 ALEXEI NAVALNY

A. Comparison: Alexei Navalny’s narrative position

This frame refers to how Alexei Navalny is positioned in the article, if he is portrayed as 

passive and that things are happening to him or if he is an active agent who does things. 
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In the vast majority of the articles in both newspapers he is a passive object. The 

Moscow Times uses Navalny as an object in 40 out of 51 of their stories whereas Die 

Welt does so in 15/24 of theirs. 

B. Comparison: Assessment of Alexei Navalny’s character

The frame refers to  how Navalny is portrayed in the articles. Navalny’s character is 

coded as favourable if the text uses flattering words and overall put him in a good light. 

Navalny is neutral if either the articles mention both pros and cons or if they are free 

from words that assess his character. He is coded as unfavourable if the articles put him 

in an unflattering position and mention flaws. 

The Moscow Times criticises Navalny on a few occasions (2), but is mainly neutral in 

their descriptions (35) and they describe him as favourable in 14 of their 51 articles. Die 

Welt on the other hand describes him in a flattering way in slightly more than half of 

their articles (13 of 24) and neutral in the rest (11). 

This indicates that the German journalists, for some reason, consciously or 

unconsciously give a more positive picture of Navalny than their Russian counterparts. 

7.5 SUMMARY

A. Both newspapers predominantly make use of the game frame. 

B. Die Welt and the Moscow Times alike employ quite many of the sub-frames. The 

most common is the horse-race frame (both newspapers) and the conflict frame 

(The Moscow Times) and the political strategy frame (Die Welt). The least used 

sub-frame in both newspapers is the economic consequence sub-frame. 

C. Navalny is mainly portrayed in a neutral or flattering way in both newspapers but 

Die Welt is more likely to write flattering things concerning him than the Moscow 

Times. He is also more likely to be a passive object rather than an active subject in 

both newspapers. 

D. The newspapers are relatively in sync in most of their frames. The point where they 

differ the most is media as agents frame. It is a sub-frame that Die Welt does not use 

at all but The Moscow Times does.  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8. CONCLUSIONS

Based on previous research (Strömbäck, 2009), the results obtained in this study could 

be considered fairly expected. However, from  both a journalistic and  a democratic 

perspective this is quite unsatisfactory. Media logic pervades the articles and political 

logic is lacking in both newspapers. The dominating overall frame is the game frame 

and the issue frame landed on a meagre 1 % overall. 

8.1 FRAMING

Capella and Jamieson (1997) write that the game frame usually likens politics to sports, 

games or wars. In Die Welt and The Moscow Times game framing is the most common 

way of framing the happenings surrounding Navalny and the election. One reason for 

using the game frame in Die Welt might be that the readers are likely not well versed in 

Russian gubernatorial politics, nor interested in them but the game frame makes them 

accessible nevertheless.  

However, the game frame e.g. makes it easier to avoid mentioning Navalny’s actual 

political agenda as it does not focus on political content, and as a consequence both 

newspapers can avoid writing about and problematising Navalny’s view on 

immigration, Chechens and the general racism and xenophobic tendencies that have 

surged in the ethnically wide-ranging Russia in recent years. 

It could be an interesting subject for a future study to compare how the far right is 

otherwise framed in media. How does Die Welt frame Jobbik in Hungary or Golden 

Dawn in Greece? When the far right is rising elsewhere in Europe but Russia, do Die 

Welt and The Moscow Times describe the party leaders in as flattering terms as they do 

with Navalny? If not, why? 

Van Gorp (2010) says that narrative roles are a type of framing. What Navalny’s 

position in the texts tell us is that he is more often an object rather than a subject and 

that he is generally viewed as an either neutral character or as the good guy. This is an 

interesting combination. This makes it feasible that he is described as some sort of poor 

martyr whereas the other agents are possibly described as bad guys with power. This 

rings a bell to Vladimir Propp’s Morphology of the folktale (1968) on classic fairy tale 

characters and narratives. According to Propp (1968), every story needs a hero, and this 
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hero can have different forms such as  for example the fool hero or the victim hero. 

Navalny is probably somewhere on the spectrum of the latter. But for every hero there 

also has to be a villain. When described as a Kremlin or Putin critic Navalny’s character 

was not coded as ”favourable”, despite the fact that in the Western cultural context, 

being a Putin critic is often viewed something flattering. Had this been coded as 

favourable, Navalny’s character would have been coded favourable next to 100 % of the 

time.  

It could also be of interest in a later study to add the same parameters that have been 

used on Navalny but instead apply them on the way president Putin is framed in the 

articles. Despite this election being a mere gubernatorial election and Putin not 

participating as a candidate he is omnipresent in the texts. Navalny is continuously 

pitted against him even though it would be more reasonable to match him only against 

Sobyanin who is his actual opponent in the election. This could indicate that Navalny is 

interesting not because of his politics per se, but rather because he is not Putin. This 

again is a symptom of that what Shevtsova (2013) called ”personalised power” where 

Putin is the power and somehow embodies the entire Russian political field – and 

Navalny possibly personifies the opposition. 

On this topic, there was also the sub-frame that focused ”politicians as individuals”, i.e. 

it is a frame that is present in texts about politics but it does nothing for the political 

content. This frame was more prevalent in Die Welt than The Moscow Times. There is 

no sure way of determining the very reason behind this, but to put it in game frame 

terms: It is easier to follow a singular athlete and cheer for him/her than to know the 

team behind the person and all the intricate rules of the game. 

In addition, as Laurelle (2013) writes, the modern natsdems target the educated urban 

middle-class, which coincides with the target group of the Moscow Times, namely 

middle-class, educated Muscovites and expats. To explicitly present Navalny in 

unfavourable terms would be to challenge or likely upset their readers. 

Another malady of game framing is according to Jamieson & Capella (1997) that game 

frames make the readers more cynical and less knowledgeable about important social 

issues. The (philosophical) question is, in an authoritarian state, does reporting on this 
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matter, as the general public could be suspected to possess limited power to change the 

conditions anyway? 

Research shows that game frames can also result in political mistrust and a lessened 

political interest (Cappella & Jamieson, 1997). According to Strömbäck (2009) it is not 

impossible that a high amount of sensationalism frames might cause similar effects 

among the voters. If the game frame is the most common frame, and perhaps was so 

even prior to the election, it is rather surprising that the political mistrust  frame was not 

used at all by Die Welt and only present in 6 out of 51 of The Moscow Times articles. 

What could be the reason behind this? Is the average Ivanov still afraid of talking 

openly about politicians even though the Stalin years are over? Or is the political 

mistrust so axiomatic that there is no need to voice it because everybody already 

knows? Oates (2009) for example discusses how pervasive political mistrust is in 

Russian Society. However, political mistrust was coded as present only when the 

general public expressed it. It was not coded when journalists themselves showed it. 

However, as Russian journalistic tradition would have it, the journalists […]view 

themselves more as political players than political watchdogs or challengers of the political 

status quo.(Oates 2006, cited in Oates 2009, p. 359). This is contrasted by the German 

journalistic ideal that does not approve open editorial endorsements of specific political 

candidates, despite the fact that there is a long history of newspapers having an 

expressed political leaning as well as  party press newspapers (Esser and Hemmer, 

2009). Despite this Die Welt is more positive to Navalny than The Moscow Times. The 

reason behind this remains unclear. In addition to earlier suggested explanations it could 

as well be a question of the Russian journalists possessing more disadvantageous 

background information concerning the opposition politician, or their being considerate, 

due to certain circumstances, with expressing any form of support. 

Moving over to the issue frame. It was the most uncommon frame in both newspapers, 

but a plausible logic behind it could be found. Moen-Larsen (2014) writes about how 

Navalny favours ”normal nationalism” rather than ”extreme nationalism” and Laurelle 

(2013) writes that despite the fact that Navalny’s ideology isn’t consistent, it has 

translated to political success. These facts could partly be the reason to why the 

newspapers do not write much about Navalny’s actual political ideas: they are poorly 
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articulated and inconsistent, and their inherent ambiguousness makes them unsuitable 

for news articles because media logic rules the  newspapers, and explaining them 

requires too much of political knowledge of the readers. 

The least used sub-frame in the study was the economic consequence frame. This is a 

frame that demands more profound knowledge both from the journalists, as well as the 

readers, and is therefore related to the issue frame mentioned above. It is therefore 

logical the economic consequence frame it is not very compatible with the game frame 

and media logic, which corresponds with the results obtained in the study that it is the 

least common. However, it could be argued that this is an unfortunate situation since  it 

leaves the German readers with less information than could be given about how the 

political situation in Russia might affect the Russians and themselves money-wise, as 

well leaving the Russian readers uninformed, and through that, also less equipped to 

vote according to their own interests. 

The sensationalism frame was the second most common main-frame overall and present 

in 19 out of 51 articles. The explanation for this is that there were several articles on the 

topic of Sobyanin’s young daughter owning a a very expensive apartment in a building 

where buying an apartment is not allowed, as well as some articles on the topic of 

Navalny possibly owning a Company in the Balkans (owning foreign companies is not 

compatible with standing for election in Russia according to current laws). 

8.2 MEDIA LOGIC AND POLITICAL LOGIC

The findings in this study show that the game frame was the most common overall 

frame, and the sensationalism frame the second most common. This signals that media 

logic is more prevalent than political logic according to Strömbäck (2009). 

Content is affected by norms and working conditions according to Altheide and Snow’s 

(1979) theory of media logic. Being a journalist in Russia comes with certain hurdles in 

the form of poor financing, pressure from party officials and violence against them 

(Oates, 2009). The journalists at Die Welt have very different working conditions 

compared to their colleagues at The Moscow Times, yet their results are very similar. 

Since the Moscow Times not only caters Russians, but also other English speaking 

individuals that perhaps possess a  limited knowledge of Russia and Russian politics it 
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is quite logical that they apply the game frame because it makes the news more 

entertaining and more easily accessible (Strömbäck, 2009).  

When media collaborates with opinion-pollsters in order to see how the general public 

is inclined to vote, the image of what is happening more important than the actual 

content (Altheide and Snow, 1979). This means that the actual issues are put aside as the 

public instead is focusing on who is winning and who is losing (Ibid). This is illustrated 

by the fact that the issue frame is the dominating overall frame in only 1 % of the texts 

in Die Welt and The Moscow Times.  

Issue framing is according to Strömbäck (2009), a sign that political logic is more 

dominant. Issue framing, being seldom seen in the articles, again makes it plausible to 

say that media logic indeed is dominating the articles. 

Also, based on the fact that Altheide (2004) states that political culture and political 

communication are connected via the same format that is used in entertainment media it 

is interesting to observe that the game frame indeed is the most frequent one as it 

employs many characteristics of sport, game and war jargon. Lastly, the conflict frame 

was prevalent in both newspapers, and the most common conflict was when one 

politician verbally attacked an opponent that was not present in the text. All in all, the 

verbal jabs could be considered reminiscent of the way participants in reality TV-

programs trash-talk their fellow contestants in syncs. Media logic 1-0 Political logic. 

8.3 FINAL COMMENTS

In the early stages of this essay the plan was to analyse mainly Scandinavian 

newspapers. This, however, turned out to be not feasible as there were so few articles 

existing on this topic in the major Scandinavian newspapers that the material wasn’t 

sufficient for an essay at this level. This alone is an interesting observation as Russia 

borders to two out of five Scandinavian countries, something which in it self should 

qualify it for a certain amount of news’ coverage. Here it would probably would have 

been of interest to analyse the Scandinavian agenda-setting as well as the Nordic 

gatekeeping regarding Eastern European news.

Lastly, this essay serves another purpose as a time document: Navalny himself has 

proclaimed ambitions to run for president. Hence, if Navalny manages to break into the 
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political scene and establish himself even further these results could be useful in a later 

comparative study if one is interested in investigating if or how the portrayal of Navalny 

changes with him becoming less of a political underdog. How would he be framed if he 

became mayor? And after that? One of the reasons as to why the Moscow mayoral 

election is of outmost importance is that it is a chair that has been held by previous 

presidents like Boris Yeltsin. As a political trendsetter the approval of the Muscovites is 

important for anyone who wants to be the head of the Russian Federation. Sobyanin has 

been suggested as a possible successor of Putin. But had Sobyanin lost the election, any 

dreams of presidency would have been crushed. Had the opposition won, it is in turn not 

impossible that the rest of Russia would have followed after a while. Moscow it the 

Russian equivalent of New York, if you can make it here you can make it anywhere. 

Navalny’s slogan ”Change Russia, start with Moscow” is not arbitrary. After all, even 

Lenin was of the opinion that the revolution had to start in Moscow and St. Petersburg 

rather simultaneously, but that between Moscow and St. Petersburg, Moscow was the 

one most likely to rise first (Lenin, 1972 (1921)). 

9. FURTHER STUDIES

Researching things pertaining to Russia is not always a walk in the Gorky Park. They 

way the country’s political landscape rapidly changes makes it more complicated to 

address future studies as the circumstances may have changed, or the phenomenon 

might be over when it is time to execute the idea.  

That said, the possibilities are endless when it comes to studying elections in news 

media. My suggestion for further studies would be to redo this study, but applying the 

variables to Russian language media and then compare the results with other Western 

newspapers. However, I would suggest the inclusion of more variables that focus on 

how Alexei Navalny was positioned when the articles spoke of president Putin and 

further investigate how the narrative surrounding them is constructed. A variable 

dealing with the fact that Russia is not considered a democracy by several institutions 

would probably be relevant too. 

A second option would be to give the photographies in the articles the attention they 

deserve and add the results of the picture frames to this study. 
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A additional suggestion for further studies would be to redo this study during the next 

mayoral/presidential election and observe if and how the frames have changed, given 

that Navalny is on free foot and able to participate. We will have to see about that. 
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11. APPENDIX
Appendix I 

11.1 CODING SCHEDULE
Selected newspapers: Die Welt, The Moscow Times. 

Time period: 9th of August - 9th of October 2013. 

Selected texts: News texts published in the newspapers that are accessible through the 

Swedish media archive Retriever. 

Unit of analysis: Complete articles unless something else is explicitly noted. 

This coding schedule and the definitions are largely based on those of Jesper Strömbäck 

(2009) in the book Väljarna, partierna och medierna in chapter 5. Den medialiserade 

valbevakningen. 

1. Newspaper ___________ 

2. Code ________________ 

 

Election 

3. Frame in title  

1. Issue frame 

2. Game frame  

3. Sensationalism frame  

4. Other  

99. Not applicable  

4. Frame in lead paragraph (ingress)  

1. Issue frame 

2. Game frame  

3. Sensationalism frame  

4. Other  

99. Not applicable  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5. Frame in body text  

1. Issue frame 

2. Game frame  

3. Sensationalism frame  

4. Other  

99. Not applicable  

6. Dominating frame 

1. Issue frame 

2. Game frame  

3. Sensationalism frame  

4. Other  

99. Not applicable  

7. Are horse-race frames present?  

1. Yes  

2. No 

8. Are politicians as individuals frames present? 

1. Yes  

2. No 

9. Are there media as agents frames present?  

1. Yes  

2. No 

10. Are there citizens as victims frames present?  

1. Yes  

2. No 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11. Are there political mistrust frames present?  

1. Yes  

2. No 

12. Are there political strategy frames present?  

1. Yes  

2. No 

13. Are there news management frames present?  

1. Yes  

2. No 

14. Are there conflict frames present?  

1. Yes  

2. No 

15. Are there human interest frames present? 

1. Yes  

2. No 

16. Are there economic consequences frames present?  

1. Yes  

2. No 

17. Is Alexei Navalny an object or a subject in the test?  

 1. Subject 

 2. Object 

 3. Not applicable  

18. How is Alexei Navalny judged?  

 1. Favourable 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 2. Unfavourable 

     3. Neutral 

 

Appendix II 

11.2 CODE INSTRUCTIONS
1. Newspaper 

Every newspaper is given a number according to the following system:  

1. 100 - - The Moscow Times  

2. 2  - - Die Welt 

2. Code 

Every article is given its own code number according to the following pattern:  

100 01 The Moscow Times  

200 01 Die Welt 

3. Framing in title 

Frames in title refers to the main title together with its subtitle or sub heading. There 

are three possible alternative answers: Issue framing, Game framing and 

Sensationalism framing. There are also the alternatives Other and Not applicable, in 

the latter is only to be used in case the article lacks title.  

Issue Framing covers titles that focus on what has happened, what has been 

suggested or what has happened to that extant that it relates to political content.  

For a title to be coded as issue framing it must refer to objective content of politics 

or actual/objective conditions in reality that are relevant to the political content. 

Therefore, titles that are about voting participation are to be coded as issue framing 

if they relate to the importance of voting participation for some cause. Political 

proposals, expressed views of politicians regarding issues or societal conditions that 

are relevant to political issues are also to be coded as Yes.  

Game framing in title refers to that a title focuses on politics as a game, strategy and 

the relationships between different political actors or parties and how politics are 
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conducted. Important indicators are words such as ”winners”, ”losers” together with 

game, sport and war metaphors. Titles that pertain to opinion polls are to be coded 

as game framing. If the title is about politicians as individuals rather than 

representatives for a political party it is too to be coded as game framing. Same 

thing applies to titles that are about voting participation if it can be related to 

success or setbacks for the parties or their candidates (i.e. winning or losing).  

Sensationalism frame refers to titles that focus on scandals, morally and legally 

dubious behaviours of politicians together with verbal slip ups. Articles about 

corruption, crimes and mob connections are also placed in this category.  

Other refers to titles that don’t fit any of the frames mentioned above while there 

still is a connection to politics  

Not applicable refers to titles that either don’t exist or lack any connection to 

politics.  

4. Frame in lead paragraph (ingress)  

Please see variable 4. Lead paragraph refers to the introduction if the article.  

There are also the alternatives Other if the title does not fit into frame 1, 2 or 3, and 

Not applicable, in case the article lacks a lead paragraph.  

5. Frame in body text  

See variable 4. Body text refers to the ”text” only in the article, i. e. with no regard 

to title, lead paragraph etc.  

If it is impossible to determine the frame, the article should be coded as other. There 

are also the alternative Not applicable, in the unlikely case that the article lacks 

body text.  

6. Dominating frame 

Options: Issue frame, game frame, sensationalism frame, Other or Not applicable. 

The latter is only to be used in exceptional circumstances.  

See variable 4 for definitions of the different frames.  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The coding pertains to which frame is dominating the article as a whole, and in 

unclear cases special attention should be given to title, lead paragraph.  

The following variables refer to whether different frames are present or not. Thus, they 

are coded based on their incidence and not on how dominating they are which means 

that an article might contain multiple kinds of frames. 

7. Are horse-race frames present?  

Yes if the article is about the fight about people’s votes and the opinion or if it is 

about the winners and the losers in aforementioned fight. Example: articles that are 

about how someone ”won” a debate  or is about how the parties are faring in 

opinion polls.  

8. Are politicians as individuals frames present? 

Yes if the article wholly or party focuses on how the politicians are as persons, 

which traits, behaviours, characteristics and interests they have- rather than them as 

spokespersons for different political ideas or ideologies.  

9. Are there media as agents frames present?  

Yes if the article wholly or party focuses on how media acts and how it affects 

politics in any way, for example the election campaign. Example: articles that 

discuss how media order and present opinion polls and reflections on media bias 

and which kind of questions media raises.  

10. Are there citizens as victims frames present?  

Yes if the article wholly or partly portray citizens as suffering because of current 

politics or generally are getting more disadvantaged because of the current politics 

on any level, or  if they are disadvantaged because of the politics that one or some 

of the parties are focusing on in their election campaigns (example: parties that 

promote deportation of refugees). Even if the lack of politics are affecting the 
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citizens the answer will be coded as a Yes.  

11. Are there political mistrust frames present?  

Yes if the article wholly or partly portrays a single citizen or multiple citizens as 

suspicious or wary of politicians, or if a certain action is framed as ”this will lead to 

increased political mistrust”. Example: an opinion poll that shows that the citizens 

to a certain degree don’t believe in politicians. 

12. Are there political strategy frames present?  

Yes if the article wholly or partly is about which strategies political parties or 

candidates employ to gain more votes, power and influence or in order to 

undermine their opponents.  

Strategies generally refer to plans to reach a specific goal.This means that articles 

that are about attempts to reach specific target groups are to be coded as Yes. Same 

thing applies to articles on how parties or politicians as individuals are trying to 

improve their image and public reception.  

13. Are there news management frames present?  

Yes if the article wholly or partly is about how parties or politicians act in order to 

improve or increase their publicity or how they act in order to minimise the impact 

of bad press.  

14. Are conflict frames present?  

Yes if there is a relatively high level of conflict in the article. Whether the conflict is 

”real” or not is inconsequential. No if there is low /non-existent level of conflict in 

the text.  

Conflict in this case is when different opinions that at pitted against each other and 

related/linked to one and another or when criticism against something is uttered.  

Articles where one or more individuals criticise each other or others (not necessarily 

present in the article) are to be coded as a Yes.  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15. Are human interest frames present? 

Yes if the article wholly or partly is about the human participants and how they fare, 

feel, view and are affected by the happening in the text.  

Regular humans being mentioned is not enough in order for it to be coded as a Yes. 

A Yes also demands that the article wholly or partly is about the feelings of said 

individuals, together with their, experiences etc.  

16. Are there economic consequence frames present?  

Yes if the article wholly or partly is about economic consequences of something, for 

example political suggestions and ideas from one ore more parties, as well as big 

global affairs.  

Consequences might also be found on the individual level ”How Tony Blair as a 

prime minister affects your wallet” or on a more societal level ”What the new 

government means for  the city Birmingham next year”.  

In order for consequences to count as a such they have to be specified or be made 

concrete. When a party says that they want to increase the taxes it is not enough, but 

if the article says that this will lead to xxx more € for a certain income group it 

should be coded as a Yes. Articles that are market prognoses, growth prognoses or 

about how interest rated develop are therefore also to be coded as Yes.  

 

Navalny 

17.  Is Alexei Navalny an object or a subject in the text?  

Subject if he is portrayed as an active agent doing things, Object if things are only 

”happening”to him” and he is portrayed as powerless. Navalny is also to be coded 

as Object if he is mentioned as a oppositional character and used to contrast Putin 

only. Subject if he is in centre of the article and developed as a character and 

opponent.  

18. How is Alexei Navalny judged?  

Favourably if the article describes him in mainly positive terms using flattering 
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words and angles. Unfavourably if he is described with negative words and in an 

overall unflattering light. Navalny is to be coded as neutral if both pros and cons are 

mentioned or if the descriptions of him are impartial. 
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