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There are two purposes with this 
publication. First is that it should 
work as a guide and secondly that it 
should be read as an inspiration to 
a structured analysis of forest trade 
fairs. All the content comes from a 
study carried out by myself and col-
leagues participating in a conference 
that was held in time for the study. 
The study object was Skogsnolia 
2006, one of Sweden’s two largest 
forest trade fairs. 

Background to study

The idea to this study came out 
of my research on how gender is 
constructed, reconstructed and 
enforced within forestry culture. In 
this context forest days and forest 
trade fairs are important events and 
arenas in this. But I still have not 
found any earlier studies of these 
events. This seems to me as a bit 
strange. Especially since trade fairs 
is a big industry involving many 
people and also a great deal of 
money. One explanation could lie 
in that gender aspects of forestry are 
a quite small research field. There-
fore one positive effect of this study 
was that these aspects got atten-
tion among broader layers within 
forestry.

Purpose...

- 3- 

skogsguide.indd   3 07-09-09   16.42.03



Since there were no earlier studies 
I simply had to create a new met-
hod. One of the aims with the study 
was to perform a method that was 
structured and that the results should 
be able to compare with forthcoming 
studies. I created a method inspired 
by the field of media and commu-
nication studies. All the methods I 
have borrowed from are common 
in this field. The problem is that all 
these methods mostly are used when 
studying media material as printed 
material or television. As a study 
object this type of material has an 
advantage, it is possible for the re-
searcher to go back to and study over 
and over again. In case of a trade fair 
this is not possible, as a researcher 
you must sample a snapshot that can 
be used for further studies.

Some of the methods that I have bor-
rowed from are of a qualitative type. 
This can be a great advantage but one 
of the objectives with this study was 
to get quantitative data to be able to 
make comparisons with (hopefully) 
coming studies. The method that 
finally was created is not in anyway 
perfect but I hope that its shortages 
can be corrected by further use and 
developing. We also made some mis-
takes during the preparations and the 
performance of the study, which I 
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will point out later. But I also think 
it is fair to say that we, despite the 
mistakes that we made, did a quite 
good effort and are pleased. 

PersPective

First I made a basic assumption that 
it is possible to view a forest trade 
fair as a text. In the field of media 
and communication studies text 
refers to written language, spoken 
language, pictures, film etc. With 
this as background it really is not 
that strange to view trade fairs as 
text. There was also a structuralis-
tic perspective in the theoretical 
ground for the study, a assumption 
that language, texts and even trade 
fairs is connected to how we will 
understand the world. The way 
things are described affects our 
understanding and perceiving and 
otherwise. In the end the way we 
perceive something is more im-
portant than how it actually, objec-
tive, is when it comes to our action. 
There lies a great power in the 
describing. These assumptions also 
make it possible to view this study 
in a constructivistic tradition. 
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Methods 
More concrete the first method 
I have been inspired from is the 
quantitative content analysis. A com-
mon method used when studying the 
contents of media. Usually the resear-
cher first makes a code schedule, a 
battery of questions asked to the con-
tent. This can be done on different 
levels depending on size of material, 
aim with the study perspective etc. 
Since it is quantitative the method is 
not that depending on the interpre-
tation of the researcher that can be 
seen as a great advantage, the results 
are also easily comparable. One 
problem is that variations within 
the material can be lost during the 
encoding.

The second inspiration derives from 
audience research which also is a 
common method in media and 
communication studies, especially in 
television studies. Often the resear-
cher when using this method shows 
a smaller group of people a chosen 
TV-program. Afterwards the group 
discusses what they have been seeing 
and how they felt and thought about 
it. On the basis of this discussion the 
researcher later is able to draw con-
clusions and get a better understan-
ding of how the group perceived the 
chosen TV-program. The strength 
with this method is that you instead 
of just relying on your own professio-
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nal interpretation and the sender’s 
ambition are able to actually know 
how the audience perceives it. The 
method is qualitative and therefore 
closer to the study object but the 
results are also harder to generalize 
and more difficult to use for com-
parison. 

Another qualitative method that 
was used for inspiration is parti-
cipatory observation. Common 
among ethnologists and in short it 
is a method where the researcher 
participates in the situation or cul-
ture that he or she studies. In that 
way there is a really short distance 
between the researcher and the 
study object. But the possibility to 
generalize is low and there is also a 
risk that the researcher ‘goes native’, 
unable to separate the perspective of 
the studied from one self. 

The last inspiration derives from 
mail survey. This method is suitable 
when you want to collect answers 
from a on the forehand chosen 
group. The major disadvantage is 
that you don’t have any possibi-
lity to actually know whether the 
answers are accurate or not.

Soon I will describe how the actual 
study was performed but first some 
basic data about Skogsnolia.
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skogsnolia

Skogsnolia is one of Sweden’s two 
largest forest trade fairs and takes 
place every other year. The year of 
2006 the trade fair had during the 
three days it lasted 12 048 visitors 
and 216 exhibitors. The site of the 
trade fair was localized to a forest 
approximately 30 km south of 
Umeå in northern Sweden. There 
was a great diversity among the 
exhibitors and everything between 
socks and heavy machinery desig-
nated for large-scale forestry was 
showed. Skogsnolia themselves did 
not keep any statistics of gender 
distribution among the visitors but 
since the study was depending on 
knowing this we counted during 
one hour how many of the visitors 
that entered that were women and 
men. This was done during the 
same day as the study was perfor-
med (Saturday 17/6 2006). From 
this counting we were able to get 
the proportions that we needed for 
comparison. It showed that this day 
33% of the visitors were women.
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iMPleMentation

The implementation of the study 
was a quite large logistic exercise 
involving around 30 people. Due to 
the interest and help from Skogs-
nolia myself and the others who 
participated in Gender and Forestry 
Seminar held at Swedish University 
of Agricultural Science (SLU) got 
access to the trade fair. With the 
use of a map covering the area with 
each stand pointed out the area 
was divided into four smaller areas, 
each containing 25 to 30 exhibiting 
companies. I also divided us into  
four observation groups and each 
of these was designated an area to 
cover. The groups were given writ-
ten instructions (on the right), code 
schedule (next page), paper, pens 
and a palm computer. On forehand 
I had installed an excel-sheet with 
all the names of the exhibitors and 
columns prepared for the results of 
the observations. In case of pro-
blems with the palm computers 
the groups also was given printed 
versions of the same excel-sheets. 
Before we got going I also gave an 
introduction to the aim of the study 
and some further instructions.

Focus

The study was focused on five dif-
ferent aspects of forest trade fairs. 
First I wanted to know what kind of 
marketing and information material 
the exhibitors handed out on this  
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Design of this study
We will be divided into four groups and each group will be responsible for stud-
ying about 25-30 companies.

• Each group is equipped with a Palm handheld, code schedule and some plastic 
folders for collected material. You observe each stand for 5 minutes and collect 
data according the code schedule.

• One person in the group is responsible for collecting the exhibitors printed in-
formation material and to put this in a plastic folder which also should be marked 
with the name of the exhibitor. In the same folder you can also put any hand made 
notes concerning the exhibitor.

• One person in the group is responsible for asking the direct questions to the 
exhibitor (see code schedule).

• At least one person in the group counts how many men and women that visit the 
exhibitor.

• At least one person in the group counts how many men and women that com-
municate directly with the exhibitor.

• One person in the group is responsible for counting obvious cases where female 
and male visitors are made invisible by the exhibitor.

• The group together discusses what target group concerning gender you find that 
the exhibitor has.

• One person in the group is responsible for input of collected data into the excel-
file on the Palm handheld.
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trade fair. I wanted to do this to 
make a later textual analysis possible 
and to be used as reference material. 
Unfortunately this has not yet been 
implemented.

Secondly I was interested in who 
visits stands of different exhibitors 
and who actually talks directly to 
the exhibitor. So we counted how 
many men and women that did this 
during five minutes at each stand. 
The group then noted the actual 
numbers of how many men and 
women who visited the stand and 
also how many who talked to the 
exhibitor directly.

Thirdly I had an interest in how the 
exhibitors treated men and women. 
I had some trouble creating a re-
search design to answer this ques-
tion on an overall plane so therefore 
I had to satisfy with observing if 
there any obvious cases of men or 
women being made invisible by the 
exhibitor. The amount of these cases 
during five minutes of observing 
was then noted.

For the fourth I wanted to know 
from the exhibitors themselves 
which target group in terms of 
gender they had and also their expe-
rience of who actually visited them. 
So we asked the exhibitor direct and 
their answers in given categories was 
noted. 
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Code schedule

Questions directly to the exhibitor:

1. To whom does the exhibitor turn
 1. Only men
 2. Mostly men
 3. Men and women to the same extent
 4. Mostly women
 5. Only women

2. Who does the exhibitor experience visits him
 1. Only men
 2. Mostly men
 3. Men and women to the same extent
 4. Mostly women
 5. Only women

Observation:

3. How many men visit the exhibitor during 5 minutes. Actual numbers.

4. How many women visit the exhibitor during 5 minutes. Actual numbers.

5. How many men communicate directly with the exhibitor during 5 minutes. 
Actual numbers.

6. How many women communicate directly with the exhibitor during 5 minutes. 
Actual numbers.

7. What target group does the group find that the exhibitor has?
 1. Only men
 2. Mostly men
 3. Men and women to the same extent
 4. Mostly women
 5. Only women

8. How many obvious cases of women made invisible by the exhibitor occurs 
during 5 minutes. Actual numbers.

9. How many obvious cases of men made invisible by the exhibitor occurs during 
5 minutes. Actual numbers.
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Five and last I wanted to know 
how the groups that carried out the 
study perceived the exhibitors target 
groups. We sort of used our selves 
as audience. The observing groups 
discussed the exhibitors stand and 
then out of given categories noted 
their conclusion. The groups were 
instructed not to analyze but rather 
rely on their spontaneous under-
standing.

results

• Out of 216 exhibitors we mana-
ged to cover 71 (33%). This was 
much lower than I had expected but 
the time was simple not enough.

• 62 % of the exhibitors claimed 
that their target group was men or 
mostly men.

• According to 89 % of the exhibi-
tors their visitors were men only or 
mostly men.

• When we counted visitors to the 
stands 88 % of them were men.

• Out of the observed direct com-
munication between exhibitor and 
visitor the visitor was a man in  
90 % of the cases. 

• From our spontaneous understan-
ding of the exhibitors target group 
76 % of the exhibitors had men or 
mostly men as target group. 
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conclusions

From the results of the study some 
conclusions can be drawn. The 
first two is actually a new question; 
where were the women? One third 
of the visitors that entered the trade 
fair were women but since so few of 
them visited the stands one wonders 
where they were and what they did. 
Another question is for how long 
the forest industry, manufacturers 
etc can afford to not have both 
men and women as target group. In 
Sweden the group of female forest 
owners is increasing so they should 
be an important group to commu-
nicate with.

Conclusions on how the method 
worked are more complex to draw. 
First it must be said that these kinds 
of field studies takes more time than 
expected. Our coverage becomes 
low because of miscalculating of the 
time. Therefore it becomes difficult 
to do more advanced statistics out 
the data collected. The questions as-
ked are also limited. But besides this 
(advanced statistics was not a goal) 
the method worked quite well to 
capture a forest trade fair by num-
bers and gender. It provides god 
background for both exhibitors and 
organizers of these events. Due to 
the simplicity of the design it is also 
possible to use in various situations 
and events. Therefore I was quite 
satisfied with this first tryout. 
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